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Figure to the right indicate full marks of the question.

(a) Explain in details Marketing mix.
(b) Explain in details following terms
(a) Personal Selling (b) Promotion
OR

Write note on: :
(a) Explain importance of communication.
(b) Communication Process

Write note on:
(a) AIDA Model
(b) Hierarchy of Effects Model
OR

Explain innovation adoption model and communication model.

Explain the concept of message structure, message format and message

source.
OR

Explain different channels of Communication

Write short notes (Any Two)
(a) Target Policies

(b) Tai‘get Strategies

(¢) Methods of achievements

(d) Integrated Marketing Communication
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