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Note :Justify your answers according to marks.

Q.1 What is International Marketing? Discuss its problems and 15

Prospects in context with Indian market.

OR
Q.1 Explain Driving and restraining forces of the International Market. 15
Q.2 Discuss Demographic and Social-Cuitural environment. 15
OR
Q.2 Write a note on Political- Legal and Technological Environment. 15
Q.3 Explain the different classification for Identifying foreign market. 15
OR
Q.3 Discuss in brief Export Procedure. 15
Q.4 Write a short note on following: 15

(a) Product v/s Services
(b) Local Marketing of Global Services
' OR
Q.4 What are the strategies of getting entry in foreign market for 15

services?
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