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Q-1 Define CRMI& state its benefits.
OR
Q-1 Explain in detail the evolution of CRM.
Q-2 . Write notes on:
- (A} Creating CRM culture.
(B) CRM Strategies.
OR
Q-2  Write notes on:
(A) - Strategic perspective on CRM,
(B) Building blecks of CRM.
Q-3 Discuss the importance of CRM in Marketing.
OR
Q-3 Differentiate between CRM & E-CRM.
Q-4 Describe the various le‘{els of E-CRM.
OR -
Q-4 Write notes on:

{a) Evolution of E-CRM.
(b) E-CRM Tools.
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