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Q.1 (15)
(A) Explain the various Marketing Philosophies.
(B) Explain the elements of Marketing Mix.

OR
Q.1 What is Marketing Environment? Explain the factors influencing (15)
marketing environment.
Q.2 What is Market Segmentation? Discuss the various bases of Market (15)
Segmentation.
OR
Q.2 (15)

(A) Explain the factors affecting consumer behavior.
(B) Explain the buying decision process.

Q.3 Write short notes: (15)
(1) Functions of Packaging
(2) Importance of Branding
OR
Q.3 What is Product Life Cycle ? Explain the various stages of Product (15)
Life Cycle with sketch

Q.4 (15)
(A) Explain the various pricing policies.
(B) Difference between Advertising and Publicity.

OR
Q.4 (15)
(A) Explain the personal selling process.
(B) Explain the tools and techniques of Sales Promotion.
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