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Sardar Patel Universi

Advertising Management- MM 202
Date: April 08, 2008 Time: 11-00 a.m. 1o 02-00 p.m. Total Marks: 60
Instructions:
l. Attempt aj) questions

2. The figures on the right indicate the marks for the question,
3. Explain giving appropriate examples,

2, Develop an integrated marketing ¢Ommunication plan for (10)

3. Advertisements are often criticized of being deceptive, for using (10)

4. What is meant by ‘Opinion Leaders? What are their characteristics? (10)
How an ej

5. Discuss the use of celebrity a5 an endorser of 4 brand of (10)
product/service ip light of jts credibility, attractiveness, power
giving appropriate examples from Indian advertising world.




