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Discuss the concept of advertising. Also examine advertising
objectives and budgeting methods in brief.

OR
What is Sales Promotion? Discuss objectives and major sales
promotion tools.

Examine various approaches to decide about the sales force

structure & size. Also highlight compensation plans for sales people.
OR

Discuss the methods for appraisal of performance of sales people.

Also explain methods for controlling sale people.

Give the overview of unconventional modes of distribution & briefly
discuss physical distribution functions.

OR
What is Marketing Control ? What is marketing audit? Discuss tools
of Marketing Control.

Review the rural marketing environment of India and examine
segmentation strategies for it.

OR
Discuss channel and marketing communication decisions in the light
of India rural markets.
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