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Note: FIGURE TO THE RIGHT INDICATE FULL MARKS OF THE QUESTIONS.
Q.1 What is Marketing Management? Discuss In detail core concept of (18)
marketing management.
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Q.1 Describe the various Marketing Philosophies. (18)
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Q.2 What is Marketing Environment? Discuss in detail factors affecting (17)

marketing environment.
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Q.2 What is Market Segmentation? Explain the various bases of Marketing (17)
Segmentation.
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Q.3 Describe the New Product Development Process. | (18)
w.3 stciieta (st ulbal avldl, (¢)
OR/uE A
Q.3 Explain the factors affecting price. (18)
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Q.4 What is an AD Copy? Briefly discuss the features of a good Ad Copy. (17
Yw.¥ W32t Ut A 9?7 WA MBA Yelott cael gsHi uAL (19)
OR/A &
Q.4 Discuss in detail Qualities of a successtul Salesman and functions of Sales (17)
man.
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