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Total Marks: 60

Note:  Figures to the right indicate marks.

Q.1 What is Promotion Mix ? Explain the various elements of promotion (15)
mix.
OR
Q.1 Explain the Nature and Importance of Communication. (15)
Q.2 Explain the AIDA and Respouse Hierarchy models with examples. (15)
OR
Q.2 Describe the Communication and Innovation Adoptive models. (15)
Q.3 Explain the Concepts of Message Context, Message Structure and (15)
Message Format.
OR
Q.3 Write note: |
(a) Message Source (08)
(b) Personal and Non-personal channel (07)
Q.4 Write short notes (Any Two): (15)

(1) Integrated Marketing Communication
(2) Methods of Achievements

(3) Target Strategies

(4) Target Policies
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