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Note : (1) Figure to the right indicate full marks of the question .

(2)Answer any four questions out of eight.
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Q-1 [ What is marketing? Explain its importance and functions. [17.5]
Q-2 | Describe the various Marketing Management Philosophies in detail |[17.5]
Q-3 | Explain the concept of product life cycle and discuss its various [17.5]
stages and strategies in detail.
Q-4 | Discuss in detail new product development process . [17.5]
Q-5 A.YWhat is pricing? Explain its importance. [10]
B.)Describe any two pricing policies. [7.5]
Q-6 | Discuss in detail various factors affecting pricing. [17.5]}
Q-7 |Explain the importance of promotion and any two promotion tools. | [17.5]
Q-8 | Discuss the factors affecting choice of channel of distribution. [17.5] |
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