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What is Consumer Behaviour? Explain the factors affecting to Consumer
Behaviour :
OR

(a) Explain the terminology of Brand, Branding, Brand Equity and Bfand
Identity.
(b) Discuss the Success story of'a particular Brand of your choice.

Discuss the Behavioural Dimensions of Marketing with suitable example
OR

Explain the Term “Marketing Mix & Consumer Behaviour” —Critical
Linkages with example of McDonald’s marketing mix.

(a)What is Consumer Decision making? Explain its types
(b) Explain the Consumers’ Shopping Styles
' OR

(a) Discuss the Strategies of Applying CDM.
(b) Write a short Note on: i) CDM & Impulsive Purchase
ii) CDM & Celebrity Usage

(a)What is Retail Equity? Give its Dimensions & Importance.
(b)Why appropriate Services are importance for retailing?
OR

Write short notes: (with example)
a) Retail Loyalty
b) Retail Equity- Importance of Target Segment.
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