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What are the basics of writing Headlines? Also explain the most
popular forms of Headlines.

OR
Explain the Types of an Ad-Copy. Also mention the elements of an
Ad Copy.

What do you mean by Advertising Appeal? Explain its types.
OR

- Define Ad Layout. What are the components & Format of Layout?

. Explain recall method under post measurement techniques for
evaluation of advertisement.

OR
Why evaluation of advertisement is required? Which factors should be
taken into account for evaluating advertisement effectiveness?

Explain any three from the following:

1. Retail advertising '
Online advertising
International advertisement
Public service advertisement
Political advertising
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