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Total Marks: - 60

Q.1 What is Marketing? Discuss in briefcore concept of marketing management. (15)

OR

Q.1 What is marketing management? Discuss in brief production, product marketing & (15)
selling concept.

Q.2 Discuss in detail factors influencing on buying decision process. (15)

OR

Q.1Z Discuss in brief types of buying decision process. (15)

Q.3 What is market Segmentation? Discuss in detail various types of market segmentation. (15)

OR

Q.3

Q.4

Q.4

What is product? Discuss in detail classification of product & product life cycle.

What is MR? Discuss in brief scope of marketing research.

OR

What is MIS? Discuss in detail components of MIS.

(15)

(15)

(15)


