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| Q.1 What is Global Product? Explain briefly with example Product Strategies. [15]
R
Q.1 Write a note on [151]

1) Product Design Consideration

2) Product Positioning

g.2 IMluminate Global Price also explain Global pricing objectives and strategies. [15]
CR
Q.2 Discuss the environmental factors influences on Pricing Decision. What is [15]

Transfer Pricing?
Q.3 Explicate Global Place with its objectives and Strategies. [15]
CR
Q.3 Explain : [15]
1) International Channel Innovations
2) Physical Distribution and jogistic

Q.4 What is Personal Selling? Describe its process and how is the management [15]
of Personal Selling.

OR
Q.4 Short Note on @ (Any 3) [151]
1) Sales Promotion
2)' Trade Shows and Exhibition
3} Sponsorship promotion
4) Direct Marketing
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