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What is Advertising? Describe the role of Advertising in India. [15]

OR
" Explain the various types of Advertising in detail. [15]

What is Advertlsmg budget? Exp!aln the vanous methods of [15]
determining advertising budget.

| OR

‘Explain the various factors affecting the Advertising expenditure. [15]

Explain the various meidas of Advertising generally used in India. [15]
OR

Write note: [15]

(A) Media Scheduling
(B) Factors determining media choice

Write note: (Any Two)
(A) Advertising Copy
(B) Advertising Layout
(C) Evaluating Advertising effectiveness
(D) Sales Effect Research
* %k %




[07-G)

No. of printed page: 1
SARDAR PATEL UNIVERSITY
BCom (Il Sem.) Examination
2014
Thursday, 20" February
10.30 am -12.30 pm

UB02CCOMO7 - Advertising Sales Promotion and Sales Management 11

§d oel : §0
ofl& : el Gligyoti is o1 €219 8.
U wgld Aed 2 eiRdHi wgRidell adsi aeid), ()
AYq|
M. BRIdeli A A1 USIRef) [Agd U 83, (u)
M.R o owRAcle] elwunt Aed )2 WBRUde] HeIYU oisS] seallell Acdl el (Au)
yeafdil gefa.
AY4q|
.2 wERId U a A8 [AMAY ulein) gefdl, ()
M.3 ClRAMI B AI2 SAI §AI SR HIEB (medias) ol GuRllal saapii (1u)
219 8 d geidl, ‘
DCT
.3 gsdlly avil. , (qu)
(1) igleiiof 2pi1unts (Media Scheduling)
(1) Mg uRie salall ulesiol (Factors determining media choice)
Wy gsdlie avil, (816 uer d) (au)

(1) g2ud ua (Advertising Copy)

(o1) ndd of Miav] (Advertising Layout)

(5) nductell BIRIRSREIA UsRIRN (Cvaluating Advertising effectiveness)
(s) Quiar wdleirdl 24242 (Sales Effect Research)

* %k




	1
	2

