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SARDAR PATEL UNIVERSITY
M. Com. (I Semester) EXAMINATION
Friday, 26" October 2018
10.00 a.m. to 1.00 p.m.
PB01ECOM22 : Rural Marketing
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~ FRIDAY, 26" OCTOBER
10.00a.m. TO 1.00p.m.

COURSE TITLE: RURAL MARKETING

COURSE CODE: PBHHECOM22 , :
Maximum Marks: 70

Instructions:

1. Answers to the two sections are to be writfen separately in answer-book.
2. Tigures to the right indicate full marks of the questions.

SECTTON-I

Q.1. What is rural marketing? What are the requirements of rural market?-Discuss. =~ 18
OR
- Q.1. Explain the infrastructure facilities provided by the Government to the rural
market. 18
().2. Discuss the role of media for rural communication in detail. - 17
OR
QQ.2. Explain the problems faced by the company in rural market for positioning the

product, o S A

SECTION-II

Q.3. Write Notes On: .~ . o el 18
A. Pricing strategy. ' o
B. Promotion strategy.
OR
Q.3. Discuss the product and distribution strategies in detail, . | SR 18-
Q.4. Define the term agricultural marketing and explain its objectives in detail. 17
OR
Q.4. Discuss the scope and challeniges of agricultaral marketing in détail. -~ -~ — =17 = 07
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