. i ¢
(147 & A-31)  SEATNo———  yq, offPriptedfPages.: 2
Q':’hﬂ "(Q‘ﬂ) Sardar Patel University ' :
‘ S. Y. B.Sc. (Home) IV™" Sem Examination

Monday.2™ April 2018, 2.00 p.m. to 5.00 p.m.
Textiles and apparel Marketing (UH04CTCL05)

Total Marks : 60

Q.1 Discuss the factors influencing choice of promotional methods [07]
: OR

Q.1 Describe the steps of personal selling process. [07]

Q.2 Answer any three of the following. {12]

1) Describe qualities of good salesman.

2) Discuss the objectives of advertisement.

3) Explain the functions of marketing

4) Discuss the factors influencing distribution channel.

Q.3 . Answer in short (Any Four) [08]
1) How sales promotion is important to consumers?
2) Write objectives of personal selling.
3) Write about direct channel of distribution.
4) How nature of product influence channel choice.

5) State the importance of standardization.
6) Write about CERC

Q.4 Describe the tools of sales promotion [08]
OR ,
Q4 Write method of preparing advertisement copy. [08]
Q.5 Write short note on any three. : [15]
1) Concepts of marketing
2) ISO-9000

3) Data coliection in research process
4) Types of Brands

Q.6(A)  State whether following sentences are true or false. [05]

I) Technical products should be promoted by personal selling method.
2) For durable goods direct channel of distribution is preferred.

3) Societal marketing concept focus on needs of buyer.

4) Press advertising is suitable for literate people.

5) Personal selling help manufacturers to improve their products.

Q.6 (B) Fill in the blanks [05]

1) Full form of BIS is
2) Four ‘P’s of marketing are ,

and
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