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NOTE: ANSWER ANY FOUR QUESTIONS.

Q-1 Discuss the core concepts of marketing.

Q-2 Explain the various marketing management philosophies.

Q-3 Narrate the New Product Development process.

Q-4 Discuss the stages and strategies of Product Life Cycle,

Q-5 Define Pricing and state its importance.

Q-6 Describe the factors affecting pricing,

Q-7 Explain the different factors affecting in choice of distribution channels.

Q-8 Explain in brief various promotion fools.
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