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Q.1   
(A) State whether following sentences are true of false. [05] 

 1) Cotton textile industry uses direct channel of distribution.  
 2) For personal selling knowledge of competition is necessary.  
 3) For colored advertisement newspaper is a better choice.   
 4) Publicity and sales promotion are tools of advertising.  
 5) The symbol (B) on each package indicate that brand is registered. 
   

(B) Fill in the blanks. [05] 
 1) Marketing plays important role in ______ development of 

country. 
 

 2) Societal marketing concept focus on ________.  
 3) In AIDAS formula, I stand for ________.  
 4) For textile machines ____ channel of distribution should be used. 
 5) The purpose of promotion are to communicate, to ______ and 

to compete. 
 

   
Q.2 Answer in short (Any Five) [10] 

 1) Enlist four objectives of advertising.  
 2) How will you promote fashion ?  
 3) Give the full form of AATT and BIS.  
 4) Define marketing and branding.  
 5) Write the importance of standardization.   
 6) What is sales promotion ?  
 7) Write the purpose of ANSI.  
   

Q.3 Answer any four of the following. [16] 

 1) Discuss the role of marketing research in textiles and clothing.  
 2) Describe factors affecting selection of advertising media.  
 3) Write the features of consumer co-operative store.  
 4) Explain the role of radio and television as an advertising media.  
 5) Discuss various sources of data for conducting market research. 
   

Q.4 Describe the steps of personal selling process in detail. [09] 
 OR  

Q.4 Discuss the concepts of marketing. [09] 
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Q.5 Write short note on any three. [15] 

 1) Qualities of good salesman.  
 2) Advertising layout.  
 3) Methods used for consumer promotion.  
 4) Functions of marketing.  
   

Q.6   
(A) Describe the functions of middleman. [03] 
(B) Discuss factors affecting selection of distribution channel.  [07] 

 OR  

Q.6   
(A) What is marketing research. [03] 
(B) Explain the procedure of marketing research process. [07] 

 
NyS>fpsu sfS|>dp¡  

Ly$g NyZ: 70 
â.1   
A) _uQ¡_p rh^p_p¡  kpQp R>¡ L¡$ Mp¡V$p s¡ S>Zphp¡. (05) 

 1) kysfpD L$p`X$ DÛp¡N rhsfZ_u âÐen L$X$u_p¡ D`ep¡N L$f¡ R>¡.  
 2) ìeqL$sNs h¡QpZ dpV¡$ õ`^®L$ rhj¡_y„ op_ S>ê$fu R>¡.  
 3) f„Nu_ Ål¡fps dpV¡$ kdpQpf`Ó ep¡Áe `k„v$Nu R>¡.  
 4) ârk[Ý^ A_¡ h¡QpZ Arch©[Â^ Ål¡fps_p kp^_p¡ R>¡.  
 5) `¡L¡$S> `f (B) r_ip_u k|Qh¡ R>¡ L¡$ R>p` fÆõV$f \e¡g R>¡.  

â.1   
b) Mpgu S>Áep |̀fp¡. (05) 

 1) v¡$i_p .......... rhL$pkdp„ dpL£$V$]N_u dlÐh_u c|rdL$p R>¡.  
 2) kpdpÆL$ dpL£$V$]N ¿epg ......... `f cpf d|L¡$ R>¡.  
 3) AIDAS _p k|Ódp„ I A¡V$g¡ ............  
 4) V¡$nV$pBëk diu_ dpV¡$ .......... rhsfZ_u L$X$u_p¡ D`ep¡N \pe R>¡.  
 5) Arch©[Ý^_p l¡syAp¡ dprlsu âkpfZ, ............ A_¡ lfuapB L$fhu R>¡.  
   

â.2 V|„$L$dp„ S>hpb Ap`p¡. (Nd¡ s¡ `p„Q) (10) 
 1) Ål¡fps_p Qpf Dv¹¡$ip¡_u epv$u b_php¡.  
 2) a¡i__u Arch©[Â^ L$B fus¡ L$fip¡ ?     
 3) AATT A_¡ BIS _y„ ApMy õhê$` Ap`p¡.  
 4) dpL£$V$]N A_¡ R>p`_u ìep¿ep Ap`p¡.  
 5) ^p¡fZ_y„ dlÐh S>Zphp¡.  
 6) h¡QpZ Arch©[Â^ A¡V$g¡ iy„ ?  
 7) ANSI _p l¡syAp¡ gMp¡.  
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â.3 _uQ¡_pdp„\u Nd¡ s¡ Qpf_p S>hpb Ap`p¡. (16) 
 1) V¡$nV$pBëk A_¡ L$gp¡\]Ndp„ bÅf k„ip¡^__u c|rdL$p QQp£.  
 2) Ål¡fps_u `k„v$Nu_¡ Akf L$fsp `qfbmp¡ hZ®hp¡.  
 3) L$ÞTeydf L$p¡Ap¡`f¡V$uh õV$p¡f_p gnZp¡ gMp¡.  
 4) Ål¡fps_p dpÝed sfuL¡$ f¡qX$ep¡ A_¡ V¡$guhuT__u c|rdL$p kdÅhp¡.  
 5) bÅf k„ip¡^_ L$fhp dpV¡$ dprlsu A¡L$ÓuL$fZ_p rhrh^ ÷p¡sp¡ QQp£.  
   

â.4 ìeqL$sNs h¡QpZ âq¾$ep_p sb½$p rhõspf`|h®L$ hZ®hp¡. (09) 
 A\hp  

â.4 dpL£$V$]N_p rhrh^ ¿epgp¡_u QQp® L$fp¡. (09) 
   

â.5 Nd¡ s¡ ÓZ `f V|„$L$_p¢^ gMp¡. (15) 
 1) kpfp h¡QpZL$pf_p NyZp¡.  
 2) Ål¡fps_p k„v¡$ip_u Np¡W$hZu (lay out)  
 3) N°plL$gnu Arch©[Â^ dpV¡$_u `Ý^rsAp¡  
 4) dpL£$V$]N_p L$pep£.   
   

â.6   
A) dÝeõ\uAp¡_p L$pep£ hZ®hp¡. (03) 
b) rhsfZdpN®_u `k„vNu_¡ Akf L$fsp„ `qfbmp¡_u QQp® L$fp¡. (07) 

 A\hp  
â.6   
A) bÅf k„ip¡^_ A¡V$g¡ iy„ ? (03) 
b) bÅf k„ip¡^_ âq¾$ep_u `Ý^rs kdÅhp¡. (07) 
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