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Note : (1) Figure to the right indicate full marks of the question .

Q-1

Q-1

A.)Discuss various factors influencing the behavior of buyer.
B.)Write note on process of market segmentation.
OR
A.) What is market segmentation? Explain various bases of market
segmentation,
B.) Write note on — Types of buying decision
What is consumerism? Discuss various causes of consumerism in
detail.
OR
A.) Explain Consumer Protection Act in brief with its provisions.
B.) Write on — Consumer movement

What is service marketing mix? Explain various components of
service marketing mix in detail.
OR

Define service marketing. Describe characteristics and classification
of services in detail.
Write note on:

a.) Direct Marketing

b.) Online Marketing

. OR
Explain Social Marketing and Relationship Marketing in the context
of Indian perspective.
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