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Explain the core concepts of marketing.

OR

erte a note on: Marketmg Mix.
Differentiate between: The Sellmg Concept & The Marketmg Concept.

‘Define Buyer Behaviour & discuss factors mﬂuen’clng consumer behavior.

"OR

: Define Market Segmentation, Discuss. the bases of‘segm'e:nting Consumer

.Marke'ts. '

Describe the New Prodﬁcf Developmenf Process. .
| | OR.

leite a détaiied note on l’:roduct Life (fycle. .

Eﬁ("plﬁiﬂ the different fact;)rs inﬂuencing Pricing.

-OR

' Discuss in brief the various pricing methods.
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