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Discuss scope of marketing with suitable examples. (15)
OR
Explain six competing concepts and importance of marketing. sy

Define “Marketing Mix’, Explain marketing mix (4 P) with respect to (15)
Hospitality Industry.
OR

Explain various effective segmentation criteria including Measurable, (15)

Substantial, Accessible; Differentiablé and Actionable Pg'si}:_i.oning.

Define ‘Product Life Cycle’. Discuss different strategies to be used at (15)
various stages of product life cycle.:

. OR |
Define ‘Segmentatidn’. Explain Geographic; - Demographic, (15)
Psychographic and Behaviour in detail with respect to. Hoépitality
Industry. |

Explain the concept of Promotion. Explain promotiqn mix (15)

components;
OR
Write a note on : Pricing and Place decision (15)
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