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1, Figures to the right indicate marks of the questions,
2. Answers should be precise and to the. point.

What do you mean by the term Service, Service Marketing? Differentiate between
services and goods.

What are the distinctive challenges in Service Marketing?
OR

Services dominate the modern economy. Explain.

Why is Service Sector growing?

Explain the characteristics of Service.

OR
How one can manage the ‘Service Differentiation’ & ‘Service Quality’?
What do you mean by tangibilizing the product?

State the role of People in Service Industry.
OR
Explain the different types of Service Personnel.
What do you mean by the term ‘People as Representative of the Firm’?

“Customers have various risks during purchases product or service.” Discuss.
OR

“Customer as a decision maker”. Explain the statement.

Why is it important to know the customer?
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