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Q.1) Explain the principles of viral marketing. (15)
OR

Q.1) Discuss the benefits and limitations of viral marketing. (15)

Q.2) Write a note on tools of social media marketing. (15)
OR

Q.2} Explain the process of mobile marketing. (15)

(.3) Write a note on classification of agricultural markets. (15)
OR

Q.3) What is agricultural marketing and explain the stages of growth of

Indian agriculture. {(15)

Q.4) Differentiate petween Traditional marketing V/S Guerilla marketing
(15)

OR

Q.4) Discuss the Sixteeen Monumental Approach of Guerilla Marketing. (15)
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