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English version

Note: figures to the right side indicate fu)| marks
Total marks :70
Q.1 Give the definition of co-operation. Describe the reasons for rise of to-operation in India. (18)
Or
Q.1 explain the agricultural eredit societies,
Q.2 Discuss the agricultural hon-credit societies. (17)

Cr

Q.2 describe in detajls the functions of co-operative marketing sociaty,

Q.3 Exp'!ain the functions of primary agricultural to-operative credit societies, _ | (17)
Or

Q.3 Discuss the problems of co-operative marketing society,

Q.4 write short note. {any two) (18)

1. Developmental stages of co-operative activities,
2. Non-agriculture credit sacietjes.

3. Importance of Co-Operation in India.

4. Aims of co-operative marketing society,
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