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(A) Fill in the blanks. [05]
Selling concept focus on the needs of the
ANSI’s head office is in .
The three purpose of promotion are to , and

(B) State whether following sentences are true or false. [05]
Impressive voice and good appearance has no place in qualities of

good salesman.

Radio is suitable media of advertisement for illiterate people.

Through advertisement individual contact is possible with customer.

As per product concept publicity is not required to sell the product.

CERC is in Delhi.

Answer in short. (Any five) [10]
Give reasons for branding.

What is the need of standardization ?

State the importance of advertising in the textile marketing.

How characteristics of product affects the choice of distribution channel.

Give the full form of ASTM and ATIRA.

What is marketing concept ?

Answer any three of the following : [12]
Explain AIDAS formula.

Describe the role of marketing.

Write the process of creating advertisement.

“Prospecting and closing sale is important in personal selling process”-Explain.

Define distribution channel and discuss the types of distribution [08]
channels.

OR
Describe the factors influencing selection of promotion methods. [08]
Write short note on any three. [12]

Dealer’s oriented sales promotion techniques.
ISO : International standard organization.
Data collection in researcher process.

Types of Intermediaries.

Discuss different medias of advertisement used in marketing. [08]
OR

Define personal selling and discuss advantages and disadvantages of  [08]

personal selling.
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