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F igurei fo the right indicate full marks of the question.

What is a brand management? and explain various types of brand
management.
' OR

Write note on:
(a) Explain Significance of Branding
(b) Explain Branding Decisions

Explain the concept of Brand Equity and what are the sources of brand
equity? :
OR

Explain the various types of brand equity.

() Explain guideline for effective brand positioning.
(b) Explain the brand positioning strategies
OR -

What do you mean by repositioning? And explain various ways of
repositioning.

Explain the concept of brand personality and its importance.
| OR

Write note on:

(é) Brand Hierarchy

(6) Brand Extension
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