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Yauoll: wHEll % codacl vissll YAt gL exld 0.
1. Explain Definition, and Fields of Applied Psychology. (18)

cacorrctell Holl[suoll cauvRll a0, Aol A Ansell.
~ OR vl
Explain The Determinates for Social Changes.

AR YUREU HIRstl el aHeell.
2. Explain the Principal of Influencing Other people with example. {17}

U2l LS UR yelld wsdlel Rtuidl Gelewt W uwsel.

OR &l
Explain the convenient Work Conditions in Industry.

Galowl utogg 812 uRRAA AHsll
3. Define psychology of advertisement. Explain technigues of effective advertisement.(17)
ad2tclotl HollQgllotall 1 el waRsRs W@l yfsatall uHestel.
OR vl

Describe various methods of consumer research and state use of mechanical apparatus for consumer
research.
oltes dglelstell W@l avld, ones Al Hell 2iBls uttielotl Gualol LAl

4. Write Short Note (any two) &5 Ak vl (O L ) (18)
1. Nature and aims of applied psychology. casiaell Hoﬂ[asudcj AU R,
5 Show room and window display. aai ual ([Qosl (BRA. -
3. Human Relation in Industry. Galot Hetcllat Aoitl.
4. Charactetistics of reformer. Yul el AR,



