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Note : (1) Figure to the right indicate full marks of the question .

Q-1 Define advertising. Discuss its objectives and benefits in detail. [15]
| OR

Q-1  Explain importance and features of advertising, [15]

Q-2  Discuss message and media decision of advertising with example, [15]

Q-2  Explain in brief money and m(zaRsurement decision of advertising, [15]

Q-3 Explain in brief various ethical, social and moral issues in advertising [15]

management
OR
Q-3 Discuss various steps of developing effective marketing [15]
communication,
Q-4 Explain various advertising strategies in detail. [15]
OR
Q-4  Write notes on: [15]

1.) Functions of Ad agency
2.) Gaining and loosing clients
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