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0.1 What is Advertising? Describe the role of Advertising in India. [15] 
OR 

0.1 Explain the various types of Advertising in detail. [15] 

0.2 What is Advertising budget? Explain the various methods of [15] 
determining advertising budget. 

OR 
0.2 Explain the various factors affecting the Advertising expenditure. [15] 

0.3 Explain the various meidas of Advertising generally used in India. [15] 
OR 

0.3 Write note: [15] 
(A) Media Scheduling 
(B) Factors determining media choice 

0.4 Write note: (Any Two) 
(A) Advertising Copy 
(B) Adveriising Layout 
(C) Evaluating Advertising effectiveness 
(D) Sales Effect Research 

* * * 
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