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Discuss the basis of market segmentation.
OR
Define sales promotion and describe its vatious techniques.

Write in brief on any two of the following:

I. Partnership.

11. Personal selling

111, Factors affecting pricing
IV. Types of market

Mention “True” & “False” in the following statements:
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1. Anything that can be of value to the buyer can be termed as a ‘product’.

IL. There are four kinds of salesman.

I1I. Target market helps in marketing,

TV. Market consists of three people, a buyer, a seller and a consumer.
V. Market segmentation is the first step of price determination proce
Ansgwer any three of the following:

I. Discuss marketing mix,

11. Write about transportation and warehouse in physical distribution.
III. Explain the qualities of a salesman.

1V. Discuss types of consumer products.

V. Explain factors affecting channels of distribution in marketing.
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