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Define CRM & state the significance of CRM.

OR

Explain the relationship befween CRM and technology.

Discuss the building Blocks of CRM.
OR
Describe the various CRM Strategies.
Discuss the importance of CRM in Marketing.
OR
Explain the marketing initiatives of CRM.
Describe the different levels of E-CRM.
OR

Write notes o
Evolution of E-CRM,
E-CRM Tools.
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