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SARDAR PATEL UNIVERSITY

Eﬂ T.Y. B.Sc. (HOME) VI Semester Examination
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Wednesday, Date: 04/04/2019%
Time: 10:00A.M. To 12:00 P.M.

Subject: Marketing (UHO6EFRM01)

Total Marks: 30
Discuss the features and limitations of partnership. (06)
OR
Describe classification of consumer products. (06)
Answer any three of the following questions: (12)

i, Discuss the procedure of firm registration.

ii.  Describe the market on the basis of time.
iii.  Explain the factors influencing price decisions.
iv.  Discuss kinds of salesman.

v.  Write the methods of sales promotion.

Write in brief on any two of the following:

i.  Transportation and warehouse
ii,  Market segmentation on the basis of demographic factor
iii.  Indirect channel of distribution
tv.  Marketing mix

Define the following ( any four):

1.  Exchange

il.  Personal selling

iii.  Target market

iv.  Market segmentation
v.  Sole proprietor

Mention “True” or “False” in the given statements:

" 1. Direct channel is also known as two level channel.

ii.  Discount is a method of personal selling.

iil.  Sole proprietorship is a business run by single person.
1v.  Profit is one of the main objectives of pricing.
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