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Note :Justify your answers according to marks.

Q.1 (a) What is Global Marketing? Explain Marketing orfentation. 08
(b) Discuss in brief Market selection process. 07
Q.1 How o 'ﬁiaﬁag'e Ira‘cer;uatior{ai i:v":ai'ke'ti,ﬂg‘?:Giv‘e its p:)r'ocess. o i5

Q.2  Explain with selected example about Franchising & Licensing, Fully 15
owned manufactﬁring and Turnkey Projects.
OR
Q.2 Discuss with cover story of suitable global company about Merger & 15

Acquisition and Joint Venture.

Q.3 (a) Defined Marketing Research. Explain Data collection methods. 08

(b) What are the approaches.of mérketing research? 07

OR
Q.3 Discuss in brief marketing research process. 15
Q.4 Write a short note on following: - | 15

(a) Targeting the Individuai Customeré—Beyond Segmentation
(b) Relationship Marketing and Tnteractivity |
- on -
Q.4 What is Global e-Marketing? Discuss the components of the 15

Electronics Value Chain




