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An Asscessme > Dol e . . . ‘ ‘ P
Assessment of Performance of Primary Agricultural Credit Societies n

Ceunjanrad

Ketan Kothadia® and Dinkar N. Nayalk™”
Abstract

‘ Despite more than six decades of planned development, India is still anagrarian economy s
(’1\*\‘ percent of population resides in rural arcas whereas in the state of Gujarat it s 9 " percent
Further it is pertinent to note that the 53.14 percent of population in Gujarat directly or indirectl)
depends on agricultural activities, but contributing only 13% of Net State Domestic Product. ()f the
many problems faced by the agricultural sector in Gujaral, timely and adequate availability of rural
credit is a major issue of concern. In many developing countrics, it has been observed that the rural
cr(_'u’il market is imperfect and instable in nature. In fact there are substantial variations in the availability
of credit in the rural areas (Laha and Kuri, 2011).1t is in this conlext that the present study makes an
attempt to evaluate the performance of Primary Agricultural Credit Societies (PACS) in Gujarat during
the ]7?"1'00' 0f2002-03 to 2017-18. It has been observed that the number of PACS in Gujarat has increased
and it covers 77 to 80% villages in the state. The short term and medium terms loans provided by the
PACS increases exponentially indicating the increasingly increase in the credit provided. The overdue as
proportion to the loans provided has reduced and increased constantly. Further, the study has also heen
extended to analyze the impact of the credit provided by PACS in the state agricultural income (Agri.
NSDP) and primary sector income (Prim. NSDP). It has been observed that the short term loan and
medium terms loan positively affect the Agri. NSDP and Prim. NSDP. However, it is important o note

that the effect of the credit on Agri. NSDP is more stronger then Prim. NSDP.

Keywords: Agriculture, Rural Credit, PACS and Performance

Section-I: Introduction

Despite more than six decade of planned development, India is still an agrarian economy as 68.8
percent of population resides in rural area and Agriculture has been the main source of eaming and livelihood for
these people. Agriculture has always been the backbone of the Indian economy and despite concentrated
industrialization in the last six decades agriculture occupies a place of pride and concentration. Agriculture sector
provides employment to more than 60 percent of the total workforce of the nation. However, the contribution of
agriculture sector to the National Income has been declining rapidly and presently it contributes 13.6 percent to
Gross Domestic Product which was 56.6 percent in 1950-51. In the state of Gujarat which is one of the fastest
growing states, as per the Census - 2011, 57.4 percent of population resides in rural areas, out of which, 53.14
percent of the population depends on the agricultural. The agriculture sector contributes 13 percent to the
Gujarat Net State Domestic Product. Thus, agriculture sector in Gujarat has an important role to play as large
segment of the society still depends on it. The agriculture sector has a vital role to play in the growth and

development of the Gujarat state.

Agriculture sector in Gujarat has also many problems such as availability of credit facilities, irrigation
den on agriculture sector, use of outdated and traditional technology, the level o feducaton.
agriculture plans, cte. Out ofthese problems, onc ol the most
ability of rural credit. The matter of rural credit warrants a

facilities, over bur
lack of awareness about various state and national

important issues is the timely and adequate avail
special attention as57.4 percent of the population in Gujarat still resides in rural arcas depending on prumary and

allied activities.
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{of the rural credit can be classified into productive and unproducve
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e | credit are; 1o by seeds-cquipments-fertihizers, 1o make permaneny Improy the
. yral creditare: 10 b v
of the rural ¢
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['here are mainly two sources of the rural credit e stitution

Cment
. M |an
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er credit . ;”lfl ISEIE
M ‘C.‘ll]ull“"' o 'y - CHCTSW R CIRIIT Iy Private
torepay th include moneylenders and sahukars or shopkeeperswhile institution) Source inclyq he
ate SOUTCe 1NC S - o rernmenit loans. sellhe €3
prvae wllll Co-operative hanks and socictics, government loans, sclf hdppmup sand other. cte. T Public
nrln T g, LO- L . i T 0 e the SR R . Tl e al,
gector ban < i the rural ereditin India has been 70% while that of institutiona] sources is (o, 5 1€ 3hare
of moneylendersin A perpy

b on Times and Inves! India conomic times (2004), the co-operative socicties contributes s, 1
imdustan S ) ) e L ' , 008 g1
””“] jit. The Indian planncrs considered Co-operative societies as an nstrument of econgm ol
rural credit. ‘

. Erowt, and
development particularly in the rural arcas.

With a view to provide timely and adcq.uatc agriculturists fund at relatively lowe, r
Agricultural Credit Societies(PACS) were c?stabllshcd over IQO years ago ( Patt %md Mahajan
.ox;c of the important sources of the rural credit especially the ag,mcullural credit \.Nhlch has signif;
support and uplift the agricultura.l grovs'/th and d.evelopmer?t in the state of Gujarat. The present paper Seeks 10
study the performance of PACS in Gujarat durmg the pe'rlod 0f2002-03 .to 2017-18. Tl?e rest of the Study,
structured as follow. The section-II presents a bI:lef review of sellected literature. Section.-[j| explains daté
sources and methodology applied for the analysis. Sef:tlon-IV dlscu§ses the structure of PACg in Gy arat,
Section-V analyzes the relationship between PACS credits and state agricultural and primary sector income ang
Section-VI concludes the study.

ate, the Primar,
2013), PACY ,J
Cant p()tcmial to

Section-II: Review of Selected Literature

Rao (2016) have analyzed the performance of Primary Agricultural Credit Society (PACS)in India
and Andhra Pradesh for the period 0f 2009-10 to 2013-14. The study observed that the PACS has performeg
really well in Andhra Pradesh during the study period and has been a very important source of agricultura]
finance in the state. The study concluded that the PACS is an important source for the short and medium term
finance for the farmers in the state. The credit provided by PACS has increased considerab|

y however; the
overdue is a matter of concem in the state.

Das (2017) examined the performance of PACS in the north eastern region of India with special
reference to the PACS revival package (2008). The revamping initiative gave an impetus to investigate the
overall performance of the PACS with the help of five performance score index between pre and post
implementation effects of the Revival Package forthe PACS for a period of ten years. To examine the intermediary
and functional role of the units between and within the period, the study with the help of identified indicators
analyzed the variances and correlations of the variables and then it ranked the performance scores of the PACS
operating in North Eastern region with All India score based on periodic segments using static and dynamic
panels and ranked them through the means for groups in homogeneous subsets by means of the R-E-G-W range

test. The results evidently signal that the PACS are not fully performed well in all respects but they are improving
their performance over the time span on an average.

Shreedevi and Murugan (2018) studied the performance of PACS in Kanyakumari district. The financial
performance of Primary Agricultural Co-operative Credit Societies revealed the growth of membership and
working capital, the decline and fluctuation position of disbursement of loan and recovery performance and the
poor condition of profit and loss structure of the Primary Agricultural Co-operative Credit Societics. It Was
observed that the Joss is due to the failure of beneficiaries in repaying their debts. The study SUil‘:’,CSqu thatthe
sovemment should concentrate on the recovery of loans, If the recovery performance of the primary agriculiur

co-operative bank is poor, then the Joan outstanding will be higher. This will badly affect the profits s wellas the
performance of the bank

Shobana (201 8)carried out a

{Tamil
the period 0f2001-02 1o 201

g amlai district 0
study on the performance of PACS in Thiruvannamlai dl.\ll.ll.t’ it
. . -l e Ml Ve
1-12.It has been noted that the role olagncultmal cooperatl
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veny essential in promotingcultivation practices in Thiruvannamalai district. Tamil Nadu. It was evident that
w ‘-';"“\“.H agnicultural cooperative credit. it is very difficultto undertake agricultural activitics in the study arca since
1?‘: farmershave low capacity to invest and low ability to investment. This was due tolow return of investment
';rv.m the agricultural activities and price ofthe agricultural commoditics is low compared to the
industrialproducts.Hence. the promotion of agricultural credit is very essentialin rural arcas towards agricultural
development along enhancementthe livelihood status of the farmers.

The available literatures reviewed above have clearly observed that PACS plays an important rolc in
agricultural development by providing affordable and timely agricultural credit. This has motivated to examine
the performance of PACS in Gujarat as agricultural activity is one of the major economic activities in the state
and large segment of the society depends on it.

Section-IIT: Data Source and Methodology

To study and analyze the performance of the Primary Agricultural Credit Societies in Gujarat, the
secondary data would be used for the period 0f 2002-03 to 2017-18. The sources of the data are National
Federation of State Co-operative Banks Ltd. and annual reports of Primary Agricultural Credit Societies. The
source for the data on Net State Domestic Product is Handbook of Statistics, Reserve Bank of India. For the
analvsis of the issue under study, simple statistical techniques such as growth, ratio and trend analysis would be
applied. Further, to find out the relationship between State Agricultural and Primary sector Income and loan
issued by PACS, an Econometric exercise would be carried out by applying log-log model.

Section-IV: Structure of PACS in Gujarat

The main objective of PACS is to providefinance to the agriculturalists and rural farmers at relatively
Jower rates. Theses societies are established for the overall welfare of the farmers.The Table-11 represents the
number of PACS in Gujarat during the study period. There were 8176 PACS in the year 2002-03 covering
70.79 percent of villages. In the year 2004-05, highest number of PACS were recorded (9093) however in the
next vear (2005-06), 6.7 percent of reduction in number of PACS was recorded. In the recent past (2013-14)
there are 8313 PACS in Gujarat. It has been observed that the PACS covered 85 to 90 percent of villages
during the period of 2008-09 to 2013-14 and 76 to 78 percentage of villages from 2014-15 t0 2017-18. It is
interesting to note that the total numbers of PACS in India have been decreasing while in Gujarat, the numbers
of PACS have been increasing over the period of time. However, the ratio is lesser than some of the leading

states like Tamil Nadu, Haryana, Kerala, Punjab, Maharashtra etc which covers almost 100% of the villages

under PACS.

It would be interesting to study the membership pattern of PACS in Gujarat. Table - 2 indicates the
number of PACS members during the study period. Total number of PACS in the year 2002-03 was about
75 34 Lakhs which increased to 30.32 Lakhs in the year 2015-16. In the recent past the total members of
PACS in Gujarat has reduced are in the it was recorded 26.85 Lakhs in the year 2017-18. The membership of
Scheduled Cast has increased over a period of time while that of Scheduled Tribes reduced. The total number
of members under Small Farmers category has shown a considerable increase from 7.16 Lakhs (2002-03) to
about 13.62 Lakhs(2013-14). The participation from the rural artists considerably reduced from 319.07
thousandto about 150.08 thousand from the period 0f 2002-03 10 2015-16. In the last two years of the study
period has notice arise in the membership of rural artists (272.36 Thousands). It is also obscrved that the Other
Marginal Farmers member also has the considerable share in the total membership of PACS in Gujarat. Further
10 understand the issue of PACS membership and the share of various categories in the total membership off
PACS have been depicted in the figure - 1.1t has been noted that the share of Small Farmers in the membership

considerably creased from 28.24% (2002-03) to 45.65% in2013-14a143.22n2017-18
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Table-1: Numberof PACS I Gujaral
. :
| erceentage of p | p,.

Percentage of total | creentapge f vill

!

\ear Indin Gujarat i PACS in Gujaral covered in ot apeg |
[ 2002-03 112.309 8176 J 7.28 ,/““/l)' Harag
o004 | 105735 | 8482 | 802 ST |
Cood0s L 108779 | 9093 | 836\ |
:‘nns_m» 106384 | 8487 | 798 | Np |
' 5000-07 | 93224 | 7956 | 8.53 oo
2007-08 | 94.950 | 8092 8.52 s
| 2008-09 | 95633 | 8044 8.41 B¥ac
72009-10 | 94647 7763 8.20 88 27
5010-11 | 93413 | 8117 8.69 3
2011-12 | 92432 | 8154 8.82 352 ——
2012-13 | 93488 | 8810 9.42 e
T2013-14 | 93042 | 8313 8.93 T
2014-15 | 92789 | 8608 9.28 7615

2015-16 | 93367 | 8804 9.43 77 0%

2016-17 | 95595 | 8484 8.87 7801

2017-18 | 95238 | 8535 8.96 7753

Source: Annual Reports of PACS, National Federation of State Co-operative Bank Ltd (NAFSCOB)

It is also important to study the Deposits, Borrowing and Capital of PACS. The behavior of these
variables along with the estimated trend lines are shown in the Figure - 2. The trend lines for all the variablesje
Deposits, Borrowings and Capital show positive movement over the study period. Estimated coefficients a.re.
highly significant and the values of R?also indicate that the fitted trend lines are good enough to explain the

variations over the period of time.
Table-2: Total Number of Members in PACS in Gujarat (In Thousands)

SC ST Small Rural | Others marginal
Year Members | Members | Farmers artists farmers Total
2002-03 | 120.29 360.76 715.66 | 319.07 1018.14 2533.92
2003-04 | 119.98 404.20 1069.41 | 229.43 8909.94 10733.05
2004-05 | 134.95 337.01 939.22 | 159.81 922.50 2492.91
2005-06 | 220.58 422.61 943.76 81.24 945.01 2613.20
2006-07 | 165.21 319.68 980.77 29.86 939.29 2434.81
2007-08 | 162.81 301.51 1124.07 | 72.42 833.84 2494.65
2008-09 | 284.8] 286.15 1093.3 120.09 939.99 272434
2009-10 | 316.02 406.72 1112.49 | 169.64 856.46 2861.33
2010-11 163.91 402.40 1315.05 | 226.96 705.08 2813.40
2011-12 | 172.32 317.73 1303.68 | 150.34 833.11 27717.18
2012-13 172.16 206.05 1335.34 | 13635 1086.61 2936.51
2013-14 169.05 202.78 1361.46 | 155.93 1093.02 2982.24
2014-15 | 209.10 204.78 1301.59 | 150.36 1166.82 3032.05
2015-16 | 209.66 200.91 1302.65 | 150.08 1168.71 5303201
Eom-n 2116 201.19 129321 | 27435 815.39 2795.74
2017-18 | 201.65 182.88 | 1160.44 | 272.36 867.45 | 2084.7

Source: Annual Reports of PACS, National Federation of State Co-operative Bank Ltd (NAFSCOB)
a 1 h T.

"Tre ) . iate X
thrr’:j ;?Prcscnts the long run behavior of the variable. To find out the trend line following function 15 estim ‘d
(> > 4 > - = . . - . . X X R ‘l] )
Is the variable under study, 7'is time, a is constant and b is the coc(Ticient of 7 representing the tre
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Figure-1 Category Wise Percentage Share of Membership of TACS in Gujarat
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Figure -2 Deposits, Borrowings and Capital of PACS in Gujarat
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The category wise total numbers of borrowers of PACS in Gujarat has been presented in the Table -
3. There has been a consistent increase in the SC borrowers till 2011-12 and after that the number of borrowers
have reduced to 36.62 Thousands in the year 2017-18. The numbers of borrowers of ST have decrecased over
a period of time. The small and other marginal farmets have been the major share of the barrowers. It is important
to note that he number of borrowers of rural artists have increased considerably from 19 to 72.24 (Thousands).
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ACS Borrowers in Gujarat (in’l housands)
/ \

. L
Table-3: Numberof |

Small Rural Others Marginal |

| Year SC ST [armers | Artists l"ﬁ!/t‘/lﬂt'l'% Fotal

| o0 | 13200 | 45000 | 19.00 gy 1209 0
| 200203 4 2 12000 | 524.00 | 63.00 493.00 | 120400
2003 1300 | 52500 | 45.00 479.00 124141
e Sf'(m [43.00 | 508.00 | 45.00 482.00) | 1244.00
T 7200 | 129.00 | 33800 | 900 L 1292.00 |
200708 | 58.00 | 128.00 | 544.00 | 32.0 ?32':):) 1298.00
5008-09 | 65.00 | 111.00 | 561.00 | 39.00 )lé'()r) 1391.00 |
000-10 | 72.00 | 236.00 | 586.00 | 13.00 | 475.00 1382.00 |
~-2151»ij]*~—’9‘§()7j——ML"SQI.00 8400 | 505.00 1218.00) '
5011.12 1 100.00 | 90.00 | 494.00 | 8500 4200 [ st |
5012-13 | 9636 | 106.17 | 522.08 | 8391 42629 | 1234.4) |
5013-14 | 101.64 | 96.89 | 550.24 | 87.64 455.27 | 129168 |
5014-15 | 50.05 | 98.14 | 614.53 | 17.08 445.55 | 122535 |
2015-16 | 50.18 | 9246 | 6233 14.37 456.89 1237
2016-17 | 36.45 | 31.48 530.53 71.01 338.44 - 1007.91 J
201718 | 3662 | 79.54 | 51027 | 7224 30825 | 1006.92 |

As the fundamental objective of PACS is to provide rural credit, the scenario of the short term ¢req;y
provided by the PACS with short term overdue is depicted in 1hc' Figure -3 ..It has bcc?n noth that the short term
loans increase rapidly after 2009-10. The exponential trend line is fitted which explain a positive increase in the
Short term loans at increasing rate over a period of time. The short term loan overdue is also showing a positive
trend but the fitted trend line is linear which indicate that the short term loan over dues is increasing at constant
rate. This implies that the performance in short term loans is improving and the recovery of short term loans is
improving. The short term loan overdue as percentage of short term loans is reducing over a period of time. The
overdue in the SC and ST category is a matter of concern as it is high as compare to the other segment of the
rural credit (Table-4). The information about the medium term loan - overdue and total loan and total overdue
are presented in the Figure - 4 and Figure - 5. The medium term loans have also been increased rapidly from
2009-10. The overdue in the medium term loans have been a matter of great concern as in many of the years the
overdue exceeds the total medium term loans. Table - 5 also indicates that the overdue in the medium term loans
is quite high especially in the SC and St Categories.

Figure-3: Short Term Loan and Overdue of PACS in Gujarat
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| |
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8 I ©
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| 1ORTTERIA LOAN OVERDUE — Linear {OVERDUE)
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Figure -4: Mcdium Term Loan and Overdue of PACS in Gujarat
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Figure-5: Total Loan and Total Overduc of PACS in Gujarat
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Table 4 Category Wise Percentage of Short Term Loan Overdue of PACS in Gujarat

| Year l SC ST OTHERS TOTAL
| 2002-03 | 47.42 53.77 34.89 37.14

| 2003-04 | 4661 53.22 51.43 51.5

[ 2004-05 | 29.79 38.15 36.78 36.76

[ 2005-06 | 3254 48.26 34.23 34.67

[ 2006-07 | 6522 69.46 29.6 31.1

[ 2007-08 | 63.5 50.07 35.8 36.52

| 2008-09 |  45.38 41.91 30.95 31.26

| 2009-10 | 74 46.92 29.9 31.58

[ 2010-11 | 5792 50.95 29.3 30.6

[ 2011-12 | 3205 34.86 26.29 26.44

[ 2012-13 |  37.77 37.49 25.77 26.08

[ 2013-14 |  47.22 46.6 24.33 25.34
[ 2014-15 ] 32.26 38.69 23.47 23.95
[ 2015-16 | 42.3 35.74 30.71 30.92
| 2016-17 41.74 45.54 32.25 32.64
| 2017-18 28.25 27.12 27.85 27.84
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i Overduce of PACS in (

335 |

ARTH
Table -5: Category Wisc Percentagc of Mcdinm Term I.o: |
ST _SC | ST | OTIERS TOTAL

7002-03 - 77.00 8319 | 60.14 6172
2003-04 ] 70.81 82,7 | L 82.05
>004-05 07.5 91.5 55.09 6649
2005-06 ’ §3.97 87.07 55.81 6187
2006-07 65.22 7 7()‘).4(? 29.6 3
5007-08 0 0 5428 54.28
~o08.00 | 5519 |  63.24 39.12 ~40.66

T2000-10 | 7548 63.67 4452 | 457
2010-11 5.08 28.29 -,_,_7,6;@ - 7352
2011-12 61.45 35.84 48.75 484
2012-13 61.57 30.46 52.95 51.47
2013-14 58.66 71.79 32.79 37
2014-15 57.65 73.97 39.28 41.75

201516 | 3227 69.2 24.13 261
2016-17 50.98 73.02 31.7
2017-18 27.34 33.26 31.83 31.84

n PACS Credit and NSDP

Scction-V: Relationship betwee

o
rU)ary

1
|
4
|
J

One of the important causes for the law agricultural productivity is non availability of timely and
Cquate

credit facility. Most of the farmers in the Gujar
basic farm requirements. In this context, the fi

at state are not financially sound enough that can even me t
nance provided by the PACS in the state can be an imp(fnlhe
ant

source of funds. To understand the relationship between Agriculture NSDP, Primary NSDP and Short T
0 erm,

Medium Term and Total Loan provided by PACS, the following models have been estimated

Log(Agri.NSDP) =a+f Log(TL) 1
Log(Agri.NSDP) =a+f Log(STL) 2
Log(Agri.NSDP) = a + 8 Log(MTL) 3
Log(Prim.NSDP) = a + 8 Log(TL) 4
Log(Prim.NSDP) = a+ 8 Log(STL) 5
Log(Prim.NSDP) =a + 8 Log(MTL) 6

Where;
NSDP = Net State Domestic Product

Log(Agrn. NSDP) = Natural log of Agriculture NSDP

Log(Prim. NSDP) = Natural log of Primary Sector NSDP

Log(TL)=Natural log of Total loan provided by PACS

Log(STL) = Natural log of Short terms loan provided by PACS

Log =
0g(MTL)=Natural log of Medium term loan provided by PACS

I'he coefficients
of Log-log m indi
g log odel indicates the elaslicity 1.e. percentage change in the d¢

Ordi nd t variable. T ' |
inary Least Square (OLS) techn que. Tl cpendent variable. The equations have been estimated
- Iheresults of the estimated cquations are prcscmcd inthe'l

vari
riable due to the percentage change in the |

pcndcnl
by using
able - 0-
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Table - 6: Estimation of og-Tog Model
A |

[Equation | Dependent Variable | Constant | | og(TL) [Log(STLY Log(MTILy R" F  Prob. DWD Stat

{

; | ; Log(Apri. NSDP) i 050 0 40+ ‘ q

f 5 i Log(Agri. NSDP) ‘: -0.35 | 1 0 48* | 03¢ 1 00001

|3 [ Log(Agri. NSDP) | 055 | 1 | 050° {066 00010

’ 4 : Log( Prim.‘rSccvt. |‘7\‘Sl')|’) | 0.35 J 0.43* l 0 76 | 0 0007
™| l_“g(l)rﬂ]sc\mstle 048 l 0.42* | 1075 | 0.0002 |

| 6 | Log(Prim. Sect. NSDP) | 1.29 L 1 0.44° | 067 ] 00010 1706

lote: 3 1S sioni
Note: Constant is significant at 10% or more
" B
represents 1% level of significance

First three equations are estimated by considering Agriculture NSDP. The results are quite good. All
the cocflicients of the models are highly significant. The value of R2, F-Prob. and DWD-stat arc also reasonably
good indicating the strength of the fitted models. It is observed that the short term loan, medium term loan and
total loans provided by PACS have significant positive impact on the State Agriculturc Income. The sign of the
cocfficients of the Loans are as per the expectation(positive). The positive sign indicate that if various form of
loan increase by 1%, the Agriculture income increases by 0.48% to 0.50%. The negative sign of the constant in
the first two equations have also an important economics implication. According to the negative sing. it can be
inferred that if there is no availability of PACS finance, the State Agriculture Income may reduce. However the
magnitude of the constant is a debatable issue and can be studied further. The other three equations (4. 3 and 6)
are estimated on Primary NSDP. The results of the models are also in line with the formers but the effects of the
loans provided by the PACS are not as strong as in the case of the state agricultural income of Gujarat.

Section-VI: Concluding Remarks

The study analyzed and examined the performance of PACS in the state of Gujarat. Various aspects
such as number of PACS, members of the society both total and under different categories. loans issued.
overdue etc. taken in to account to examine the issue under study. It has been observed that the total numbers of
PACS increased from 8142 to 8535 which covers 78 percent of the villages in the state. The coverage of the
area and village is still lesser than many states in India.

The total number of PACS members increased to 2684780 in the year 2017-18 which was 2333920
in 2002-03. The membership of ST and Rural Artists reduced considerably during the study period however.
the membership of Small farmers increased significantly. The SC and ST borrowers have reduced considerably
during the study period. PACS has to give more concentration in improving the participation of the weaker
section of the state especially SC and ST classes.

PACS in Gujarat has been facing the problem of overdue. The overdue in medium term loan is very
much higher than the short term loans. The overdue of the loan granted to the ST class is more than any other
class in both short term and medium term loans. The medium term loan and the borrowersof ST class remains a

matter of concern for the loan disbursal.

Finally, an econometric exercise has been carried out to empirically examine the relationship between
the loans issued by PACS, Agricultural NSDP and Primary NSDP. The results indicate that all measures of loan
provided by PACS positively affect the measurements of state income. The estimated results also support that
PACS have a significant and vital role to play in the growth and development of rural cconomy especially the

agricultural sector.
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Assessment of Enhancing Pulses Production in Rajasthan through Sced Minikits

Programme

SN Kalamkar, Hemant Sharma and and M. R, Ojha*
Abstract

the present study was undertaken to examine the efficiency in distribution of sced minikits in
Rajasthan state. The study results revealed that seed distribution programme has found to be advantageous
i ferms of availability of cheap seed. The cost of cultivation per acre of heneficiary households was
estimated 1o be lower than the non-beneficiary housceholds, must he because of lower cost of seed 1o
some extent (due to partial share of seed minikit). While net returns per acre was reported higher in
beneficiary group in cultivation of black gram and green gram only. However, sced distributed was
insufficient quantity as well not much difference in productivity was reported. While most of the selected
households were satisfied with the quality of seed provided to them and timely distribution of same. The
major problems faced by farmers in availing the seed minikit were less supply of seed minikit was the
major problem faced by the selected Jarmers. In order to overcome these problems, sample households
have given suggestions, such as more supply of seed, suitable variety suitable to local condition and seed
should be given to all Jarmers.

Keywords: Pulses production, Seed Miniit, Impact

Introduction

India plays a very important role by its contribution in world food production, as it accounts for 10.24
percent of cereals production and 21.75 percent of pulses in the World in 2016 (GOI, 2020). At the same time,
India also accounts for large size of the world's food consumers (16.7 percent). Over the period of seven
decades, food grains production has increased more than five and half times from 51 mtin 1950-51 to about
292 mt in 2019-20. Pulses are an important commodity group of food crops that provide high quality protein for
pre-dominantly sizeable vegetarian population of the country. Though India is a global leader in terms of pulses
production, it is also leading consumer of pulses. India is leading importer of pulses because production of pulse
crops has been stagnant over the years although situation has sli ghtly changed in the recent past. Rajasthan holds
second position after Madhya Pradesh and accounts for 13.4 per cent in total national pulses stock having 17.8
per cent of national area under pulses (5.33 mha), while lower arca under coverage under irrigation (21 per
cent) resulted in low level of productivity of pulses of 635 kg/ha as compared to national average (841 kg/ha).

Inorder to increase production of pulses by bringing additional area under pulse crops, under NFSM-
Pulses centrally sponsored scheme, national and state seed producing agencies supply minikits of latest released
/pre released varieties /hybrids not older than 10 years to the State Government for distribution amongst farmers.
The size of minikits is 16 kg of gram, 8 kg seed of lentil and 4 kg each for moong, urad and pigeon pea. This
quantity is sufficient to plant 0.2 ha (0.49 acre). As the programme is under progress for last three to four years,
itisrequired to see the various aspects of implementation of this programme. How efficiently the distribution of
seeds is taking place? Whether the scheme is relevant and useful from the viewpoint of farmers? Whether seed
minikits have any significant impact on productivity? Therefore, the present study was undertaken to examine the
efficiency in distribution of seed minikits in Rajasthan state.

Agro-Economic Research Centre, Sardar Patel University, Vallabh Vidyanagar.
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Results and Discussion

The minikits were distributed only through agriculture dcpar.1mcnt by following the stj
of selection and distribution of minikits . Adhaar card st lh.c main anfl only th_c documcm. produceq by the
sample beneficiary for availing the benefit and used by the issuing .auth.onty to validate the claim g benef;
Among the beneficiaries, the highest share was of women bcncﬁcn.lr?/ in total followed b)f t}']e.bcncﬁcia
small and marginal famers and then from SC/ST category. The subsidies rate 9f the sec?d minikit was R
kitof Bengal gram (16 kg), Rs. 45 per kit of Green gram (4 kg); Rs. 50 per kit of lentil (8kg)and Rs. 5
of Black gram (4 kg). No amount was reimbursed as amount charged was tol«?n amour'lt from farme
must be 10 per cent of total cost of sced. All the selected househglds had received the information
seed minikit programme from the agriculture officer of the taluk/district and none of the other source of
was reported. Out of 200 beneficiary households, 60 of lentil growers, 40 urad growers, 88 mung

12 gram growers. The selected beneficiary households accounts very meager share in tota] benefi
State.

Ciary,
1y from
184 per
0 perkit
TS Which
about the
infOTmaIion
growers and
Claries of the

Socio-economic Characteristics of the beneficiary Farmers

The socio-economic characteristics of selected sample households presented in Tab]
the average size of the household was estimated to be 6 persons. As per the specification
beneficiary of the scheme (women criteria), three forth of the total respondents were women.
more than 80 per cent of total selected household respondent was 30-60 years and majority o
were found to be to be illiterate (56.67%). Around 60 percent of total family members were e
and average farming experience was estimated to be about 25 years. Atoverall |
were from other backward classes group followed b
and rest were from open category. Among the selected
together belonged 1o SC and ST category. Majority o
agriculture labour and allied was subsidiary occupatio
is estimated to be Rs. 118383 /-

e 1 indicate that
and selection of
The age range of

fthe respondents

ngaged in farming
evel, about 49 per cent households

y about 38 per cent from SC, about 10 percent from ST
marginal land holders group, about 69 per cent households

Fhouseholds have agriculture as a main occupation while

n. The average income from agriculture and allied activities
while same was Rs. 35597/- from non-agricultural sources.
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Table 1: Socio Fconomic Profile of the Selected Farmers (Yo of houscholds)

 Chavacteristics Marginal| Small | Medinm Larpge Total
‘\v of HIH 92 81 86 41 300)
| Share of T i Total N (Y) 10.67 27.00 28.67 13.671 100.00
l Household size (av. numbers) 5.63 6.12 6.10 6.68 6.06
'Share of Bencficiary/ Non | Beneliciary 81.5| 76.5 55.8 16.6 66.7
| Beneficiary hh (%) Non-Beneficiary | 185 23.5 442 63.4 33.3
' Gender of Beneficiary Malc | 000 0.00 0.00 0.00 0.00
b Female 100.0] 100.0]  100.0] 100.0| 100.0

[Gender of RL‘SpOn&i{lsﬁ all ‘Male ' 15221 2099  41.86 12.20 24(_)“
) Female 84.78| 79.01 58.14|  87.80| 76.00

Age of the Respondent (%) |<30 i 1087| 13.58]  3.49 4.88 8.67

30-60 7935 77.78 87.21 75.61 80.67

[ - >60 9.78 8.64 9.30 19.51 10.67
Education status of Iliterate 65.22| 60.49 48.84 46.34 56.67

Respondent, number of Up to Primary (5) 14.13] 24.69 24.42| 1707 20.33

years of education (%) Up to Middle (8) 1087 7.41 11.63 9.76|  10.00

Up to Matric (10) 3.26 6.17 4.65 14.63 6.00

Upto+2 3.26 1.23 6.98 4.88 4.00

Up to graduate 3.26 0.00 3.49 7.32 3.00

Above graduate 0.00 0.00 0.00 0.00 0.00

Family doing farming Av numbers 3.43 3.64 3.65 3.63 3.58

Farming experience Av in years 22.58| 22.46 26.23| 2749 2426

Caste (% of households)  |SC 58.70| 39.51 27.91 732 37.67

) ST 9.78] 12.35 10.47 2.44 9.67

OBC 27.17| 44.44 59.30 82.93 48.67

General 4.35 3.70 2.33 7.32 4.00

Main occupation of Agriculture and allied 58.70| 74.07 87.21 82.93 74.33

respondent (%) Agricultural labour 35.87| 20.99 9.30 488 20.00

Non-agril. labour 2.17 2.47 0.00 0.00 1.33

Self business/services 2.17 0.00 3.49 4.88 2.33

Salaried/pensioners 1.09 2.47 0.00 7.32 2.00

Others 0.00 0.00 0.00 0.00 0.00

Subsidiary occupation of Agriculture and allied 4130 2593 12.79 17.07 25.67

respondent (%) Agricultural labour 40.22| 44.44 31.40 17.07 35.67

(few are not responded to [ Non-agril. labour 652 6.17 13.95 2.44 8.00

this question) Self business/services 7.61|  8.64 3.49 9.76 7.00

Salaried/pensioners 0.00 0.00 0.00 4.88 0.67

Others 0.00 0.00 0.00 0.00 0.00

Av Annual Income (Rs.) Agriculture & allied 71413 | 93864 130023 | 247805| 118383

Non-agril. Sources 25543 | 34432 31512 69024 35597

Characteristics of Operational Holdings

The average operational land holding of the selected household was about 6.11 acre having around 40
percent land under irrigation (net) at overall level (Table 2). Across land size groups, 71 percent of land of
marginal farmers was under irrigation, followed by 45 per cent land of small, 41 per cent land of medium and 29
per cent of land of large farm group has irrigation facility. Thus, more the land, less the area under irrigated and
vice versa. Same the case of cropping intensity wherein highest cropping intensity was recorded by marginal
farmers and the lowest was in case of large farmer, with average cropping intensity of 138 per cent. The average
rental value of land was observed to be Rs. 6000/- for irrigated land in Bundi district while Rs. 2500/- per acre
in rainfed areas of Naguar district. While most of land leased in land was on share cropping basis.
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ngs (acres per houschold)
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Table 2: € 'h:n':u‘h'ri&licc uf()prrnlinn:ll [Holdi
{ i R Rt-n?,ll [NOA [ Net T GOA i
| [N [ ased | eascd A verage ‘ ! -
| Farm si7e | nened { Noh . 1 (l,’v“('l() l it [ (Rs/AcCTE ) | (acre) {erigated [ (acre) | Ir [“r‘“”'
| | Iand ‘lll'll\.’l"’( in (i |, g ‘ | s | | mr,w“
| ! acrc) (acre) I ncere f i - “ = l o
| 1 ' ‘lv '1(1‘ I 000 012 000 }S( 11 ' 1 1.7 ] 124 X TARTT e ’
{ Marginal | ) - | & '
| { 101 014 013 0.00 |SC-3 6000/~ | 4.00 | 81 e
Small | { 7 - NE 0=y ‘ |
| J 726 008 016 0.00 SC-4 - 7.33 3 00 1037 .
‘ +—5ag | 000 SC-1 2500/- 17.52 502 )
0.48 0.00 SC 22.22 126 8
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0.05

|
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oo | 007
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|
[ Total
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]

The details on productivity and net
<1 all four selected pulse crops; cost of cultivation per acre of benef;.:

ouseholds, must be because o flowereclcxary
Ostof

cd in Table 3. Onan average,
e lower than the non-beneficiary h
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0
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ers than non-beneficiary farmers. Despite of the fact that quality seeq
ced was
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are present
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seed to some extent (due to pa

beneficiary group in cultivation of blac
be more profitable for beneficiary farm
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Psis

vided through seed minikits programt, not much im

While at overall level, almost 12 percent of total lentil benefici

1
of production less than 1 quintal/acre), of which largest share v?;ia;mers had
verally affected. Also around 13 per cent of total urad beneficia n}argmal
d farmers reported crop failure wherein share of medium farr;yerarg)ers

S

group was the highest. om

pro
reported by beneficiary farmers.

reported crop failure (with level
lentil farmers whose income was S€
and 40 per cent non beneficiary ura
beneficiary group while marginal and small farmers from non-beneficiary
Table further indicate that in case of rainfed pulse crops grown by the farmers i Bt
gram (kharif season) and gram (rabi season)) were relatively more stable}i,n crop przi:ulztﬁ?gua rdistrict (green
in gram of large land holder). Around 1 8 per cent of beneficiary households and 8 per cent f( S Sher b
households at overall level had realised production less than one qliinta] in acre of vljhjch R beneﬁciaw
ﬁ;ﬁeﬁﬁ:nageft':he prOdLICtI'VIfy level of kbarif pulse crops grown by beneficiary fansyi;lse“o,:them d-l dnot
evorted by noi _ge :;)frix;)eneﬁmary group, while opposite the case of rabi crops where higher pro Cisuri?rgmally
X o ary group. Purchase of the green gram by the government at mini vty was
guar district has helped the farmers to recover the cost of : IMINimum support prices in
of production and profit margin on crop cultivation.
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Table X: Productivity and net veturns from puolses with and without Seed-minikits

um S Area under pifses | Value of Output 2 | (ost of Cultivation let Return et price ahtain i
] |

’ (acre) ‘,R.‘ acre) ; (Rs/ acre) | (R acre) ‘ (Rs/quintal) |
| SMK [ Withow | SMK | Withowt | SMK | Without | SME [Withou! SMk Without
‘ | ennl
‘, NMarginal | 067 085 10061 | 29563 7737 1 13920 | 2325 | 15643 | 1995 | 1A
1 Small | 074 074 23081 22081 11552 13291 12129 | 8790 1079 16y
i Medium 068 096 21248 24659 11032 . 12977 10217 11682 ! 1083 [ 923 ‘
' Large | 040 092 17532 30701 12262 12172 35270 | 18520 | 4000 1000)
Total | 0.69 083 17634 | 25260 | 9838 | lfxr}m! 7796 | 12194 1058 047 |
“'lh’k pram T o - - |
Marginal | 004 T 067 | 27707 | 12385 9724 6974 17983 | s411 [ 4619 [ 4719 f
Small| 206 175 31458 21820 11003 9757 20455 | 12062 4644 1675 |
__ Medium 376 | 475 | 4125 25483 5722 11063 1597 | 14420 | 4200 | 4631
Larpe | 593 | - 8217 - 6220 : 1997 as00 | -
Towal | 134 2.01 22980 22566 9023 10110 13957 | 12456 4613 4649
s, -
__Maginal| 175 1.98 19084 20100 8509 8495 10575 | 11605 6337 5346 |
Small| 246 2.03 15214 19141 7726 8985 7488 | 10156 5876 5756
Medium | 4.71 5.83 17201 14396 8322 8602 8878 | 5793 5928 5738
Large | 7.84 11.38 17627 16468 8824 9237 8802 | 7231 6432 5797
Total | 3.78 7.9 16990 15949 8326 9035 8664 | 6914 6081 5774
Bengal gram o
Marginal | 1.19 0.79 25283 21491 11802 8470 13481 | 13021 5000 5000
Small|  0.79 1.58 19995 12642 10262 9532 9733 | 3110 4720 5000
Medium | 0.89 - 16294 0 9106 - 7187 - 4833 -
Large | 297 237 8596 21491 5270 7754 3326 | 13737 5000 5000
Total| 124 1.58 15837 18541 8373 8466 7464 | 10075 4863 5000
Average
Marginal | 1.01 0.80 20534 20885 9443 9465 11091 | 11420 4988 4757
Small| 1.74 137 22587 18921 10136 10391 12451 | 8530 4830 4849
Medium | 3.33 3.89 14717 16134 8546 10881 6171 | 5253 4761 4764
Large| 657 9.83 20493 17165 8144 7291 12349 | 9874 4983 4932
Total | 221 443 18360 20579 8890 10170 9470 | 10410 4904 4843

Notes: cf- crop failure.

The per quintal cost of production of kharif crops (mung and urad) was estimated lower in case of
beneficiary farmers (Rs. 3382 and Rs. 2060/- per quintal) than non-beneficiary farmers while opposite picture
was estimated in case of rabi crops (lentil and gram). The net price received (for main produce in market/village)
by the farmers across the group of farmers was almost same in all crops, which ranges from Rs.3400-5000 per
quintal in lentil, Rs. 2700-5000 per quintal in urad, Rs. 4000-6975 per quintal in case of mung and Rs. 4200 -
5000 per quintal in case of gram. Thus, on anaverage, selected farmers have realised the net return of Rs. 9000-
10000 per acre in cultivation of pulse crops. However, not much effect of seed minikit was reported as supplied
quantity was much less than requirement and thus, farmers had to procured seed from the market or other

sources.
Efficiency in Distribution and Usage of Seed Minikits

As mentioned carlier, the quantity of seed minikit is sufTicient to plant 0.2 ha, while arca covered under
crop was reported to be more than same which indicate farmers have used the home grown

particular pulsc
om villagers. Thus, sced provided under programime was inadequate

retained or seed purchased from marketor Ir
ale up the quantity of sced. Some [armers have retained the seeds for nextsowing

and therefore need to sc
armers were asked to pive theiropinion regarding distribution ol seed

season. During the survey, selected |
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1210 15.All sample houschold opined thag seed ¢

ted in Tables _
difference insame (Table 4) [ owe

| the yield and quality
16 insufficient and at leas

ikit which are tabulated and presen
seous and noted
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is advant: ver,
programme 1s advan ag

it seed should cover 0.32 1, (0 7¢

e fra C ibhuted wi ) ac
were also opined that sec d distn e rTable 5. Cre) ar,
compared 1o 0.2 ha (0.49 acre) under present se heme (Table 5) )
. ' ‘«tribution of Seed Minikit for reference year (v
Table 4: Farmers Opinion regarding distribt 7 | 3 A
( ‘]‘llllt‘l\ V h'qdr,g‘,nil;__;,_s.ma”_ - -I_VI;C(EL”I‘_ = _ . [-ilr}'.(: | Ota)
1 1s sced minikit o A_YLE 7’_L)0_’_,—_—_£)l»’—-—1%0——-7m~—6 \”,)0 106 |
distribution advantageous No 7ﬂ____10_,’f_9__—’—————1 00 | . SR
“a. Yicld Difference 100 | 188 e 100 — gq
b. Quality difference ___‘99___ I = 100 R\,,,,,,\”’A(".
© Nore proftable | 0 0 0 oo
d Shortdurationoferop | |0 L 2 L
Table 5: Farmers Opinion regarding Quantity of Sced Supplied in Seed Minikit
Sufficient in Quantityes Marginal Small Medium Large Total ]
1. Yes 0 0 0 0 0 |
T
2. No 100 100 ]00 100 ]OO i
Opinion —how much quantity in kgs should be distributed I
Green Gram 8 8 8 8 8\‘1
Bengal Gram 20 20 20 20 20
———— |
Urad 8 8 8 8 3
Lentil 16 16 16 16 16 l
|

Note: farmers required minimum seed of minikits for 2 Bigha or 0.32 ha or 0.79 acre area.

Also, most of the selected households were satisfied with the quality of seed provided to them (Table
6) and timely distribution of same (Table 7).

Table 6: Farmers Opinion regarding Quality of Seed supplied in Seed Minikit

Quality better than seed available in Marginal Small Medium Large Total |
market (%)
1. Yes 96.00 79.03 89.58 86.67 88.50
2. No 4.00 20.97 10.42 13.33 11.50
Opinion —Provide reasons
gvel;jage qll_Jahty 20.00 43.55 47.92 66.67 37.50
00 qua. ity 76.00 35.48 41.67 20.00 51.00
I13est qualll_ty 2.67 9.68 4.17 0.00 5.00
oor quality 0.00 3.23 .
Not suitable quality 1.33 ;;0; 22(5) ]222 ;28
Table 7: Farmers Opinion regarding timeliness of distribution of Seed Minikit (%)
’]I'nze]y distribution of Kit (%) Marginal Small Medium Large Totallz_]
. CcsS 2 =2 “
nT 893 96.8 [ 100.0 100.0 — 950
10.7 32 00 0.0 5.0]

The major problems f: .
aced b s 11 can be
seen from the table that Jess supply o Yy farmers in availing the seed minikit arc presented in Table 8. Itean Ly

order to overcome these problems, {'sced minikit was the major problem faced by the selected farmers: In
suitable variety suitable 10 Jocy] th,;'d-nqp]c houscholds have given suggestions, such as more supply ©
o . . . R

ndition and seed should be given to all farmers (Table 9). While survey.

reported that no de d

monstration/ trainj : R
. ] ning was pjve . . . -~ the mintki
as well as on package of practices Ewas piven to selected beneliciary houscholds on how to use then

it Sccd.

was
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Table 8: Major Problems faced by Farmers in Availing the Sced Minikit (")

E\l No f )
; Less supply 100 | 100

roblems Marginal Small Medium | Large | Total

]
100 | 100
|

1 100)

[
|
|
‘l“‘“l \\('I‘\l‘(‘llll.\ll'\ 00 65 : ). | 00 l ). }
| { |
( [ |
| o |
|

0.0

Not suitable varety ‘ 00 00 1 00 05

l.
|
1 00 | 00

| !l’nmm‘]\ avarlabihity 1 9.3

Note: Multiple responses

Table 9: Mcasures to Improve the Effectiveness of the Scheme (%)

SINo. Problems ' Marginal Small Medium Larpe ‘l fotal |
' [Moresupply ' 100.0 100.0 100.0 1000 | 1000
2 |Demandaccordingsupply | 00 | 65 | 2.1 0.0 25

3 Suitable variety | 600 | S48 | 625 73.3 60.0 |
;E‘y\“"?ﬂﬂmily 9.3 00 | 00 00 | 35 |
S Government purchasing 4.0 12.9 4.2 133 | 1.5

6 Draught resistant variety 53.3 46.8 542 | 400 50.5

7 Pest resistant varicty 53.3 46.8 54.2 40.0 50.5

8 All farmers covered 18.7 27.4 75.0 146.7 44.5

Conclusions and Policy Implications

The seed distribution programme has found to be advantageous in terms of availability of cheap seed.

The cost of cultivation per acre of beneficiary households was estimated to be lower than the non-beneficiary
households, must be because of lower cost of seed to some extent (due to partial share of seed minikit). While
net returns per acre was reported higher in beneficiary group in cultivation of black gram and green gram only.
Thus, kharif pulse crops cultivation found to be more profitable for beneficiary farmers than non-beneficiary
farmers. However, seed distributed was insufficient quantity as well not much difference in productivity was
reported. The productivity level of kharif pulse crops grown by beneficiary farmers was marginally higher than
that of non-beneficiary group, while opposite the case of rabi crops where higher productivity was reported by
non-beneficiary group. Purchase of the green gram by the government at minimum support prices in Naguar
district has helped the farmers to recover the cost of production and profit margin on crop cultivation. However,
all of them were also opined that seed distributed was insufficient. Also, most of the selected households were
satisfied with the quality of seed provided to them and timely distribution of same. The major problems faced by
farmers inavailing the seed minikit were less supply of seed minikit was the major problem faced by the selected
farmers. In order to overcome these problems, sample households have given suggestions, such as more supply
of seed, suitable variety suitable to local condition and seed should be given to all farmers. While survey, it was
reported that no demonstratiory/ training was given to selected beneficiary households on how to use the minikit
as well as on package of practises.

The policy implications emerged out of the study is as follows

o  The government should ensure timely availability of adequate quantity of quality seed by taking into account
the actual requirement of seed in particular area.

¢  Bottom-up approach should be used in implementation of the scheme.

*  Sced minikits should be provided only to farmers those have attended the training on same. Demonstration
should be given before distributing the Seed minikit

. State Agriculture Universities should try to develop the seed varieties suitable to local conditions.
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"Does experience of distributor has moderating effeet on the mediating factors
affecting the performance of mutual fund distributors? Considering No Fatry
Load Regime with respeet to Indian Mutual Fund Industry"

Viral Bhatt, Dhawal. S.Jadhav**, Sandip Bhate*

Abstract

The purpose of this paper is to Jind out that docs fund distributors experience in the ficld of
mutual fund has a vital importance? And if so, how does the experience of distributors have any cffect
on the performance of mutual fund. The structured questionnaire has been administered 1o 1007
respondents. Experience being the categorical moderator is been study in this rescarch. The moderating
and mediating effect of experience is been studied in this paper specifically on Indian Mutual fund Inchustry
The results should very interesting facts about the overall direct and mediating impact of factors and the
moderating effect of experience.

Introduction

The purpose of this paper is to understand the moderating cffect of experience and to check the impact
of "No Entry load" on mutual fund distribution channel and to understand docs "No entry load" has any impact
ondistributor’s performance. Distribution channel being the key factor of penetration of mutual fund and considering
the different construct of channe] (Sheth & Bhatt, 2019) such as Return of Distributor, Distributor Ex pensces,
Investment flow and Number of Investors which have Maximum impact on Distributors Performance in compare
of Advisory's moderate impact (Sheth & Bhatt, 2019) we have tried to develop a model on same measuring the
impact of various construct post No entry load or No entry load regime

Mutual Funds, the fund of funds or small funds was born from a financial crisis that staggered Europe
in the early 1770s . It was Adriaan Van Ketwich, a Dutch merchant whose brain child was mutual fund, he had
the foresight to make a pool of money from a number of investor's to form an investment trust named
EendragtMaaktMagt - the Maxim of the Dutch Republic which turned out to be the world's first mutual fund in
1774 with an aim to provide an opportunity to diversify for small investors with limited means (Rouwenhorst,
December 2004). It took almost two and half centuries from the first mutual fund which was been created to
reach to present era.

It all initiated from 1774 and the long journey of mutual fund started and in 1924 the first opcn-ended
mutual fund concept was introduced by United States in year 1924 (Makwana & Pandit, 2016). Then the
concept of mutual fund became more popular and was accepted worldwide by the investors. The funds were
getting mobilized towards development of the economies. After the establishment of UTI in 1964 in India new
industries entered the market. The Mutual fund industry opened for public sector banks, Institutions (1987) and
private Sector (1993) which has shown a spectacular growth in recent year (Makwana & Pandit, 2016). "The
retail mutual fund market is segmented where unsophisticated investors rely on financial advisers and sophisticated
ones invest directly" (Sun, 2020), but in Indian scenario investors opt for portfolio managers on hi gher side to
invest money on their behalf. (Saini, Anjum, & Saini, 2011)

Director, Sal Institute of Management, Gujarat Technological University
"™ Asst Professor, Sal Institute of Management, Gujarat Technological University
""" Professor & Head of the Department, Business Administration and Commerce Department, Sardar Patel University
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Financial Advisors

sponsibility to [cad with empathy as lh.circ!uily responsibiliticg conlinye
2019). Anactive financial advisor is a professional why, cams g
hased on their needs and goals (Fontinelle, 2019), (_j(,nsurm’_r‘g
arc gencrally unawarce of the differences betweey, thé

Iinancial advisors, must take res
10 become more digitally transformed (Artley,
fee by providing financial puidance o clients
value certified professionals over uncertificd, yet they c ‘ of thed -
credentials (Arman & Shackman, 2012). The central role of financial planning is for advisors to use their

competence in technical knowledge ol investment planning, taxation, or insurance Lo counscl clicnts (Parish,

2018)

Performance of mutual funds

Prior rescarch (Ippolito, 1992) finds that the link between fund performance and net new cash flows s
only meaningful for the very best performers. (Bregstresser, Chalmers, & Tufano, 2009) Showed that fund cash
inflow is positively correlated with broker com pensation levels, suggesting that distributors placc a disproportionate
emphasis on selling funds with higher distribution fees in the United States mutual fund industry. Brokered channels
serve as the primary source of product information and selection criteria in the mutual fund industry (Alexander,
Jones, & Nigro, 1998). In (Back & Park, 2014), fund performance was negatively affected by the strong
ventical relations between fund distributors and their affiliated AMCs. (Gucercio, Reuter, & Tkac, 2010) Argued
that investor heterogencity in the demand for broker scrvices could drive market segmentation and cause differences
in before-fee returns; competition for investors who value broker scrvices led broker-sold funds to invest more
in costly-to-provide investor services and less in portfolio management.

Fxperience

(Porter & Trifis, 1998) found that managerial tenure is not a factor in mutual fund performance, (Costa
& Porter, 2003 ) show that neither performance nor performance-persistence differ between funds run by managers
with lengthy tenure (ten years or more) and funds with less experienced management (less than ten years). Tenure
could also proxy for cffort, because junior managers might need to work harder to si gnal their type (Chevalier.
& Glenn, 1999)

Conceptual Structural Model

From the literature and previous rescarch work the conceptual structure of the Overall impact ol the
""‘JUP‘J”dC“' Variablc on the dependent variables can be carried out considering the role of Advisory services.
yr:‘),,'n”/{\’(;t:?rh:d v‘«l'nfh hfu;.r'nudc any ifrlpucl on the performance of mutual fund distributors in India. /\Pi?l1

sory services there are other factors also which plays the crucial role in the overall impact suchas
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Distribution Expenses, No of Investors, Ivestment Flow having its impact on Return of Distributors which leads
tooverall impact of investment in mutual fund.

Here along with the same variable rescarcher wants to identify rather any significant impact is been
created by experience of the distributor on overall impact of the investment in mutual fund

Figure 1: Proposed Conceptual Framework

el
l_ _l _
v,

NI

E = Experience (Categorical Moderator)

(AS: Advisory Services, DE: Distributors Expenses, NI: No of Investors, IF: Investment F low,
RD: Return of Distributors, OI: Overall Impact)

Research Gap

Considerable research on Distributors perspective is not been taken into account so far for deriving the
overall impact of investment in mutual fund in India. Further no models are been formulated and validated on the
performance of mutual fund distributors post no entry load regime in India

Research Objective

1. To Study the Factors which are affecting the mutual fund distributors with respect to post no entry load
regime in India

2. To Measure the Impact of Factors influencing the performance of the mutual fund distributors with respect
to post no entry load regime in India.

Research Process (Research Methodology)

Research Design

Research Design defined by Aaker (2001) as the detailed outline of the study which helps in achievement
of the research objectives and decisions related to research process and data collection methods used. Descriptive
research design is used when the researches wants to find out improved results on existing work. So here in this
study, the researcher has used descriptive research design. This is unique attempt made by researcher trying to
derive new conclusions with fresh collection of data in different geographical region, demographic profile and
with different techniques. (Malhotra & Das, 2019)

Measurement Development (Instrument/Questionnaire Design)

We developed an online questionnaire to collect data. Measurement scales of the research model
constructs were adopted from previous related studies. We used 5-point Likert scales. moving from "strongly
agree" to "strongly disagree", to measure the construct items. The research had six constructs with 28 statements:

(™
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Data Collection / Sample Design / Sampling

Data was collected through structured quc:qlinnnuirc surt:/Ty L'J(‘)ll(lll‘(."l((].‘d l,n'i%d,ié,l,d“mm ;n 19209,
through online and physical mode, following a purposive non-proba ,I '5}:'% ["mt‘c_ ]L‘”L"l ’ .L S‘dmp‘lcof t}.k- CUrrepy
study was from all the major cities of India. Henee, the samplc may be ;(I)fl[)i.l(‘uu d; r‘LPTCS'Cmaer of the
country. Total 1600 questionnaires were distributed to consumers in lv‘vo 1 Lr‘cmmn ‘C.T(()nhnc Mode: gy,
and ( )l'ﬂim' Mode: 800); more than 1150 responscs wc.'rc rcccn{cd back fr(?m consumers (Onlipe Mode- 507
and OfMine Mode: 600). Finally, 1007 responses were found valid anfl cons1dcr9d for the §tudyf()nlinc Mode-
472 and OfMine Mode: 535). Rest of the forms were rejected duc. to 1'ncomp]ctc 1nf0.rm2.mon. Cons.idcring the
wider peographic urban large number ol’disl'rilmlors the determination of sample size is challcngmg. While
dealing with the multivariate regression analysis,

1) 58 respondents should be considered for One Independent variable (Krejcie & Morgan,, 1970)
2)  10respondent should be considered for One Statements framed in structured questionnaire ( James Gaskin)

This sample sizc is considered sufficient to evaluate the research, since the sample size derjveq by the

formulacis 384.16 approx. (Soper, 2015) 385 whereas researcher has taken (Table 01) explains demOgpohic
details of the sample.
Table 1: Demographic statistics of Respondents
r‘ Frequency Percent
Age Less than 30 100 9.9
31-50 503 50.0
Above 50 404 40.1
Total 1007 100.0
Marital Status Married 907 90.1
Unmarried 100 9.9
. Total 1007 100.0
Education Commerce 603 59.9
Science 200 19.9
Arts 204 20.3
7 - Total 1007 100.0
Association with mutual fund <5 492 48.9
industry >5 515 51.1
e Total 1007 100.0
Average AUM of firm Less than 10 53 5.3 |
10-25 150 149
25-50 350 348 |
50-100 | 404 01 |
Above 100 |50 0
SIP input value by of; ‘*ﬁml\—ﬁ—l 007 ~~-l'(.m'0 "
alue by client _Less than 10 53 Sl |
125 [ g0 199
26-50 S04 500
S50 00 | 199
Above 100 |50 |50
—— | Totl 1007 ~100.0 |
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Tools and Techniques for Data analyvsis procedure

I'he collected data were coded nto SPSS 25 and Ms T xcel program for descriptive statistical tnalysis
in which the values of mean. standard deviation. frequency, percentage and correlations are been calculated
before running the available date on PLS-SEM analysis. (Amin, Azhar, Amin, & Akter. 2015) To test the
hypothesis SMART PLS 3.0 was employed. The path analysis is applied in structural model and significance of

directand mediating relationships evaluated through the bootstrap techniques (5000)
Measurement Model: Reliability and Validity
Reliability

The first thing was to analysc the intemal consistency of structured questionnaire, whether respondents
understand the meaning of the statements and they arce consistent while giving the response of the various statements
According to (Cavana. 2001 ), A popular and widely accepted approach to measure reliability is to use the
Cronbach alpha. The value of Cronbach alpha with the range of greater than 0.70 is considered acceptable and
good (Cavana, 2001).

Reliability of the scales was checked by computing Cronbach alpha (Table 02), a measure of reliability

which found to be satisfactory. All the variables' coefficient of alpha was above 0.7 specifying a satisfactory
inteal consistency.

The outcome concluded that the stability and consistency of measurement scales of the constructs
were stable and consistent in measuring the constructs. The Average Variance Extracted Criterion should be
higher than 0.50 (Fornell & Larcker, 1981). From the (Table 02) we can say that the AVE value of all the
constructs are above required minimum level of 0.50. Thus the measures of the six reflective constructs have
high level of convergent validity.

The composite reliability, as a measure of internal consistency should be hi gher than 0.70 (Henseler,
2009), we can conclude that the composite reliability value of all the constructs demonstrate high levels of
internal consistency reliability.

Here CR is greater than AVE and while analysing the tables of Fornell and Larckers and HTMT.
researcher doesn't violates the assumption of convergent validity and discriminant validity

Table 2: Reliability of the Construct

Cronbach' | rho A Composite Average Variance |
s Alpha Reliability Extracted (AVE)
Advisory 0.783 0.785 0.761 0.525
Distributor Expenses 0.798 0.731 0.727 0.535
Investment Flow 0.900 0.904 0.898 0.597
No of Investor 0.787 0.810 0.772 0.571
Overall Impact 0.901 0.908 0.901 0.648
Return of Distributors 0.902 0.903 0.903 0.699

Discriminant Validity

A; suggested by Fornell - Larcker to establish discriminant validity, square root of AVE must be higher
than the correlations of the constructs with all other constructs in the structural model. Following Table indicates
square root values of all AVIE which have been calculated, and placed diagonally. Here all HTMT values is less
than 0.85, so we can conclude that the discriminant validity is well established.
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Fable 3 : Diseriminant Validity of the (€ onstruct Fornell [arcker Criterion

| Advisory | Distributor | Investment No of Overall Retur,
l [xpenses Ilow Investor i Impact l l)l';'r;ln:l:'f,
| Advisory | 0.671 f di
| Distribntor Expenses | 0.275 0.798 ;
| Investment Flow 0.425 77”-2”7{’ | P ”'7,73 _— 3
| No of Investor 7 029_‘)7” 0481 o 0as 0706 | *
1 Overall Impact __04.54 | 0.348 0337 _0.340 | 0.805 |
“Return of Distributors | 0278|0609 | 0160 | 0686 | 0434 | gy,

Here CR is greater than AVE and w

hile analysing the tables of Fornell and Larckers ang HTy
researcher doesn't violates the assumption of co M1,

nvergent validity and discriminant validity

Data Analysis
Structural Modcl/ Path Analysis (On Screen Results)

Researcher has used PLS-SEM to analyse the hypothesized framework. Measurement mo(e| and
Structural model is been carried out for confirmatory factor analysis (CFA). (Shin, etal.,2013)PLS-SE M has
an edge over other techniques because it does not require multivariate normal distribution of data, large Sampj

sizes and interval scales.

€

"PLS only requires a sample size of 10 times the most complex relationship within the research mode]
that is the larger value between
(1) The construct with the largest number of formative indicators if there are formative constructs in the research
model (LME); and
(2) The dependent latent variable (LV) with the largest number of independent LVs influencing it (LSE)

Data analysis was conducted using a two-step approach. First, researcher has authenticated validity
and internal consistency (reliability) of the data, employing CFA, and then hypothesis were estimated, using

structural model.

Dzl D2 Dt3 DEs Ny N2 iN3 (5]
LA R
RN ‘\_ /‘ P 3 '\\ ’:\ 4? o .
. ) . p ~ A 4 p
15083 4506 3299 35052 33603 33117 15083 44333 ovil
\'\ 3 / e \\\ \\ - f/ A i
k b - NS '7'\/ Y ovE2
o 57 s Sa 23
P | 23.25 i j ol =
~ SR 8 OVEd
ADY N /’ \ g vl
o 2% : : N LBF i3z ove
Tt 16805 _ A7 o, Distnoutos No Of Investd T -
ot 12054 A Eapenses \ O‘..}l.:/!],'\wog\_; -4 e
Lo 41151 : 2438 2337 cal
AD3 -~ 3 Sy
120287 G 7
25k 3 . 11642 \' {
Lol AIvisory A ) sy
/—v\\ ; ‘\.“
b ey 2032 »iRE )
50 .~ | Fac g
B N P o
-7 N T Y e T
21312 17595 | Jdeestment Lgo5510658 o5 Hetum o -
= 14'10.‘:0‘.4"6‘29 18.720 =« s '1‘3.8\” "-""?‘évcdésﬂ' 31\'.03
~ Y \ o S J 2 } “
r1 ) £y g ca > o Ta x - v n
11 192 13 154 I7s (119 RD! RD2 RD3 RO
ref N I T A NG

Hypothesis

Simple Hypothesis & Testing Research Hypothesis

24




MUTUAL FUNDS

Viral Bhatt, Dhawal. S. Jadhav, Sandip Bhatt

Table d: Testing Rescarch Hypothesis

/

‘ NMoean, S E.Dev, -Value, I Vialues | Confudence
| ] . Interval
i Oviginal ! Sample Standard f T Statistics I |
| Sample Mean Deviation (JO/STDIV)) ] Values ] 2.5% ; 97.5%
\ (0) (M) (STDEV) ‘ 4
i;:::ul;l‘::x"tu)-x- Expenses 0.275 0.277 0.056 C 4929 0.000 | 0.166 | 0.387 w
| e —_ 0.425 | 0426 | 0.037 11,642 0.000 | 0.355 | 0.498
f _li“,r\'f',,”(’,}';‘;,i,;‘tf::_"‘““ 0.798 | 0.800 | 0.034 23.257 0.000 | 0.729 | 0.866
[ Investment Flow -~ | | | )
Return of 0.079 0.079 0.027 2.958 0.003 | 0.025 | 0.132
_Distributors
No of Investor -> T
Return of ] 0.697 } 0.697 { 0.025 I 28.429 0.000 | 0.648 | 0.744
Distributors
Return of
Distributors -> / 0.434 ; 0.435 / 0.035 ' 12.357 0.000 | 0.365 | 0.501
Overall Impact

H.1.1: Advisory services in mutual fund investment is positively impacting on distribution expenses
Here the Advisory Services is positively impacting on distribution expenses while evaluating the

relationship it shows positive impact of 0.275. Here researcher simulates the boot strapping process with sample
of 5000 that indicates average of impact 0.277 which is marginally higher than the original impact between the
two variable and Average variation 0.056 with t-statistics 4.929 and having significance value 0.000

H.1.2: Advisory services in mutual fund investment is positively impacting in increase of Investment

Flow
Here the Advisory Services is positively impacting on increase of Investment flow, while evaluating the

relationship it shows positive impact of 0.425. Here researcher simulates the boot strapping process with sample
of 5000 that indicates average of impact 0.426 which is marginally higher than the original impact between the
two variable and Average variation 0.037 with t-statistics 11.642 and having significance value 0.000

H.1.3: Distributors Expenses in mutual fund investment is positively impacting in increase of Number

of Investors
Here the Distributors Expenses is positively impacting in increase of Number of Investors, while evaluating

the relationship it shows positive impact of 0.798. Here researcher simulates the boot strapping process with
sample of 5000 that indicates average of impact 0.800 which is marginally higher than the original impact between
the two variable and Average variation 0.034 with t-statistics 23.257 and having significance value 0.000

H.1.4: No of Investors in mutual fund investment is positively impacting on Return of Distributors

Here the No of Investors is positively impacting on Return of Distributors, while evaluating the relationship
it shows positive impact of 0.079. Here researcher simulates the boot strapping process with sample of 5000
that indicates average of impact 0.079 which is same to original impact between the two variable and Average

variation 0.027 with t-statistics 2.958 and having significance value 0.003
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Here in all the above mentioned cases considering 5% level of significance, all t statistics are ereater

than 1.96 and significance value less than 0.05 indicates the significant effect.

Mediation Hypothesis & Testing Research Hypothesis

Table 5 : Testing Rescarch Hypothesis
Mecan, S.T.Dev, t-Value, P-Valucs Confidence |
B __Interval

Original | Sample Standard t Statistics P 2.5% | 97.5%
Sample Mean Deviation | ((O/STDEV|) | Values

(0) (M) (STDEV)
Advisory ->
Distributor Expenses - 0.220 0.221 0.045 4.832 0.000 | 0.132 | 0.310
> No of Investor ]
Investment Flow ->
Return of Distributors 0.034 0.034 0.012 2.769 0.006 | 0.010 | 0.060
-> Overall Impact
Advisory ->
Investment Flow > 0.015 | 0.015 0.006 2.627 0.009 | 0.004 | 0.027

Return of Distributors
-> Overall Impact

No of Investor ->
Return of Distributors 0.303 0.303 0.027 11.354 0.000 0.251 | 0.356
-> Overall Impact
Distributor Expenses -
> No of Investor ->
Return of Distributors
-> Overall Impact
Advisory ->
Distributor Expenses -
> No of Investor -> 0.066 0.067 0.016 4.164 0.000 0.038 | 0.100
Return of Distributors
-> Overall Impact
Advisory ->
Investment Flow -> 0.034 0.034 0.012 2.807 0.005 0.010 | 0.058
Return of Distributors
Distributor Expenses -
> No of Investor -> 0.556 0.557 0.031 18.169 0.000 0.497 | 0.617
| Return of Distributors ‘ . '
Advisory ->
Distributor Expenses -
> No of Investor -> 0.153 0.154 0.032 4.728 0.000 | 0.092 | 0.218

Return of Distributors

0.241 0.242 0.024 10.086 0.000 0.196 | 0.290

R

|
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FL2 T Distributor Fxpenses is sipnihicantly mediating the impact between Advisory and No of Tnvestor

(Advisory =~ Distributog Fxpenses - No ol Investor)

Here the mediting impact of Distributors Fxpenses between the Advisory Services and Increase in
number ol Investor is 0.2, Here rescarcher simulates the boot strapping process with samnple of 5000 that
mdicates mediating ¢leet 0.221 which is very close to the original effect and Averape variation 0.04%5 with |

statisties 4.832 and having significance value 0.000

Impacton Mutual Fund (Investment IFlow -> Return ol Distributors - Overall Impact)

1H.2.2: Retum of Distributors is signilicantly mediating the impact between Investment flow and Overall

Here the mediating impact of Return on distributors between the Investment Flow and Overall fmpact
15 0.034. Here rescarcher simulates the boot strapping process with sample of 5000 that indicates mediating
cfleet 0.034 which is same to the original cffect and Average variation 0.012 with t-statistics 2.769 and having
significance valuc 0.006

H.2.3: Investment Flow and Return of Distributors is si gnificantly mediating the impact between Advisory
and overall impact on Mutual Fund (Advisory -> Investment Flow -> Return of Distributors -~ Overall Impact)

Here the mediating impact of Investment flow and Return on distributors between the Advisory and
Overall Impact is 0.015. Here rescarcher simulates the boot strapping process with sample of 5000 that indicates
mediating effect 0.015 which is same to the ori ginal effect and Average variation 0.027 with t-statistics 2.627
and having significance value 0.009

H.2.4:Return of Distributors is significantly mediating the impact between No of Investor and Overal]
Impact on Mutual Fund (No of Investor -> Return of Distributors -> Overall Impact)

Here the mediating impact of Return of distributors between the No of Investor and Overall Impact is
0.303. Here researcher simulates the boot strapping process with sample of 5000 that indicates mediating effect
0.303 which is same to the original effect and Average variation 0.006 with t-statistics 11.354 and having
significance value 0.000

H.2.5:No of Investor and Return of Distributors is significantly mediating the impact between Distributors
Expenses and overall impact on Mutual Fund (Distributor Expenses -> No of Investor -> Return of Distributors
-> Overall Impact)

Here the mediating impact of No of Investor and Return of Distributors between the Distributors

Expenses and Overall Impact is 0.241. Here rescarcher simulates the boot strapping process with sample of
5000 that indicates mediating effect 0.242 which s very close to the original effect and Average variation 0.024

with t-statistics 10.086 and having significance value 0.000

H.2.6: Distributors Expenses, No of Investor and Return of Distributors is significantly mediating the
impact between Advisory and overall impact on Mutual Fund (Advisory -> Distributor Expenses -> No of

Investor -> Return of Distributors -> Overall Impact)

Here the mediating impact of Distributors, No of Investor and Return of Distributors between the
Advisory and Overall Impact is 0.066. Here researcher simulates the boot strapping process with sample of
5000 that indicates mediating effect 0.067 which is very close to the original effect and Average variation 0.03 1

with t-statistics 18.169 and having significance value 0.000

H.2.7:Investment Flow is significantly mediating the impact between Advisory and overall impact on
Mutual Fund (Advisory -> Investment Flow -> Return of Distributors)

Here the mediating impact of Investment Flow between the Advisory and Overall Impact is 0.034.
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Here the mediating impact of Distributors Expenses and No of. Investor between the Advisory anq
Return of Distributors is 0.153. Here researcher simulates the boot strapping process with §amp]c of 5000 that
indicates mediating effect 0.154 which is very close to the original effect and Average variation 0.032 witp, 1_

statistics 4.728 and having significance value 0.000

Here in all the above mentioned cases considering 5% level of significance, all t statistics are greater
ficant mediating effect.

than 1.96 and significance value less than 0.05 indicates the signi

Table 6: R square and adjusted R square

R Square R Square Adjusted
Distributor Expenses 0.076 - 0.075
Investment Flow 0.181 0.180
No of Investor 0.637 0.636
Overall Impact 0.189 0.188
Return of Distributors 0.504 0.503

R square is coefficient of determination indicates variance explained by independent variable on the
dependent variable. Researcher has come across the data as mentioned in (Table 06) which is explained as

follow.

Distributor Expenses shows 7.6% increase due to Advisory services, whereas Advisory services is
having role inincrease of Investment flow by 18.10 %. Advisory services along with mediating effect of Distribution
expenses combine contributes by 63.70% on increase in number of Investor in mutual funds. On the other hand
advisory service along with mediating effect of Investment flow and mediating effect of Distributor expenses and
number of investor together contributes by 50.40% on Returns of distributors. 18.90% is the contribution ofall
the independent variable on the Overall Impact (Dependant Variable) on mutual fund. Further adjusted R squar
of all the constructs are marginally less than R square which shows that all the independent variables arc contributing
significantly
Multi Group Analysis

While framing a structur: ] Ouesti : : “thase
g astructural model Questionnaire researcher wants to understand the behaviour o! those

distributors on the bases of their experience, ¢ . Htion:
et oSt USLs] )] lhjlrlux perience, and does experience more than 5 years create significantly additional
> structural model. Therefore resear i ’ ) : -
nodel. Therefore rescarcher considered experience as a categorical moderator 4
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pondent h

yanalysy

wing les

with Smart

| o (02) (03) (07)
| 9-?;,:::11.1 > Distributor | 0.249 | 0.139 | 0110 | 0.376 '
\dvisory -> Investment Flow 0.380 | 0304 | -0.014 | 0.869 |
| ::::L:T:“W Fapenses > Noof | <oy | 019 | -0.076 0.287 |
; II)I_'i::‘.Tilll»?.((‘::xﬂn“ T Retnol G b0 | ono | 0,031 0.666
| l\):::’rr”',::“"‘:”' -~ '_“““"'»"r (0663 | 0589 | 0075 | 0193
1 S_:'(':'l'l" ‘;lf]‘:;;:_'t’i""“’"‘“ = 0.457 | 0385 | 0.072 0.430

[ iﬁi‘)Ti‘;in—h?ocfﬁcicnts Original (low<2 EXPERIANCE(1.0)EXPERIANCE(1.0))

,—(623‘ | Path Cocfficients Original (highGROUP_>2EXPERIANCE(2.0)EXPERIANCE(2.0))
(03) | Path Cocfficients Original Difference (low<2EXPERIANCE(1.0)EXPERIANCE(1.0) -

| | highGROUP >2EXPERIANCE(2.0)EXPERIANCE(2.0))

MO-!) | Permutation p-Values

From the above table Experience of less than 5 years distributors is shown in column 01 along with

Experience of more than 5 years distributors shown in column 02

1.

o

Theimpact of Advisory to Distributor Expenses:

Advisory services leads to increase in Distributor expenses by 0.249 in less than S years experienced
distributors in compare of 0.139 of more than 5 years experienced distributors, with p-value of 0.376.
Which clearly shows that experience of distributors more than 5 years has less distributor expenses in
compare of other category.

The Impact of Advisory on Investment Flow:

Advisory services leads to increase in [nvestment flow by 0.543 in less than S years experienced distributors
in compare of 0.394 of more than S years experienced distributors, with p-value 0f 0.869 which is on
higher side shows the Iessor variation in the impact result of both categories. Which clearly shows that
there is marginal difference between the investments flows of both the distributors' categories

The Impact of Distributor Expenses on No of Investors:
Distributors Expenses leads to increase No of Investors by 0.543 in less than 3 years experienced
distributors in compare 0f 0.619 of more than 5 ycars expericneed distributors, with p-value of 0.287
which is on Jower side shows the higher variation in the impact result of both categorics. Which clearly
shows that there is a difference between the Distributors expenses and its impact on the No ot investors.
The Impact of Investment flow on Return of Distributors:
Investment flow leads to increase on Returns of Distributors by 0.079 in less than 3 vears experienced
distributors in compare of 0.110 of'more than S years experienced distributors. with p-value ot 0.6606.
Here also it shows clearly that there is a difTerence between the Return ol Distributors and expenses and
its impact on Investment [low.
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Table 8: Specific Indirect Effect i
, T on | 02 | 03 | (04
0.135 | 0.086 | 0.049 | 0.399

Advisory -> Distributor Expenscs -> No of Investor 0042 0 —
5 Investment Flow -> Return of Distributors -~ Overall 0.036 ) -0-006 1 0.839
| Impact :
" Advisory - Investment Flow -> Return of Distributors - 0.014 | 0.017 | -0.003 | 0.816
j > Overall Impact
| No of Investor -> Return of Distributors -> Overall 0.303 0.227 | 0.077 | 0.219
| Impact
0.165 0.140 | 0.025 | 0.53]

" Distributor Expenses -> No of Investor -> Return of

f Distributors -> Overall Impact

| Advisory -> Distributor Expenses -> No of Investor -> 0.041 0.020 0.021 0.301
Return of Distributors -> Overall Impact

Advisory -> Investment Flow -> Return of Distributors

0.030 | 0.043 | -0.013 | 0.644
0360 | 0.364 | -0.004 | 0.953 |

Distributor Expenses -> No of Investor -> Return of

| Distributors

| Advisory -> Distributor Expenses -> No of Investor -> 0.090 0.051 | 0.039 | 0.374
| Return of Distributors

[

I

’r(Ol) ‘ Indirect Effects Original (low<2EXPERIANCE(1.0)EXPERIANCE(1.0))

| (02) ] Indirect Effects Original (highGROUP_>2EXPERIANCE(2.0)EXPERIANCE(2.0))
f (03) Indirect Effects Original Difference (low<2EXPERIANCE(1.0)
; EXPERIANCE(1.0) - highGROUP_>2EXPERIANCE(2.0)EXPERIANCE(2.0))

| (04) | Permutation p-Values

Table 08 presents the mediating impact of the variables on the dependant variable while considering
1‘hc experience as the categorical moderating variable. It can be clearly seen that post no entry load regim:‘
there has been no significance difference between the distributors performance on the basis of experigncc.
'(Jr'd,(‘j ual gro}\]»"lh 1s expected amongst both the category of distributors along with growth of experience. There
S;i)tr%xrllglb::%;d\:}fm t?e venefits are .bcer} SGER in the initj.al stages but in long run the experience has the

’ enelils are not contributing in the overall impact of the investment in the mutual funds. The

p values mentioned in the table are : '

D e le are more than 0.05 which shows that there is marginal difference in the impact
oththe categories based on experience does not indic

firmly believes that there is no unobscrve

of post no entry load regime in mutual f

\\\\\\

N ate the significant difference. Therefore researcher
. ;glu ogeneity evidence found in the study of'structural path analysis
und nvestme ith exner .

cstment with experience as a calegorical moderator.
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Discussion of result, Theoretical and Practical Contribution
Discussion of result

The results so derived from the study indicates that various independent variable like Advisory Services,
Distributors expenses, Investment Inflow, No of Investor & Returns of Distributors have significant impact on
the Overall investment in mutual fund. The results so derived in the study has helped the researchers to understand
the real impact ol individual factors on the dependent variable. The Role of Advisory Services is been the
initiator of the new dimension to the field without charging any entry load, which has shown considcrable increase
in the distributors expenses but on the other hand the inflow of the fund is also being increased. The Increase in
Distribution expenses has created positive impact on increase in No of Investors, which has significantly contributed
o the Rc.tums of Distributors. Parallel mediating effect is seen in increase of investment flow which leads to
ncrease inretumns of distributors. Overall impact on the mutual fund investment has shown a positive outcome
from Returns of distributor's point of view, which has significant impact on overall mutual fund investment in post
no entry load regime.

Using the Experience as a categorical moderator it has been observed that experience has not played
any significant role in short term comparison. Experience of Distributor has led to high investors in flow, less
expenses in compare of less experienced firm, while less experienced firm are concentrating more on return of
distributors, however the difference between these two categories is marginal not indicating any significant
differences. Both the categories based on experience fails to show serious heterogeneity amongst the respondent
of'the distributors.

Theoretical Contribution

It was been observed from the above research that no entry load funds have significantly performed
positively in the last decade with the successful performance of distributors, the load funds do not produce
returns sufficient to offset the load versus no-load funds (Hooks, 1996) So the decision of cutting short the entry
load is having the positive impact on the mutual fund industry. With the no entry load the educated investors has
shown inclination towards the investment with direct involvement in compare of the financial advisories services

(Sun, 2020)
Practical Contribution

The role of less experienced distributors has shown the consistent progress but that is not the overall
observation here. Experience when studied as a categorical variable has shown that experience is not a major
requirement in the Indian Mutual fund, but established distributor firms are having an upper hand on the newly
established firms on various ground. Certain factors such as "Number of Investor" has shown inclination towards
the more advance distributors rather than experienced or unexperienced distributors. Distributor's expenses in
various activities such as promotion, marketing and advertising can leads to awareness and establishing contact
which in return increases the number of Investors. Established Distributors with high expense appetite are able

to attract more number of Investors.

Conclusion, Limitation & Future Research

Conclusion

The mutual fund industry has seen the boom in Indian Market and Systematic Investment Plan (SIP)
are playing 4 crucial role in the Indian Mutual fund. People above the age group of 30 years has shown high
investment in mutual fund. Considering the new trend in the Indian Economy the flow of the investor has also

shown the new scenario the adult ranging from the age group above 50 years have made a considerable investment

in mutual fund along with 30 to 50 years of age group.
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Limitation of Research

Under the research so conducted the sample which has been collected is from the Tier-1 and ier-)

cities of India, so there can be considerable difference in the outcome if Tier-3 cities are l?ccn studied along wi,
rural and urban cconomies for combine investment habits. Further the research was directed on the No entry
load regime and policy framework of the mutual fund industry which has restricted the scope of research 1

limited aspects only.
Future Research

The behavioral finance of the investors should also be considered in this model, as the researcher has
studied the experience aspect of the distributor in the study which as overlooked the investors perception and
the factors investors are considering for the investment. Risk. Return, Tax Shelter, Wealth Creation and Trust
factor which are crucial elements for the investment can also be studied for Advisory services and its impact on
overall performance of the Distributors.
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Introduction

Significance of social media has increased in day to day life decisions as customer is identified as an
inﬂuencertc; create new customer by seeding. Products and services that depends on customer co-creation like
movies depends on the influencers (indirect critique). It can be planned the way activities which would lead to
'Voice of Mouth'. There is a'Halo effect’ in social media increases the value proposition of the product. Whether
the comments about the opinion leader and comments of the opinion leader are influential across different
categories. The destination marketer can also use social media to promote their destination and target new
visitors. The vacation buyer personal and their behavior, when it comes to travel is the key for destination
marketers to use social media to influence the buying decisions. Consumers putmore faith on their friends, family
and referred friends more than travel agency ads but most importantly they trust the lucrative pictures floating on
the Instagram or Facebook pages. People post about their upcoming vacation, check-ins, post vacation pictures
and video along withareview. People who are in planning phase look for suggestions and recommendations.
The coronaimpact as well as sub conscious fascination of the placc stays longer and pops up when the customer
comes across the same name or picture. Effective socialization begins with compliance to external pressure
proceeds o interpersonal identification and ends with individuals claiming ownership of socialized values and
attitudes ofien by incorporating them into their sense of sclf. “The user wants 1o see themselves as the hot models
and gclresscs who post provocative pictures onlinc, they start objectifying themselves and think of launting
certain bf)Fiy parls l(.) fitinto the social media image they aspire. The development of internet has a huge impact
on lhc'uul']'/mnon of marketing techniques. Online networking has a unique platform for destination marketing
Zgia:;iilézl;j]fﬁi‘ﬁzh 'jm :-( f.:iufn uI’i]i"/,c online .nclworking bcl'orc lo motivate, educate and connect bml‘l
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1 he fundamental essential Tor the best possible utilizanon of online networking as destimation marketing tool is the

sclectionof the strategices for their utilization

Utiizing the weh, Social media, mobile applications, and other digitalimediaisa part of all individuals'
day by day Iives Inthe present era the quantity of hours spent online by grown-ups has dramatically increased.
Onhine networking has powered customers more than marketers. Worldwide, there are presently more than 2
billion (statista.com) individuals utilizing Social media and IFacebook alone now has around 1 hillion dynamic
customers foreach day. Individuals are presenting themselves to inereasingly digital and online networking. This
is incorporating into their parts as shoppers as well as propagators as they look for data about products they buy
and use and speak with others about their encounters. Advertisers have reacted to this move by expanding their
utilization of digitalmarketing channels. By 2017 end.roughly 33% of worldwide marketing spending is predicted
to be indigital channcels. Along these lines, future purchascr advertising will to a great extent be done in digital
sctungs, especially online networking and mobile. It is in this manner important for marketing research to inspect
and comprehend User behavior in digital situations. This has been going on in the course of the most recent
decade. with expanding measures of research concentrating on digitalUser behavior issues. We live in 'the age of
depression' (Horwitz and Wake?eld, 2005), for the person suffering from depression is visible as someone who
docs not correspond to the socictal demands for ?exibility, willingness to change and develop, and mobility.Since
the nse of the Intemet, travel planninghas changed starting from how explorers get to data about the place, the
way they get ready for and book trips, and the way they share their travel experiences etc. Web affects the
utilization of all marketingtools by giving item change, lessening the expenses of hunting down data on new items
furthermore, administrations, and filling in as another channel to get to the advertisement.

With this background, this paper is an attempt to study the effect of advertisement on consumer's
behavior. This paper focuses on how one buyer's experience affect other buyer's decision in which they are
influenced in every aspect of their everyday lives.Paper also provides on the essential qualities of the online
networking use by destination marketing associations to formulate the best strategies suitable to them.

Literature Review

Social Media and Objectification

Customers' Sentiment toward Marketing (CSM) is a component consider by analysts to measure how
well buyers will see online networking marketing. CSM is characterized as an idea which alludes to the general
sentiments that consumers have for marketing and the commercial center (Lawson, 2001; Mady, 2011). Online
networking has progressed from just giving a stage to people to remain in touch with their family and companions.
Presently it is a place where consumers can take in more about their most loved organizations and the items they
offer. Advertisers and retailers are using these destinations as another approach to achieve shoppers and give
another approach to shop. "Innovation related improvements, for example, the ascent of effective web indexes,
propelled cell phones and interfaces, shared communication vehicles, and online informal communities have

amplified advertisers' capacity to achieve customers through new touch focuses" (Shankar, 2011).

Social Media as a platform for consumers to interact with and influence each other has a more direct
impact on micro marketing, by spreading word of mouth (WOM). Customer Influence Assessment (CIA). that
is defined as the net influence wielded by a user (in a social network) in terms of his or her ability to spread
positive or negative WOM through his or her direct and indirect connections, to measure the influence ot an
individual in a social network. Customer Influence Value (C1V), is the monetary gain/loss realized by the firm that

is attributable to a customer’s influence effect.

Objectification is being treated as a body (or a collection of body parts). The efiect of Objectifying
treatment is that it coaxes to adopt a peculiar view ol sclf{Costanzo, 1992).Eflcctive socialization begins with
compliance to external pressurc proceeds through interpersonal identification and ends with individuals claiming
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The opportunity to blend with other individuals is a principal p:frt of the buyer experience and long
ranee informal communication destinations have turned into a path in which shoppers can ass‘ocm.g with each
other and retailers (Georgi and Mink, 2012). On account of Electronic Customer to Cuslomerlr;:eracnon (eCCI).
i i tini i 1 ir utilization choices.
buyers are assuming a more overwhelming part in impacting each other with their utilizatior e

Based on the above literature the following research question is developed:

RI-Whether the conversation on friends' profile/page which gives ideas about a destination. influences
consumers?

It implies that the users who engage with a certain destination on any Social Media platform.(This might
happen after enhancing knowledge, culture and importance of the destination and to obtain solutions to specific
trip related problems.)

Buyers' perused other customers' assessments to diminish their dangers what's more, acquire pre-buy
data; consequently, other customers' data rises as additional imperative than marketing, along these lines. people
who post UGC progress toward becoming conclusion pioneers (Morrison, 2008). Customer Generated
Advertising (CGA) is a type of customers produced content, which alludes to particular occurrences where
shoppers make the brand, centered messages with the reason of educating. convincing. or reminding others
(Campbell, 2011; Muiiiz and Jensen Schau, 2007; Pehlivan, Sarican, and Berthon, 2011). Vi gilante marketing is
characterized as "unpaid marketing and advertising endeavors, including one to one, one to numerous. and many

to many financially arranged communications, attempted by brand followers in the interest of the brand" (Muiz
and Jensen Schau, 2007).

User Intentions

Itis crucial for retailers and advertisers to know about the elements that influence shopper states of
mind and intentions since shoppers are progressively making content about brands. something beforehand
controlled exclusively by organizations (Heinonen, 2011; Chu, 2011) likewise found that custo;lmrs who are
FFacebook aggregate individuals keep up a better state of mind toward Social media and marketing. Customers
who have more uplifiing dispositions toward marketing will probably joinabrand or a rctailc}s Facebook
gathering to get limited time messages. In view of this outcome. Chu (2011) proposes that a connection exists
between consumers' utilization of and engagement in gathering applications on an online networkine site. The

connection between consumers' utilization of and engagement with g

i cons: athering applications impacts the rate and
adequacy of marketing via Social media, especially Facebook. By and laree. asChu (2011) notes. Facebook's
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school matured customers have the most positive demeanors tow ard soci
developing statistic. which proposes that online networking sites are a conceivably ricl
pasedmarketing efforts, particularly for organizations with a more youthful target marketing.

al media marketing and are the biggest
1 stage for web-

Likewise rescarched the connection amongst age and disposition and found that informal organization
customers state of mind toward web-basedmarketing groups (i.¢. websites, video. and brand channel or page)
varied to some degree crosswise over age gatherings. This was on account of customers observed these

advertisement organizations to be attractive, uscful, and interesting(Cox, 2010).

The fun given by Facebook. and in addition the opportunity it gives customers to ask to recommendations
ina simple and engaging way. spurs people to give careful consideration to the items advanced on Facebook.
"Facebook advances a buyer to purchaser approach, abused by buyers to share encounters and make a basic
information on items and administrations; on the other, it gives directors an immediate channel for speaking with
customers through a business to buyer approach” (Di Pietro and Pantano, 2012). Retailers can enhance their
Facebook page offer by including amusements, challenges, and intelligent applications, which can pull in more

customers (D1 Pietro and Pantano, 2012).

Here we can see that the level of satisfaction is the feeling of belongingnesstoa friend circle, which are

influenced by friends posts on similar ideas, and level of interactivity.Based on this assumption the following
research question can be formulated.

R2- I'hat does one seek on a friend's profile/page for travel? and,

R3-Is it influenced by level of involvement one has with travel related posts?

Social capital is formed on an individual level what's more, happens in the connections among people.
Moreover. the measure of a person's social capital relies on upon the extent of the system of associations that the
customers can effectively assemble (Zinnbauer and Honer, 2011). A person's associations can conceivably help
in forming brands into a basic piece of customers' social cooperation by means of interpersonal interaction.

User Generated Content

While online networking gives endless roads to imparting, it is the people who fill in as the influencers
not the innovation" (Gonzalez 2010, 23). User generated content produces social capital for advertisers since it
characterizes a brand. Social capital extraordinarily influences brand execution. Interpreting the hypothesis into
today's universe of exponentially progressively social cooperation on the web, social capital can likewise be
comprehended as the sum of genuine and potential assets accessible to a brand from its nearness in interpersonal

organizations and groups"” (Zinnbauer and Honer, 2011).

There are six segments of social capital: association, discussion, utility, support, data, and reimbursement
(Zinnbauer and Honer 2011). Through their experimental review, Zinnbauer and Honer (2011) build up that
albeit social capital comprises of six unique segments, brands don't depend on every one of them to encourage
brand devotion among customers. It was found be that as it may, that what made a brand fruitful was being a
fundamental piece of individuals' everyday lives. At the point whena brand ends up noticeably incorporated into
a shopper's everyday life, it empoWers customers to interface, connect, and advantage from likeminded
brandcustomers. and along these lines, the probability of customer produced marketing for a brand expands.

Zhane. Jansen, and Chowdhury (2011) determined that organizations ought to have a brand ncaness
onawide range of Social media destinations to expand their purchaser group of onlookers. Inquire about has

emonstrated that introduction to electronic informal (eWOM) messages can create more intriguc inan item
vered by advertisers (Zhang, Jansen, and Chowdhury, 2011). Today.,

s they expend because of the web cnabling them to pick up access to
akers of significant worth (Zhang, Jansen, and C howdhury, 2011).

class than can introduction to data deli
consumers are more educated of the item
data along these lines, making dynamic co-m
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Ve arpanizations a

Consumers as co-makers of cignificant worth can
since it is expanding hrand mindfulness. W hich connotes the significan cofeWOM in t day's marketing \‘.H"lli,
Online networking. for example. Fac chook permit target buyers to wind up message enders by passing on
promotions to companions. associating them to the publicists ('\'PY'L"""'}- or r(']"r'”“"””' on the promotion and
active Adv ertising Burcau 2009 as referred toin ()
N

having those rebrands gone along viral channels (Inter

2011)
understanding the need to make their own particular image habitations o,
1e of its image marketing. additionally to remain educated and keerp

track of the buyer created content cncompassing their image. Mangold and Faulds (2009) express that despit

the fact that organizations can't specifically control shopper. they do can impact the discussions consumers share
in encompassing their image. Corrcspondingly they express that purchascr’s ability to speak with each other
Jimits the measure of control organizations have over the substance and dissemination of information. Social

be overseen by organizations (Mangold and Faulds. 2009

Capital increased through UGC can and ought to

Moreover. organizations arc
Qocial media not exclusively to control son

Viral Advertising

Viral marketing has turned into a pathin which retailers are marketing and giving more data on their
brands or items. A viral way to deal with web-basedmarketing has a noteworthy advantage since communication
is more focused to a brand's planned customer (Bampo, 2008). This can be credited to the way that "viral
communication manages the advertiser amore prominent level of artistic freedom through a message conveyance
medium that is more private and customized, in this manner improving the probability of achieving hard to get
crowd individuals" (Bampo, 2008). Viral marketing i "unpaid shared communication of provocative substmice
starting froma recognized support utilizing the Internet to in

duce or impact a group of people to go along the
substance to others" (Chu,2011). Various investigations of viral marketing have discovered that silliness, sexuality.
stealth. and positive encounters aré important €

lements that add to the accomplishment of viral marketing.

Objectification Process
The constant demand to ?nd and realize one's true self can give people a sense of meaninglessness and
emptiness (Cushman, 1990), and depressionis a real risk when individuals are 'psychically overburdened by the

diffuse but widespread demand that they must be themselves' (Honneth, 2004). A geo grapher has analysed
agoraphobia (literally 'fear of the marketplace’) as a postmodern consumer pathology(Joyce Davidson. 2003).
Almost all panic incidents, which seem to presage the development of agoraphobia, occur in supermarkets.
shopping malls and other 'spaces of consumption'’, which Davidson also refers to as 'agoraphobic landscapes.
Davidson understands agoraphobia as a gend

ered condition (the large majority of agoraphobics are women)
mediated through consumerist environments.

Identity moves away from categories rooted in nationality and religion and toward 'commercial categones

associated with brands and consumables' (Barber, 2007). The central problem is no longer to control desire
for desire is ‘blown up out of all proportion’ as put it - but to make choices concerning identity and lite

plans(Houellebecq, 2001).

onalist and individualist conceptions ot

nomy

On the one hand we see a psychology immersed in Western rati
human beings. Western psychologists think locally and act globally. With the current olobalization oteve
ax?d culture, psychology may come to serve as a new cultural imperialism, lbllm\'il;u Lyotard's pertorm
dictum- ‘Be commensurable or disappear’. Psychologists take over as new sccmnl;\t"x11i.ssiuu.u'ic.\‘. the psych

technicians striving to make all humankind measurable and the humanistic psychologists preaching & aospel of
o pursue theirown self-realization
lobal consunmer market

aned

ZC“-\;’;)I’S}HP. Human beings are de-situated from their culture and taught 1

srough commodities and individual therapy, becomi ‘ inall
apy, becoming well-adapted consumers ina free g

(Iyotard, 1979/1984). ’ : Lkl
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laking 1o consideration about who influences the travel decision and participate more in malkirs
posts viral on social media. arescarch question can be developed as follows:
R4- Do female users who are involved with travel related posts find conversations on their friend’s poage

more entertaiming and visit their friend's account/page more often?

Customer Referral

While net promoter score (Reichheld, 2003) and customersreferral esteem (Kumar, 2010) concentrate
on the attributes of the people (has) who spread an example of WOM (promoters, spoilers, and so on.). existing
examination investigates the impact of an example of WOM on the collector (Christiansen and Tax, 2000).
Nonetheless, most existing reviews neglect to catch the system impact in WOM spread (Gupta and Mela.
2008). The idea of "impact" in light of the impact that a customer has on others' exercises inside a social
organizing site(Trusov, 2009). The "influential speculation" (Watts also, Dodds, 2007) quickly highlights the
significance of the cffortlessly affected individuals to the fast spread of data. Concurrent assessment of impact
from the point of view of both the affecting (host) what's more, the affected (recipient) individual is further
confounded for reasons like, the impact of each singular customers is influenced by the impact of each other

customers inside the system to fluctuating degrees (Marsden and Friedkin, 1993), and every person may assume
the part of both the host and the beneficiary.

User who got a wise destination choice and solutions to specific trip related problems from the content
of the friend's profile/page, which were eye-catching, entertaining and provided ideas; would like to say positive
words about place, and platform to others. The research questions that arises from the above assumption are as
follows:

R5- Do eye catching and good content pictures on a friend's page attracts more user to choose the same
destination?

R6- Would the users who have chosen destination based on pictures, give good WOM?

It is found that Social media customers' message sharing practices are additionally credited to the
requirement for self-improvement. At the point when customers see an online notice to be predictable with their
aspired body-image, they will probably share the message with others since it is illustrative of their identity and
what they like. Along these lines, promoters ought to consider the typical and self-expression properties of their
online advertisements and coordinate them to focused buyers' self-ideas (Taylor, Strutton, and Thompson.
2012). Indifferent words, the marketing of an organization needs to have comparable qualities with its objective
markets advantage.

Customers impact assessment (CIA), that is characterized as the net impact employed by a customer's
(in an informal organization) as far as his or her capacity to spread positive or negative WOM through his or her
immediate and indirect associations, to quantily the impact of a person in an informal community.
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Data and Methodology

The literature study h?s led us to contemplate on online tourism and if customer engagement inonline
platforms nnpoﬂan_t for evaluation of destination choice for vacation. It also emphasizes on Influencer's cvolution
and the ways in which customer loyalty in different platform vary and is related to the influencers on social media.

If thfe Inﬂuepce_rs help in increasing the perceived value of a destination, then how to use them to market the
tourism destinations.

views re /ng g‘jz dls§;s§1on was CondU-Cth with the participation of people to capture their experiences and
xeaalfil c%wed & ) };])ec.1 icissues closely related to the research question. Focus group data collection methods
reoarding the Sil;nce m:)tl) & SUF_VE}(fl‘réspc)nse ShOWt?d the need for multiple perspectives needed to be obtained

j £ problem with different people from every type of customer scgment identi (icd in that survey-

The Initial Survey was co

nducte

study was led by Z mo dml((l)uctchd and got 253brcsponscs and the focus group had 33 people. The Focus grouP
_rator who is responsibl ¢ that pr ' ‘ in f

area. p ¢ 1o ensure that group discussions remain focused on esed! ch
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social nu‘dli;l:;:];n?:Pllw:‘l}l;;i]:T-mv v ‘I,”(\ mvestipation contains populace with the age 18-54 who have access to
: e é : Xanmination., we mitially relate dynarmmice Social medhia measuire for example, "brands”
:“j"_i "LI'L‘L‘I'L ""”’]‘_'\ ‘“‘ "’1l|k‘l\1:111|l the part and cffcet of impact in buy choices. The objective was to utilize these
\’:1')‘)\'1';; 1;1\‘:]'1’::: 11?1::!\-\::;t~ll\1v::..1,(]‘-|i',‘ ll;v\;/lrnvvlin;t L‘!l'”lll,‘éi«’lf\'.-”), I'his structure therefore measures the effect of
s ot or ey c:l]ﬂzw;l\' “‘; SEresd ‘“‘/(}):\‘4 ( XM on ._\ncml nu:(.h‘z‘x. by rhf:fls;l,lr|r1;,1 the impact an each customer as far
A § ‘ M through his or her different friends and connections. T his leads us to a

fraimework tor the methodology that can help us determine the level of influence.

S ~
o ana]\?C]\];f:;_f}z';]’UP.TOP(:SZJI on rf:lalion between Soc:ial Mcd.ia'emc} C?o_nsv._lmcrs d(_:stinalinn choices was restricted
Y Lh O_UEh studying the scope of social media in facilitating destination marketing. analyze user
pcni‘cr‘llzﬂ by looking mt(? Q1c distinctions between the travel portal and social media as per customer perceptiorn,
2‘“3 '—‘a—lzc 1§_buyzr reccognitions an'd brand personality produced through the corona impact of influencers in the
Social media and analyze the net impact of opinion leaders or influencers on their social circles.

The datz? collected was analyzed through multiple regression analysis, the problem of interest is the
nat*‘urc ofthe rela‘uox_qshjp itself between the dependent variable (response) and the (explanatory) independent
\r@able: The a-ﬂal}’SlS. consists of choosing and fitting an appropriate model, done by the method of least squares,
with a view to exploiting the relationship between the variables to help estimate the expected response for a

given value of the independent variable.

Results and Discussion

The focus group analysis was done on the data ofinitial survey done for 253 responses.The results
showed that people prefered chosing a destination over social media more. The various platforms they followed
showed a huge user base in facebook and Instagram. This shows that the pictures that their friends post on social

media influences them a lot than the content given in other plarforms.

Figure 2. Preference of platform Figure 3. Various platforms that users followed

Prefer trawvel site over social media Platform
Googla=
Facebook
m Pinareast
3178
B o m| T.reeter
Yes whataspp
1235 Linkedin
- = Instagram
2%
196
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Results of the research question based on the focus group data
n the focus group discussion.

]

rescarch questions asked 1

Table 1 Regression results of the

b es ideas about a destination, |

friends” profile

'pg_g-: which giv

rcers who engage with a certain destination on any Social 1‘ P-value
- . N e — e = {

¢ place and its importance: 0.71183506
lutions to specific Tip related problems rather than social media. 0.123667586

ole. culture and important must visits of the destination is found
0.051732449

friend's profile’page for travel? and.

. = N ) d 5 P-value

£ involvernent one has with travel related posts- |
ofile/page makes me feel simulated and provides me with ideas 0.01492948]

nd’s profile/page decide to follow it. 0.000518016
¢ and not for travel related posts. 0.531051036
RZ. Do female users who are involved with ravel related posts find conversations on their Py

ining and visit their friend’s account/page more often? -value

Z5and’s page more enienaml
7 =1 10 visit @ friend’s page if it contzins travel related posis.
ting on this his’her profile/page for

5. Based on interactivity on 2 frie
I

use social media for connectin

0.001421366

i
all my friends for conversaions than commen

enierAmmenL 0.057492675

©_(Conversamons are not based on Gender. . 0.410479814

RS. Do eye caiching and good conient pictures on 2 friend’s page attracts more user to choose ‘

the same destinazion? And P-value

R6. Would the users who have chosen destination based on pictures, give good WOM?

10. The conwnts of the brand profile/page even if eve-catching does not influence me. 0.799208475
0.01756222

11. My choice of dastination was wise. 5
rraining and I come here for them. 0.648857114
8

12 Conversaiions on my page are enie
feel simulated and provides me with ideas 0.91764321

i2

i3. Conversaiion 0D my page makes me

Research problem R1 results:

The conversaiionon friends'profile/page which gives ideas about a destination, influences consumers
who engage with 2 certzin destination on any Social Media platform for enhancingknowledge, culture and
importznce of the destination and to obtain solutions to specific trip related problems. The results show that the
social media posts help in enhancement of knowledge of the place and its importance provides ideas that one
looks before deciding destination through social media. Users visit pages for getting solutions o specific tip
related problems provides :deas that one looks before deciding destination through social media. Also. social
media helps e@aﬂ_cemem of knowledge of culture provides ideas that one looks before deciding destination

throuch social media.

Research problems R2 and R3 results:
uenced by friends

lev -.f i - . R ) . . . .
The level of satisfaction is the feeling ofbelongingness to friend circle, wi ch
olvement one has

posts on similar ideas. level of interactivity one seeksona friend's profile/page and level of inv
with ravel related posts. The results show that the conversation on friend's pro ﬁ]e/{)ane and interact
make the user feel simulated with ideas, or increases the level of satisfaction thata customer sceks after posting
abox_ a destination and satisfaction of their choice and feeling of belongingness to their (ricnd circle.\Whereas
meu.z\'oh"eme:zt ° : e with a travel related posts, increases the level of satisfaction that a customer secks after
posting abouta destination and satisfaction of their choice and feeling of belongingness L0 their friend circle.

ivitydoes not
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Rescarch problemRd resuls:

Ihe conversations on a friend's page which is entertaining, increases the number of visits on the account/
page. Gender ol the user affects the [requency of the visits ona [riend's account/page. Whereas the involvement

of user with travel related postsdocs not increases the [requency of the visits on a friend's account/page.

Research problemRS and R6 results:

User who gota wise destination chojce and solutions to specific trip related problems from the content
of the fmend's profile/ page, which were cye-catching, entertaining and provided ideas; would like to say positive
words about place, and platform to others, The availability of solutions to specific travel related problems on
social media, increases the willingness to say positive words about destination, and platform to others. Satisfaction
of the user of choosing the right destination, increases the willingness to say positive words about destination,
and platform to others.Contents of friend's page which are eye catching, encourages the customer to decide the
destination and thus increases the willingness to say positive words about destination, and platform to others. Content
of friend's page is entertaining, encourages the customer to decide the destination and thus increases the willingness
{0 say positive words about destination, and platform to others.Content of friend's page which provides ideas,

encourages the customer to decide the destination and thusincreases the willingness to say positive words about
destination, and platform to others.

Conclusion

The above analysis results give us few parameters which are important for a user to choose a destination
by getting influenced on social media like enhancement of knowledge of the place and its importance and culture
of the place, solutions to trip related problems. It also reflects that involvement of user with travel related posts,
increases the level of satisfaction and the conversations on a friend's page which is entertaining, increases the
number of visits on the account/page. Female users are frequentvisitors on a friend's account/page and contents
of friend's page which are eye catching and entertaining encourages the customer to decide the destination and
thus increases the willingness to say positive words about destination, and platform to others.

Contrast to the above the level of interactivity that user seck does not increases the level of satisfaction
thata customer seeks after posting about a destination and satisfaction of their choice and feeling of belongingness
to their friend circle.Involvement of user with travel related posts does not increase the frequency of the visits on
a friend's account/page, who have posted any travel related posts. And the satisfaction of the user of choosing
the night destination does not increases the willingness to say positive words about destination, and platform to
others.

Visitors require a personal approach, intelligent, creative, interactive, communication and messages
including empathy and emotions. They want to participate in the creation of tourism products and want to buy
based on relationship. Social media can help destinations to remain competitive if they present interesting content,
use creativity and support and motivate interactive communication.

As of late, ncuro-marketing has picked up constantly more intrigue and consideration in both established
researchers and broad communications. In any case, it is imperative for the logical and advertising groups to find
asolution to a progression of inquiries identified with the utilization of nefgrosgience inadvertising research.
Specifically, it is critical to comprehend which could be the down to earth utlllzatlgn of such sort of neuroscience
research in marketing, and how it can be bettered in future resegrch. Actually, right now the neurosciencehas
restored anarrangement of connections between various properties of the neurophysiologic cerebral signs and

the way of the marketing jolts.
From the perspective of retention procedures, it has been proposed as delerred reactions could be a

test for the remembrance on long haul memory performed amid the pereeption ola business marketing. In the
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cvent that these signs of remembrance are valuable m marketin

Further Researeh and Benefits
Ihis study has armed a robust methodology to measure the BUISElvEr) ”,[ ’;(,K")“l mediy
expenditures and maximize the ROT of social media campaigns. This rescarchcanhelpin lnrmnl:nn.;x Stratoc
’ N V2T Wi » 1 ) EY lor
any travel related services that are influenced by the customer review.Its can help in Producy design 41,
- . s e T
evaluate the platform which should be considered for social media buzz.
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/)(II?(/(!II’Ii('.S' like SARS, MERS-COV. NI 1] (s,
. Ihe

I the 21st Century, [scononty N i bre ; ;
Flu) and Iflm(/u In late December 201 Vi /}[HIC//)L”/II/(: -{)Il;/r)’/j/ak]"ln I/.V”/um Province
P /‘ o i o Vorld WHO has announced a PuUbLC calth Emergency. The Unige,
China and fast spread aro 19 patients (i1l date, while India stood g 2nd

und the 1 , C vid
. . ) 0 =

Srates of America has shown the highest Num )u‘()_ e , '

pqxi!i()).z (1ill 31th October 2020). The total Confirmed cases are 21:2 (‘ff‘fi arzc/ l()l.[cll dcalh.,s /,%2' 149 i

India. The paper analyses the ak and shows its impact on Indian Lconomy,

coronavirus pandemic outhre . :
It examines various measures (aken by the Governmenl of India and RBI to OV(H"'COML’ this situation gy, J
to push up the economy. The study shows the impact 'of oul/)reak. on GDP, Inflation rate, Unemploymen,
rate, crude oil, stock market, gold markel, jndus/rza/ producllon., Rej?o 'rale an.d reverse repo raes,
Exchange rates and IForeign Trade. The study Concludes that there 15 d significant impact of Coronaviryg
pandemic on Indian Econony. GDP Foreign trade, Repo and reve

jve impact an

rse repo rate, Crude oil prices, Industria]
production and Exchange rates has shown Negall d Inflation rates, Unet'nploymenl rates
and Gold prices has shown positive impact on Indian Economy. Government of India and RBI have
taken efforts but are insufficient or less than adequate fiscal stimulus as per the population and economic

Abstract
has Jaced various

9 a new corond

problems. -
Key words: Covid-19, GDP, Inflation, Unemployment Rate, Stock Market.
Introduction

£ shocks, Economics shocks and Health shocks. The

The covid-19 had come with the two types 0
novel coronavirus is a type of infectious and respiratory virus that causes illness and can be transmitted amongst

the individuals. To overcome these health shocks various policies were implemented like social distancing,
n, lockdown in the whole nation. The policies or actions will ultimately affect or show its

This has raised the fear for the global cconomic slowdown. What is Covid-197 Covid-
discase which was recently discovered from coronavirus. It is a single stranded
articles which is approximately 120 nm in diameter. Coronavirus is named
lectron microscope (corona means Crown in Latin term)

quarantine, self-isolatio
impact on the economy.
19 is an infectious respiratory
RNA virus; it is wrapped with virus p
based on its appearance like Crown undere
that cause the illness of the respiratory diseases or gastrointestinal
s. It is only zoonotic in nature which means it

the World economy has experience various

Coronaviruses are largely family viruses
diseases. There are more than 40 different varieties of a coronaviru

can be transmitted between animals and humans. In 20th century,
coronavirus pandemics such as Spanish influenza in 1918, Asian fluin 1957, Hong Kong fluin 1 968 and in 21st

century, the ﬁ:st- known Seve_ral Acute Respiratory Syndrome (SARS) epidemics was recognize at the end of
February 2003, it was tranS{nmcd from civet-cat to humans. A second outbreak was Middle-East Respiratory
}S]Ystem (MERS-COV) which outbreaks in 2012 in Saudi Arabia and transmitted from dromedary camel t0
a;};n?r;sc; ]/2 ‘:/l-r:ussnjn:;d N}i I:I 1 (\;v}n ch commonly known as Swine Flu outbreak in march 2009 in US and Mexico
= i utbreak in Guinea and Democratic R ic of 1 i
transmitted to humans from wild animals. SREEESenea 20131 iR )
na. This virus
his outbreak
ovince,

can be Uaf;ifgﬂg }:020}]]9’ the novel coronavirus originated in the central Hubei province of Chi
sl Huanrz élr‘n?n to human but its main source is yet to be discovered. The origin oft
n Scafood Wholesale Market. On 31st December 2019, in Wuhan town, Hubei Pr

Department of Business Eco ics, F
nomics, Faculty of Commerce, The Maharaja Sayajirao University of Baroda, Vadodara
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- China Health Agencey alerte s
the - sin Stioloms (,) ‘:; ;]U“l'l]n WO fog having a multiple case of pneumonia in Central China with
M op an 20, C
l;”-k wel cor m‘n il /\’\?"IHILH\ 7020, Chinese center for disea « control and prevention (CCDC) identified
s novel coronaviris as e |
;‘HI e 2000, W) ll“)]. ]”()h.l\,ll\()((\”(‘( ted various x‘;””“h-~”|”‘]’_\”Il'.!ll! analy 1S puUrposes On 1lth
‘ehruary 2020, 1ad named this u © |
| 4 , nknown new virus as'Covid-19 (coronavirus disease 2019). It 1s als
referred to as SARS-COV.D. | | o

. . 1416 _“ orld1 ]"“m’ Organization has declared SARS-COV-2 as International Public Fealth Emergency
(PHEI ), Ijhlg Pichmw 1s quickly growing in China and spreading in many other Nations Upto 31 r;‘i
October'2020, the virus has spread over more than 210 countries and territories around the world. The cases
rqmrlcq a total 0f46,4?1 .757 confirmed cascs and 1,200,362 total deaths all over the world. The highest
coronavirus cases were found in the USA with 9,937,294 and China has 86,151 cases overall. In India, the first
casc was reported on 30 January 2020, in Kerala when a University student who arrived back from Wuhan was
confirmed to have a positive case. As on 19th May, the Minister of Health and Family Welfare have confirmed
a total number (_)f 1,01,139 cases, 39,179 recovered and 3,163 deaths in the country. On 22nd March 2020,
the honorable Prime Minister Narendra Modi had announced the Janata Curfew for 14 hours before the lockdown,
from 25th March. onwards the lockdown 1.0, 2.0, 3.0 and 4.0 has begun till 31st May in different phases to
cont_rol_ the §1tuat10n of the economy in India. Unlock1.0 started from 1st June 2020 with some new rules and
rcsm.cu_ons in India. Not only in India, but Worldwide the situation of lockdown, quarantine and various similar
restriction known as stay at home orders, shelter in place orders, shutdown was followed to prevent future
spread of this SARS-COV2 or Covid-19

The pandemic has shaken up the whole Global economy and the Indian Economy is experiencing the
downward flow over the past few quarters. This outbreak has shown various social, economic, political, socio-
cultural, educational and many more impacts on the Economy. No sector has been left. In other words, there are
various demand and supply disruptions influencing each other, which slows down the Indian economy. Impact
on supply chains are like Factory shutdowns, logistical bottlenecks, disruptions in availability of the input, labor
shortage, drying of cash flows etc. Whereas Impact on demand would be like cutting in consumer's spending,
Jower global demand, loss of income and employment, weaker sentiments. The initial impact of the covid-19 has
shown on the supply side as factories disclosure in Chinaand spread of pandemic in rest of the world gives an
external shock due to stagflation, which results in contraction of demand. This ultimately shows its impact on the
Jong-run growth of the economy. The paper examines the various factors of demand and supply side which is

affected by the covid-19 in India.
In the upcoming time, Indian economy is going to face huge challenges for the growth of the Economy.

The Government of India and RBI has also taken various Financial steps to pull the economy out of this pandemic.
rend of coronavirus pandemic all over the world and in India, it further examines the

The paper analyses the t
break and what are the various government and RBI measures taken

impact on Indian economy due to this out
to raise the Economy.

Literaturc Review

Kasare (February 2020), the article focuses on covid-19 and its impact on tourism industries in India.

The study includes the top 1 0 popular States of the tourist visits %n India. It z%lso an?lyzes t'hc numbg.‘r of the
foreign tourist arrivals in India and foreign exchange carnings of In@xa from tourists before covid-1 (? and i sho‘ws
various decisions taken by the government for removal of the c9v1d—1 9. T.hc .sccondzuy source ot‘dnm is being
used for analysis. It shows various effects of the covid-19 on tourism of India 11k‘c uncmployment, hnapcml loss,
fiscal deficit and hostile behavior towards the foreigners. Itconcludes that there is a tremendous loss of too many

sectors including tourism. It is found t loss lor the country's GDP and proper

measures should be taken by the government tore

hat this will resultin the huge
cover these losses.
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. . i aims 10 provide summary and cri
2020). this revicw aim 1o 7
preven
alysis. It concludes that resnor

and Mir (March _ tions and controls and Fconey
opy. transmission pattern. ;
s dary data for the an .

as clearly demonstrated the weak preparedne-

ross the world. Further. initiation of the militari /e
dination and planning has shown the limited

Reshi. Showkat, Rather
on the epidemiol

analysis of carly finding
¢ study uses the secon

impact of India 2019 n-Cov. Th .
mounted 1o covid-19 threats have largely been rcactive. “{h‘
apainst the emergence and re-emerging dangerous pathogens ac
c;\mrol cfforts. discrimination travels restrictions and poor coor

ability to handle an outbreak with this pandemic across the world.

Maital and Barzani (March 2020), this research paper surveys summane? r,ec.zm res;arch and ibr-‘
on the global economy. It shows various macroeconomic 1mpacts like the S;JpéJ ]} side o . ¢ eco’nrg‘l ‘:.-d::
demand side of the economy. It includes three main ways \Vthh. af.fCCt the globa CCOUOY;’, al:if‘(o‘:;w:'..
creating supply change and market disruption(supply) and its ﬁnanc_lal impacton th? forms anI m:lh A»E ‘}f:iﬂma::'a ).
It finally concludes that exports epidemiologists assert that cov1d-19' will not dls_appear. t shows t i major
impacts on the supply side rather than the demand and larger remedies are apphed'to the derpand side and
further concludes that various business measures should also be taken to overcome this pandemic.

Dr. S. Gunaseelam and Dr. N. Kesavan (Apn
business and economic relations of the world economy

12020), the article examines the few aspects related to
and Indian economy before, during and after covid-19.

It further gave an idea to policy makers to improve Indian economy and suggesteq some measures for the
government to improve the national income in India. The time period of the study is from 2.01 8-2020. The
impact of the covid-19 is shown on [nternational trade, gold market, stock market, Industrial progressive,
Service sector of the economy and its impact on the business recession, agricultural sector and role of social
quarantine. The study concluded that the Indian economy is highly affected by this tragedy of covid-19. The
possibility is highly possible due to the world economic recession. It suggests that the social distancing and
efforts of various departments like police, health, telecom and other services-oriented departments are helping

to succeed in the stringent situation.

Chopra (April 2020), the article attempts to assess the current pandemic situation in India and various
other Asian and Developed Economies. It further examines the probability of the effect of this pandemic in
India's real estate sector which is an important contributor to GDP and discusses various efforts made by the
Indian government to offer some respire to its vulnerable population in general and real estate sector in particular.
The study concludes that real estate giants have been expecting and urging the government to 'give oxygen' to the
industry by giving it access to the cheaper funding or delay liabilities by a year.

Selvam and Premanth (April 2020), the paper reports the condition of Indian financial framework in
pre-covid-19 period. It analyzes the GDP and issues of NPAs in the Indian financial industry. The time period of
the study is from 2019-2020. The study concludes that the large size of population, precautions situations of'the
economy, financial services in pre-Covid period and the economy’s dependence on informal laborers, lockdown
and social distancing measures would be hugely disruptive. The study provides suggestions to policymakers to
scale up the responses and minimize the impact of the shocks on the formal and informal sector. It further
concludes that it is not possible to have a zero NPA's but management shows they have speedy recovery
processes to overcome this problem.

Venkatesh, Mutyala and Yadav (April 2020), the study analyzes the outbreak of covid-19 in India and
its impact on the various major factors like stock market, gold price, oil price and currency of the economy. The
time period of the study is from 2019 to 2020. The study concludes that gold price increases to almost 44913
at the end of the March 2020, Nifty-50 has touched a low of 9,107 intraday on 13th March 2020. Nifty losses
3000 points from the beginning of 2020, crude oil prices have declined and on 16 March 2020 cxchan-\:c rates
were increased to 1 US dollaris equal to 79.016 INR. This outbreak has affected the economy the l;lOSI. It
concludes that economic policy choices have an important bearing on cushioning the implication of these measures
and to speed the economy for moving back to normal conditions.
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Kumar, Thombare ind Kale (Apnl 2020, th articte analvzea the onithreak of the pandemic covid-19
and sector-wise impact on Indian industries ¢ ompared with China [t shows impact on industries like the chermical
industry. auto industiny, foreign trade. elec trome industries and effect on poultry [t finally concludes that chemical
auto & clectronics major supphers and plants are shut down in China which affect prices heavily The import and

R " . . el {oe
cexport arc also highly disrupted and lastly the prices of poultry like chicken. meat. fish, epgs have also fallen
because of the robes that nove) coronavirus is transmitted through their consumptions

Methodology

. Itis an explanatory and conceptual type of study. The secondary source of data has been used to
analyze the trend and impact on Indian Economy from Newspaper Reports, Research Papers, Journals.
Articles and Website as well the study includes time period from January 2020- October 2020.

. Hypothesis:

HO: Covid-19 shows insignificant impact on various Macroeconomics factors of India.

H1: Covid-19 shows significant impact on various Macroeconomics factors of India.
Covid-19 Cases across the World

Allover the world, the pandemic covid-19 has been spread. First case was found in China in December

2019. the USA has the largest number of cases of this covid-19, whereas the UK, Italy, Spain, Russia, Brazil,
France are also worse hit.

-

Figure 1: Total Confirmed Cases and Active Cases in the World

SCOCADBGA The covid-19 cases in the world are

350000300 - ' :

40 3223:‘; showing an increasing trend. Till 7th June the
RSTHEOH N N

30000040 total confirmed cases in the world are 7.1

I
14

84360 -
200500

million, total active cases are 3.2 million and

13{;2333 e T T total number of deaths are about 4.05 lakh.
FU30300 But till 31th October, 46.42 million total

£

Ian  1.8ar 30-Apr 30jun 33 sy 310 confirmed cases were registered, total active
casesare 11.46 million and total deaths about
1.2 Million has been recorded.

Covid-19 Cases in India

1400000 In India, the first case was registered
1200060 - on 30th January 2020 in Kerala, till 15th of
1000000 P February 2020 there were around 3 confirmed
£00000 o g cases of covid-19 and first death took place on
660600 2nd of march 2020. As shown in the diagram.
460000 The confirmed cases showed an Increasing trend.
D000 s tll 7th June 2020 the confirmed case has
I i increased to 2.5 lakh, total active cases around
i aApE JDHIE JMAIE  S1U 1.2 lakh and total deaths occurred to 7.207. The

Source:htps://www.worldometers.info/coronavirus/ total recovery rates of covid-19 patients are

around more than 50%. India was in 5th position till 7th June amongst the list of countries worst aflected by this
pandemic. Buttill 31th October the total confirmed cases have increased 1o 8.1 million, total active cases were
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source:https://www.worldometers.info/coronavirus/country/india/

State-wise Cases in India

The table shows the top 5 states of India with highest Coronavirus patients. The most affected stare
Maharashtra where more than 43000 deaths till 30th October 2020 }}a.vc oc'currcd. Mizoram is the lowes
affected state with 2,694 confirmed cases. While Gujarat is at 15th position with 1,70,878 confirmed case.

Table 1: State-wise Cases in India (till 30th October 2020)

| States No. of cases
| Maharashtra 16,66,668 :
li\ndhra Pradesh 8,17,679 j
[ Karnataka 8,16,809 |
| Tamil Nadu 7,19,403 ]
| Uttar Pradesh 4,77,895 |

Source:https://www.mygov.in/covid-19/?cbps=1&target=webview&type=campaign&nid=0

Impact on Indian Economy

In order to reduce the spread of the coronavirus, Government of India has been announced the lockdown
of 65 days in different phases from 25th March to 18th May 2020. Where all non-essential services and business.
educational institutions, schools, places of religious worships, tourism and travel, public utilities and even various
government offices were closed during this period of time. This lockdown time period was taken to prepare the
health system and various plans were made out of how to deal with this pandemic. As India's Public Health
System (PHS) is relatively poorer than developed and developing countries. India has spent about 15% of GDP

on improving the Public Health system.

The never experienced before Jockdown presumes to have a s gnificant adverse effect on the Indian
cconomy. The production of the goods, imports, exports, transport of the raw materials has been severei
P s R . . > 5 }
restricted. Al.) the activity has been disrupting the supply and demand chain in the most sectors. These factors will
versely allecto - ~ i A : i il slow i
adversely affect our pmd'u.wons,.cons'umplmns, employment, investment, exports etc. which will slow downthe
cconomy’s growth rate. The various impact on the cconomy due to this outbreak arc as [ollow:
1) Gross Domestic Product
This pandemic came at a time when the Ind; alli iDP 1 9 wasabot®
0 4 ] ame ata ime when the Indian prowth rate was [alling down. GDP in 2019 wa: .
4.18% which s the lowest since 2014, Due to lockdow vale : : oduction. delay !
cdown, weak domestic consumption and proc
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investments cte. leads to pressure on Feonomic Growth. According to the World Bank Asscssment, Indiais
k-,\-pcclcd o grow from 1.5% 10 2.5% & IMJ projected GDP rate to about 1.9% in April 2020 becausc this
noble pandemic hasafTected the plobal cconomy and the World Bank forecasted GDPto 3.2%, Earlicr it was
hrt‘,ifc‘“' between 1.5% 10 2.8%. This crisis is considered even worse than the Global Financial Crisis of 2007-
08 sinee the Great Depression of 1930's. The World 1iconomic Outlook Databasc of October 2020 shows
contraction by 10.3 %o in growth of India and forccast of 8 % by 2021.

Figure 4: Gross Domestic Product and Covid
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Source: World Economic Outlook Database, october2020, IMF.Image source: Times of India
htlps://www.imf.org/en/Publications/WEO/weo-database/z020/October/weo-
report?c=534,&s=NGDP_RPCH,&sy=2014&ey=20258ssm=0&scsm=18scc=0&ssd=1&ssc=0&sic=0&sort=countryds=.&br=1

2) Unemployment Rate
During this lockdown period all business, educational institutions, industries, hospitality services etc.

were closed down. Which has affected the unemployment rate to a major extent. Migrants have suffered a lot
and about 120 million workers had lost their job in the month of April 2020, among which 27 million was youth

between the age group of 20-30 years.

The unemployment rate in India has risen to 23.5% in April 2020 from 8.74% in March 2020. In the
beginning of the month of May 3rd 2020, the unemployment rate was the highest ever about 27.1%.

At the end of April 2020, the highest unemployment rate in state India was seen in Pondicherry at
75.8%, Tamil Nadu 49.8%, Jharkhand at 47.1% and Bihar was about 46.6 % but the hilly state shows the
lowest unemployment rate as in Himachal Pradesh at 2.2%, Sikkim at 2.3%, and Uttarakhand at 6.5%.

Figure 5: Unemployment Rate in India
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59 2%. Pondicherry it S8 do
(020, JTharkhand was at 5 B ) ' '
But In the month of May 2020, Jharkl

I'amil Nadu at 31

increased to 282

_ _ , 'nt increases due to lack of industnahization 4,
While in hilly areas the unemployment increase )

%%, Sikkim at 24 5% and Uttarakhand at 8.0%

° Bihg,

) . the unemploymentin hilly arcas like i 1 . 1 -
2% and Delh at 44 9% Fven the unemj ’ . "M-.h.h.:iln— 1de

1

{l ”L:’yf,- of .

, ~ increase the I'T companies : Lt
I'he Government has given various alternatives like to increase e I[l ]u Im}"\n:{t}; mlL}] f““d " CESSINg ing .
) . X P iversal problem. Further. this yne )
to overcome this situation. But it was considered a universal problem r.ltm unemploy ment ..,
2 = sve 317
reduced to 6.98% in the month of October 2020.

3) India’s Foreign Trade

The covid-19 also has affected foreign trade. WTO has predicted the globa] trg

de Volumes

. c . . i Sto drom
sharply between 13% to 32% which has not been seen before. China is the major exporter ‘

to cut down the import from China and should focus on improving safety compliance and

market share.

The export and import of merchandise trade and service trade has declined i A
govermnment press release on India's foreign Trade on 15th May 2020. The trade deficit of

for India Indiap), .
Quality of the gloha

erchandise 1r,g,

has declined from 15.33 billion USD in April 2019 to 6.76 billion USD igﬁfpril 2020: Whereas the tro defic
of service trade in April 2019 was 83.05 billion USD reduced to 6.93 billion USD i April2020. 1y, ‘

trade has experienced a trade surplus for the first time in April 2020 of about 0.16 billion USD.

But when we see the press release of the Government for the month of September 2020, the
deficit of Merchandise trade has further reduced to 2.72 billion USD and the ove
to 17.74 billion USD. The information provided by the government for the 'Indian Foreien Trade. Sente
2020' through Press Releases on 15th October 2020 are as follows: )

Table 2: India's Foreign Trade and Covid

€overy]|

=
trade

rall trade surplus has incro..

=
aSeq

mber

Merchandise Services April- September 2020- Overall Trade = Merchandise = Services
April- September 2020 | 21* (Estimated) April* 2020 (Estimated)
Exports Exports Exports
| USD 125.25billion USD 96.62billion USD 221.86 billion
(-21.31%) (-9.75%) (-16.66%)
Imports Imports Imports
USD 148.69billion USD 55.44billion USD 204.12 billion
(-40.06%) (-18.54%) (-35.43%)
Trade Deficit

USD 23.44 billion

Net of Services
USD 41.18billion

Trade surplus
USD 17.74 billion

Source: RBI Press Release dated 15th October 2020.

*Note: i) The latest data for the services secto
estimation, which will be revised based on
the corresponding period of last year.

RBI's subsequen
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Table 3: Merchandise I'rade

EXPORTS & IMPORTS (US S Billiom

;'
(PROVISIONAT )

‘1 EXPORTS ”"l"lll’ing re-exports) . September April -September

[2019-20 .

[2020-21 | 26.02 | 15710

ey * 27.58

| Y% Growth 2020-21/ 201920 1 s | ’ 1 31

! 1 e i - L i

| | |

' IMPORTS B — ~

12019-20 e S R :

>0200 O — | 3769 | 248.08
=t 30.31 * 148.69

——

%Growth 2020-21/ 201920 | 1960 | -40.06

TRADE BALANCE * S
2019-20

2020-21 by oo

2.72 -23.44
Table 4: Service Trade

| EXPORTS & IMPORTS (US § Billion)

(P}}OVISIONAL) August 2020 April- August 2020
EXPORTS 16.44 80.28
IMPORTS 9.60 45.95

TRADE BALANCE 6.84 3433

https://pib.gov.in/PressReleasePage.aspx?PRID=166483 1

4) Inflation Rate

Due to the coronavirus pandemic, the economic growth rate has been slowing which shows its impact
on the inflation rate of the country, which is highly uncertain during this period. India CPI % (Consumer Price
Index) was estimated in March to be about 5.91% from 6.58% in February 2020 but actual index was about
5.84% in March 2020. But in month of April 2020 it rose to about 7.22% and in September it was 7.34%.

Figure 6: Inflation Rate and Covid

The decision made by the RBI of

Intlation Rate %
achieving a medium-term target for CPIof 4%

/53 G 65 s 68 B 2 = " with a band of 2% up & down for increasing
din ‘F’_;’ BHE, :B o3 7 8 growth rate. Getting back to the 4% intlation
5 29 3.0 4.1 2 Z ‘N ’1 o A ’;; 0 (. rate 1s hard cnopgb but 1'1 can be ;1glGC\ c-d by
Y9 5 # 8 HE O HEHEHEH the monetary policy in conjunction with the fiscal
i U U }'j ‘1 “ “ “ policy. which would be a secondary goal and

4 [ L‘ ’ | considered as a big shift.

iLH.i"'Li&:UU[JUh

AN W o i Y al:\}‘ e inflaier ™
Source: htlps://lradingcconomics.com/indi;l/mﬂulmn-Lpl
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5) Repo Rates
) 22nd May 2020 has reduced the reporate tg 4
v, with an objective to ensure inflars

/

M TR s
Fhe monetary policy committec o1 2

. 0/ (3 5¢
whereas reverse repo rate reduced 10 3.35% from 3.7.

'/,i”" W
target. The major intention to cut these rates 18 1o make

borrowing chcaper for banks and coy| B ,i,"”'””f's:j

loans to companics which could push up our cconomy, buta mu_]or‘pr()hlcm arscs g ]Cv.cl Of rigk :n,«(;rf,;,y::": Mo,
1svery high. So, banks are not increasing their lending to stay away from the non-performing assets, [y, fulll Whicy,
table represents repo rate and reverse repo ralce: Wi
Table 5: Repo Rate and Covid
~ Months | Reverse Repo Rates Repo Raes
 Nov-19 4.9 S5 T
 Deel 4.9 CE —
 Jan-20 4.9 505 |
B Feb-20 4.9 5.15 =
Mar-20 4 4.4 |
April-20 3.75 4.4 —
May-20 3.35 4\‘
June-20 3.35 Y
L July-20 3.35 g T
[: Aug-20 3.35 4
Sepl_zo 3.35 4
Source: RBI https://dbie.rbi.org.in/DBIE/dbie.rbi?site=publications
6) Gold Prices

The trend of the gold prices also shows at an increasing rate due to this pandemic. Op, 28th May the
gold price was about 45,840 rupees and the highest price was recorded on 7th August 2020 which was abgy
56,000 rupees.

Figure 7: Gold Prices and Covid
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Sourcc:hnps://www.goodretums.in/gold-rates/#Week]y+%26+Month]y+Graph+of+Gold+f’ri<3€+i“”“dia

There are few reasons behind increasing trend of gold prices which are mentioned below

’ PR . : . : 1ared as safe-
*  Ductoapandemic situation, which led the Investor to invest more in gold which is considered as
haven appeal.

. Dueto U.S. and China sour relalionship had witness U.S.-China trade tension
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Juc to cut in rate e 5 s .
3 ' ¢s by the central banks which shows a green signal for generating a heavy liquidity in

markets and it always led 10 positive for yellow metal

. According to the W

2! orld Gold Council. due to this pandemic the gold meaning production has fell down the
supply of Gold wiy;

chresulted in the higher prices

-xchange rate als avs an e : ' .
«  Exchany ratc ‘]:“‘f plays an important role, Rupee has fallen against the US dollar. which has weakened
the domestic cquities and foreign fund outflows

7) Exchange Rate

| _Thc virus has adversely affected the various aspects of the Indian economy amongst which one of its
impactsison C,\(fhangc rate. Itis said that stronger the economy, stronger the exchange rate. The US dollar is
stronger than Indian currency and it is demanded more. While Rupees is losing its value shown in below graph:

On 22nd April 2020, the exchange rate was highest that is 76.8 rupees but in the month of May 2020
Rupee edges o lower about 75.6 rupees against dollar. Whereas in the month of July 2020, rupee value becomes
stronger com_pared to April, May and June but still not to February 2020. It creates a twin deficit of current
account deficit and trade deficit. The Depreciation of exchange rate shows the high inflation in the economy.

Figurc 8: Exchange Rate and Covid
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Source:https://dbie.rbi.org.in/DBIE/statistics.rbi?action=RL& f=30&sd=6

8) Crude Oil

Due to this lockdown, people stay at home and demand for transportation fuel globally has been
reduced to about 30%. So, the price of U.S benchmark crude oil fell below zero on 21st April which is considered
as historically low ever price. Because the storage capacity reaches its limit and another reason is a price war
between Saudi Arabia and Russia is also considered for the impact on oil prices.

Investment in crude oil is dropping down as the U.S. has cut the production to have a balance between
demand and supply. India has taken the benefit of'this red_uclxon of price. Ind1_a's capacny'o‘l slmjdt%c is about
5.33 million metric tons. But India purchased 9 million metric tons of the crude oil and stored it in a different arca,
whereas India has saved 25 thousand crores for the treasury, whic?h is announced by _thc pc.lrulcum & Sl_ecl
minister'Dharmendra Pradhan’. The crude oil prices fell by 32.20{5 in March to 21 .().4$ inApril. Further \‘vhu.:h
rose to about 40.60$ in the month of September 2020. The pr_icc ol the crude oil has risen but the dcm'zmd is still
slacked. U S. inventory data showed a lack of fuel demand [rom the world largest oil consumer China, due to

US-China tension showing its impact on the Global financial market.
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Fable 6: Crode Ol Price and Covid
Crude oil per $ barrel
{ :?4»1)1’]}(*; ‘ =040
INOV- | : ~
L Dec-19 : 63.35
| Jan-20 ' 61.63
' == 53.35
’ Feb-20 s e
Mar-20 o 7 B 32.(2()
April-20 21.04
 May20 | _3,,?-38
o June20 I — 39.46
July-20 42.07
 Au 43.44

. sep20 |

Source: hups://www.indcxmundi.com/commoditics/?commodity»——crudc-oil&monthszl 80

Industrial Production

Country wide Jockdowns have shown its major impacts on industrial production and various sectors of
the economy. Most of the factories and production units are closed but some of them are still functioning
Industrial production in the month of March was conducted to 16.7%. According to MOSPI data, Manufactum;
sector output fell by 20.6% compared to the growth of 3. 1% in the same month year ago. Electricity gCTlCTZiIiO;l
fell by 68% and Mining sector output remains flat and shows no drastic change. Further, we can say that India
has to go beyond self-reliant and need to be 'Made in India’ tag to go global.

9)

One major sector in industries which is impacted most is MSME. Because their sizes are small, scale
of operation and limited financial & managerial resources. MSMES is the backbone of Economy which provides
114 million employment opportunities. They cannot survive during this period of time because they don't have
much capacity to deal with such unexpectancy. India is considered as the third largest ecosystem for the startup.
Startups are the main objective of India to grow the business and they are generally done in small companies.
There are around 6.3 crores MSMES units which contributes 30% of GDP and about half of export (data by
directorate General of the Commercial Intelligence and Statistics).

MSMES has faced a huge financial burden of unpaid salaries, unpaid EMI and closure of various
operations with its impact on loss making balance sheets. Which becomes difficult for them to get financial help
from NBFCS. The major reason for increase in unemployment is due to negative impacts on MSMES and the
industrial sector.

Table 7: Index of Industrial Production

o I’rin(;ary Capital Intermediate )l/
Months goods Goods y ining ing Jlectrict
July-20 114.1 70.9 Efggd; 247'2'"&’ mn;;l racm(g‘“’%%w/ |
June20 | 1092 64.3 102.2 85.4 106.9 (1562
May-20 | 1055 37.1 77.6 87.0 82.4 06
} Apr-20 1923 7.7 42.0 78.3 45'1 / l’('vl
| Mar-20 135.6 76.4 125.8 132.7 1148 1492
| Feb-20 REIN 97.5 141.5 1234 s 153.8
Jan-20 133.4 1025 | 1470 243 1222 155.6
,l_)ccfl‘() 129.6 93,7 146.9 19209 113‘{ 1503
‘.(»N)‘Lftv_']‘()’ Ect v1.] 110.9 112.7 130.6 139.9
Lol 11217 B85 136.4 09§ 126.3 145.8
&, »()20)

Source: hitps://www.rblorg.in/Scripts/I13S Vi - ]
O Seripts/BS. ViewBulletinaspx (RBI monthly bulletins from January to October -
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10) Stock Market
The sentiments in the

stock market across the globe is gloomy. It affected the share prices all over the

world. T hL'H:' are various reasons like fall in ol prices, coronavirus pandemic, Saudi Arabia and Russia trade
war, deepening Yes Bank crisis

cte. has shown its impact on the stock market in the month of February and
arch. Covid-19 4 sidered ne el © g : . . atneeted sharn volatilits
March. Covid-191s con idered as Black Swan Fvent. I'he Financial Market in India witnessed sharp volatility

g Y 1 vy p g o i i . . . 11. ) P [
duc to fall inthe global market. The Investors or I'PIs are looking towards their safety side of dollar-backed

o

which leads to sharp fall in Indian stock market. In 1Y 20 the Mid cap failed by 26% while Sensex fell by 22%.
( oronavirus crisis falls are different from past falls. This decline in the share market is considered
temporary. The growth is revived up the indexes in the post lock down.

Figure 9: Stock Market and Covid
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Source: https://www.bscindia.com/Indices/IndexArchiveData.html
https://www] .nseindia,com/products/content/equities/indices/historical_index_data.html

Coronavirus disease has shown its impact not only on the above mentioned factors, not a single secior
is left to be affected by this pandemic Other than the above mentioned factors are like drugs and phammaceuticals,
retail sector, wholesale sector, textiles, livestock's, logistics, tourism, metals, automotive, entertzinment, Banking,
Gems and Jewelries, Hospitality, Electricity, electronic service sector, agricultural sector, real estate sector,
public health sector, corporate sector, educational institution, schools and colleges, financial market. financial
services, aviation, capital market, E-Commerce, financial services fintech, private security service, construction,
automobiles, medical devices, consumer durables, migraines, livelihood etc.

Government and RBI Measures

Indian Prime Minister Narendra Modi has announced a lockdown in different phases from March 25 1o
31st May, which shows a disruptive impact on Indian economy. Where the Government of India and RBI has taken
various measures through which the society doesn't feel the pinch of the lock down. Various measures are like

Government introduced the Aarogya Setu mobile app on 2nd April by NFI under Meity. Till 13th \ lav.
100 million of citizens have installed this app. It is a tracking app which uses smart phone GPS and Bluetooth
devices features for tracking corona infection.

Union Human Resource Development Minister, Ramesh Pokhriyal Launched a web portal in Apnl
named the 'Yukti'- Young Indian Combating Covid with knowledge, Technology and Innovation. Tt will include
various initiatives and efforts of institutions in academics, research especially related to covid-19. social initiatives
by institutions and the measures taken for the betterment of the total wellbeing of the students’ he said.
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Jan dhan Yojana account, 1, familics, umlt:rnijnwulnu;hcm(",,'.ull help wornen groups, EFEO oga .
workers, construction workers and district mineral workers,

e Under PM-Kisan Samman Nidhi 8.09 crore farmers benefited with firstinstallment of rupees 2 000 4, ¢
week of April, 3 crores senior citizens, divyang and widows will pet 1000 Rs in 2 installments gye, 1
months. 20 crores to Jan dhan women account holder will he covered and compensation of 500 rpe,
per month for next 3 months.

e BPL familics will get free cylinders for 3 months under | Jjjawala scheme.

. EPFO hasextended the duc date of payment of contribution for the wagce month of March 2020 from |5
April to 15 may.

e  Employeeand cmploycr contribution reduced 1o ] 0% from 12% for next 3 months (may, Junc, July 2077,
for selected companics.

e  Thegovemnment dedicated to double the collateral free loan o 20 Jakhs for self=help groups women under
Deen Dayal National livelihood mission which help 7 crore womcen.

. Individuals could withdraw a three-month salary from | PF account or 75% non-refundable advance from
credit in PF account whichever is lower.

. For the welfare of construction and building workers 31,000 crore RS werc used 1o provide relicf for
medical testing, screening and providing better health care facilitics.

»  Wagesunder MNREGA will increase 10 202 RS from 182 RS and 2000 RS as additional income will be

provided per worker.
Various other announcements arc like
The date of filing income tax return form 2018-19 as extended 1o 30th June 2020 and dclay inincome

L]
payment, interest raie declines to 9% from 12%.
o For ﬁlmg GST returns for. March, April and May has extended till 30th Junc 2020. No penalty will be
charped for late payment for the companics with turnover up o 5 crorces.
o Deadline extended from 31st March to Junc 30 2020 for linking Aadhaar and PAN cards.
9 . Penet . » ’ 7 i )
e Thel en ,frml g})d Regulatory and Development Authority (PFRDA) allows partial withdrawal from NP3
10, fulfill financial needs towards this pandemic for illness of any member of the family.
. H(;'}I m}anjl',;.mrn‘,u,r has announced the medical insurance of S million per healthearc worker. About-
! ;’ ~ =it ¢ et ’ vt 11/ . - .
million health services and ancillary workers will benefit from such an insurance scheme
Government ann x X
. sovernment announced a debit card holder to withdraw cash from bank's ATMs without charpes for nex!

3 momnths and completely waive ) g
pletely waiver of minimum balance charges for saving, bank accounts,

o8
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On 27th March, RBI has made anannouncement which are as follows

e Therepoand reverse repo have declined 1o 4.40/4.00 pereent from 5.15/4.90%.

e The91days treasury bill rate dropped to 4.31% from 5.09% on 26th March.

e Ancwiarpeted long-term Repo Operation (T-LTRO) mechanism has been announced the limit of rupees
I trillion which helps banks to borrow short term bases from RBI using the repo window.

e The CRRratio declined 10 3% for the first time in the last 8 years.

«  MSIand Bank declined from 5 .4 10 4.25%.

e  Allcommercial banks, Financial & Non-financial and Corporate banks are permitted to allow a moratorium
of 3 months on payment waiver of installments of term loans outstanding from 1st March 2020.

On 17th April, RBI announced TLTRO2.0 where the 50,000-crore initial, to financials like NABARD,
SIDBI & NHB to enable them to meet the rura] and agricultural sector credit needs. Further, the reverse repo
rate declined t0 3.75% from 4 % and I€po rate to 4% from 4.40%. The Prime Minister office has announced
that the PM Care Fund will allocate 3100 crores to Covid relief, including funds for ventilators, migrant workers
and vaccine development.

On 12th May, prime minister Narendra Modi announced an economic package of 20.97 lakh crores
rupees to wake up the Nobel coronavirus. The vision for this announcement was "Vocal for local' through 'Atma
Nirbhar Bharat Abhiyan' or self-reliance. Under this, self-reliance founded on the 5 pillars namely the economy,
infrastructure, technology-driven system, demography and demand. Atmanirbhar Bharat Abhiyan focuses on
land, labor, liquidity and law to cater to laborers, middle class, cottage industries, MSMESs and industries among
others.

The two different thymes 'vocal for local' and 'Atmanirbhar Bharat Abhiyan' means the same 'Make in
India". This package is an opportunity to kick start for make in India 2.0. The stimulus will help to revive every
sector of the Indian Economy including the demand and supply chain and the manufacturing sector and it is
expected to ease the difficulties of the migrant laborers and farmers suffered during this pandemic, taxpayers,
help to grow home industry including cottage industry, small scale and MSMEs that provides livelihood to the
crores of people. So, this package will re-energize, revamp and reinforce a strong industrial and manufacturing
sector for India's in long term growth in post Covid situations. The finance minister has announced the stimulus
content of economic package in a five different tranche which are given below:

Table 8: Stimulus Provided by Announcement on First Tranche on 13th May 2020

| Measures Rs (in crores)

Energency W/C facility For Business including MSMEs 3,00,000

ﬂordinate Debt for stressed MSMEs 20,000

' Fund of Funds for MSMEs 50,000

. EPF support for business & Workers 2800

' Reduction in EPF rates YIS . 63500

| Special liquidity Scheme for NBFC/H s 30,000

mfdil guyarantee scheme?2.0 for liability of NBFCs/MFIs 45.000

| Liquidity injection for DISCOMs 90,000

| Reduction in TDS/TCS rates 50,000
5.94.550
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Table 10: Stimulus Provided by Announcement of Third Tranche on 15th May 2020

Y — Rs (in crores)
Food Micro enterprises 10,000 |
Pradhan Mantri Matsva Sampada Yojana 20,000
Top to Total: operation Greens 500
Agri Infrastructure Fund 1,00,000
Animal Husbandry Infrastructure Development Fund 15,000
Promotion of Herbal Cultivation 4,000
Beckeeping Initiaive . 500
TOTAL 1,50,000
Table 11: Stimulus Provided by Announcement of Fourth and Fifth Tranche
Measures Rs (in crores) !
Viability Gap Funding on 16 May 2020 8100
Additional MGNREGA allocation on 17" May 2020 40,000
Total 48,100

On 17th Mayv 2020, Finance Minister has gone through the earlier spending done by Government of
India which is included in this Economic Package as given in below table:

Table 12: Stimulus from Earlier Measures

Measures Rs (in crores) |
Revenue lost due to tax concessions since Mar 22%¢ 2020 7800

Pradhan Mantn Garib Kalyan Package on 26" March 2020 1,70.000

PM’s announcement for Health sector ‘1’500:0

Total 1.92.800

~

Source: hups:/transformingindia. mygov.in/aatmanirbharbharat/

o TS; :/a():;((n[])l; p«ﬂfﬁage of 20 lakh crore inc_ludes PGKY and RBI measures of 9.9 lakh (RBI support
o - ﬁ:r:;cc r;_mq; \)1 (\) Chh\‘-'a's annqunced earller.and around 11 lakh crore details have been announced
. ster. Most observers estimate that Indian economy will not rise but fall in 2021 In spite of this

economic package. Government shows the st ichi
£ shows the sti s whic % of C > . ;e rea f
stimulus other 9% is RBI measures g mulus whichis 10% of GDP from with only 1% of GDP is a fiscal
S ’ €asures promuses, guarantees proposals, fi 1 G 3 3
fo mcbaoe ; . » S, sals, future projects, expans > schemes
etc. This package is considered as too little PC projects, expansion of some schet

) § and too late which is : T -
demand is not going to come up ‘ 0 laie whichis announced in the second half year where
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Table 13: Stimulus As% of GDP

[

STIMULUS AS % OF GDP I'he pandemic is faced by all over the World, where various other

JATA 211 countries also announced economic packages to push up the economy, the

:‘\:‘i'l\i e :j:: highest stimulus asa percentage of GDP has been announced by Japan of

GERMANY 107 21.1 pereent and lowest by South Korea about 12.2 percent of GDP on the

INMAL 0o cconomy.

I RANUL 93

SPAIN 73 The major focus of the government by this stimulus package is to

ALY 5 provide liquidity boost to MSMEs, banks, farmers, employment etc. This

:':4\1\,.\ r;:] loan Support helps the businesses to blow up, but the demand or the consumer

SOUTHRORIA 232 spending won't be able to increase because the package proposed by the
source: Cevhun Flgin, government gears up more to improve supply side criticism and increase the

Codumbra Unnversizy GDP for the medium and long term.
Conclusion

. T_he study concludes that the trend of the confirmed cases and death troll of covid-19 is sharply
increasing in the Wgrlq. India has announced the Unlock1.0 from Ist June 2020, after which the faster increase
in cases are seen, within 15 days across 1.5 lakh cases new cases and 2000 new deaths had registered. Further,
the st}ldy cgncludes there is a significant impact of Coronavirus pandemic on various Macroeconomic Factors
seen 1n.Ind1an Economy. The factors like GDP, Foreign trade, Repo and reverse repo rate, Crude oil prices,
Industrial production and Exchange rates has shown Negative impact whereas Inflation rates, Unemployment
rates and Gold prices has shown positive impact which highly affects the Indian Economy. After Unlock.1.0 in
above factors recovery in prices and rates has been examined. Government of India and RBI have taken efforts
but are insufficient or less than adequate fiscal stimulus as per the population and economic problems. Various
agencies and the World Bank have predicted that even after the government and RBI measure, GDP for FY21
will shrink to 3.2%. Finally, India is likely to end up with elongated U-shaped recovery.
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lawar Singh *, Yogesh C.Joshi** and Brijesh Patel”

Introduction

L:fTorts for hamessing f; bn ) ‘
o . ramessing full potential of youth are imperative for faster economic development in every
pation. The policy makers and expe
Development Ecosystem and their iy
the prime focus arc

s form the most crucial part of the spectrum of stakeholders in the Youth
5 puts assume higher value. In case of India as well youth development is one
uetoopportunity presented by demographic advantage it enjoys at present, duc to large

majonty of)"OUlh P(‘Pmm‘_(’“: Globally, the development of youth is planned more deliberately, so that they are
able to contribute more cifectively in nation building

HC“_C_C- this paperatiempts o study the relationship between youth development needs and the policies
and the amcn.m-cs available and required. It is fe]t imperative as efforts at understanding and dealing with youth
developmentisimportant for improvement of youthdevelopment policies and overall development of the Nation. It
isareal challenge for government of India and Indja as a nation to utilize youth productively for its development.
The present paper attempts to study existing youth development ecosystem in India and challenges faced for
maximizing demographic dividend for national development. In order to assess need and challenges for youth

de\'el.opme_nt in India opinion of policy makers and experts was sought through administering a structured
questionnaire and data thus collected has been analysed and results presented.-

Sample Profile
_ The collection Ofprin_lary data from senior policy makers and expertcategory of respondent stakeholders
was carried outthrough a questionnaire sent to the Union Government and all the State Governments and Union

Tablel: Sample Respondents - Policy/Decision Makers and Experts

(Per cent)
Category of Respondents Total Numbers Non
Numbers | responded/ | Respondents
Contacted | Interacted
Govt. of India and State Government 29 08 2]
Ministers incharge of Youth Affairs
State Government Officials incharge of 60 21 39
Youth Affairs
Heads/Senior officers of Government 28 19 09
Youth Development Organisations
Heads/Senior officers of Voluntary/Non 78 28 50
Government Youth Development
Organisations
NationalAwardee Youth Leaders 23 13 10 |
International Youth Development 11 06 05 |
Organisations (UN) officials |
229 95 134 |

Retd. Major General and Former Director General, Nehru Yuva Kendra Sangathan, Government ol India
" Director and Professor, Post Graduate Department of Business Management, Sardar Patel University, Vallabh Vidyanagar,

Anand, Gujarat

Research Associate, 'ShyamaP’rasad Muk

Anand, Gujarat

herjee RurbanMission' Projeet, Sardar Patel University, Vallabh Vidyanagar,

63



h

ARTHA-VIKAS, JAN. - JUNE & JULY - DEC. 2020

(erviews. In order to fulfill objective of py

|| as well as state Jevel institutions. Care w sent
: /as |

wion of youth development policy

neumin

ations Stud -
it nat1on: Udy jy W

pc:sunn] interactio
Zlk(,‘n 1o ¢

yrious experts:
ation as wellim
yondents.

Territories and through
{ vicws from v
cy formul
among sample rest

plement: B

p— » : - o an(l pr ])lln:
I'he sample profile of respondents is g g Oy,

S 15 a8 given 0

») <n ln l, !

able |

ensured to ge
that experts working inpol
are fairly well represented

below.
ciranalysis as categorized alongwith essential inferences deduce
. lave
mer. The respondents were asked regarding var; ave
C ]()U"

The responses and th
d challenges faced in youth development. ASPects

a systematic and logical mai

out herein below in
licy framework an

youth development. present po

Result and analysis
The respondents felt that they the demographic change in India is taking place continy

decades and will continue in future as well. The respondents provided answers regarding proportion OPUSIY Since

- Populat

below 35 years of age presently in their view.

i()n

Table 2:Current Population below 35 Years of age

-
Aspect (Percentage) Frequency Percentage = =i
60 11 1ol
/65 7 11.58
=0 15 69.48
Total s 18.94
100

Status of Youth Development and Management in India

ti .
partial aﬁiiiﬁzifgéif ;2:;:;;51/)5: S_eSchel"_ed tbat the Status of Youth Development in India s indicatedas
have been promulgated so far after 1 era e objectives, I.t further indicated that three National Youth Policies
currently. It was also leamnt that nulrr; ependence, the third being National Youth Policy 2014 being inforc
governmentorganisations are engaged ;r\(/) i government departments, international organisations and non
objectives and resources. Further it is obseam:jJ S aSP?CtS of youth development in different domains, with varied
well as definition of major programs ne ;Ve that the undsarstanding on the concept of Youth Developmenta
mSp_Opdents felt that there exist need forne\(:v ysoii}e::iter aUCHHCIIIE baVe clarity and overlapping. A majority of
of vision, structures and programmes considering Ii:]vev1 ?gglifir::tspg ;‘;);f;:ynatioml level including developme!

I'able 3: Response Regardi Y v
garding Need fo P
at the National ] evZ] r Youth Development related Policies, Structurcs and Resource

(Per Ef/“t)/A

[
:,; - Respo .
; Need for new National Y ponse fo1 —=— T No
[N outh Develo n . Yes | S
 Need for new National Youth D pment Policy — 75| 2
,éthq?cs and Programs evelopment Vision, Strategy, Objectives //7/?//‘3’; |
e, 'ccd f()]' new NZIT.]O b 5 - -y = |
e nal Youth D J
Need fi i = evelo e —
Iveed for new National Youth Dcvclognmén: IS3thtureS — 75| 2 J
nt Budget = 2
75| =~

National Youth Policy

The last vers;
version of p
1¢ Nation;
ational Youth Policy was ) ‘-nmcnl"[
as declared and promulgated by the GO} cl
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Indiain the year _'?()H. It has been observed from the responscs that the National Youth Policy 2014 has been
implemented partially in dj fTerent domaing in varying degrees among different categorics of the Youth in different
States.

_ UW System 01‘1‘CL‘0rding cvaluation being in a nascent stage the responscs received are more judgmental
and subjective lh.zm. being objective however stakcholders being involved in the policy, decision and management
level process their inputs have beep factored as more or less reliable albeit with caveat that they may vary slightly
from State to State.In view of the large amount ofchanges in the socio-cconomic conditions, advancements in
lcchnolog}’ fm(.i other Nationa] developmental imperatives 75 per cent respondents felt that a new National
Youth Policy with clearly defined Vision, Strategy, objectives, Schemes, Programs, Structures and tools supported
by adequate budgeting is required. I view of the above and,National ,dcvelopmental imperatives it is essential
thatanew National Youth Policy with clearly defined Vision, Strategy, objectives, Schemes, Programs, Structures

Effect of the Policies and Amenities on Holistic Youth Development

Table 4: Effects of the Policies and Amenities on Holistic Youth Development
- (Per cent)

Aspect Considered Substantial | Partial | Marginal No
Effect Effect Impact | Impact
Effect of the Policies on Holistic Youth 45 35 15 05
Development
Effect of the Amenities on Holistic 50 35 10 05
Youth Development

From the responses received from the authorities of the National and State Governments, other Youth
Development Organisations and extensive Personal interactions and analysis it is observed that there is Substantial
effect in majority domains, Partial effect in few domains and marginal or negligible effect in fewer domains. This
being acomplex subject, it merits greater attention, well defined policies, adequate amenities with better allocations
for the Holistic Youth Development objectives to be achieved.

Development of Defined Competencies for Holistic Youth Development

From the responses received from the authorities of the National and State Governments, other Youth
Development Organisations and extensive Personal interactions and analysis it is observed that 45 % of the
respondents felt that the Governments need a planned system of defined competencies to be developed among
the various categories of Youth in each domain, at various stages/levels.

Domains/Priority Areas to be Defined for Holistic Youth Development

From the responses received from the authori.tics of tl.le National and.Stgt_e Governments, other Youth
Development Organisations and extensive Personal interactions and a.nal)./sw 1t1s observed that 55 % of the
respondents felt that inkeeping with the National Youth Dcvclopm-cm Ob_]CCllV(?SthC GO\'?I'H.INCHISHCCd to work
outacomprehensive plan for Holistic Youth Development wherein the Domains and priority areas are clearly

defined for such development.

Conccms of Structures and Organisations for Youth Development
From majority of the responscs reccived itis observed thatall the State Governments presently have
‘TOm majo SROILLE
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artments for Youth Development haven e
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J'rom the responscs
Other Youth Development Organisat
need for the major organisations, institutes and dep

professionally in all domains by 80 % Arcas. There '
Youth Development needs. These may include centres of excellence at both levels besides dom,

well as multi domain Youth Development organisations of both formal and volunteer nature.

National State and District Level Coordination for Youth Development

From the responses achieved it is observed that the authorities of the National and State Governme
N,

Other Youth Development Organisations and extensive Personal interactions and analysis it is observe th, p
per cent of the respondents felt that inkeeping with the National Youth Development objectives the Govcmr:cl. :
need to constitute district, state and national level coordination committee comprising qualified and experien LTS
professionals, Youth Development Experts and Youth Leaders besides representatives from all stake holding
government departments and organisationsto coordinate youth development Implementation programs bcinz

conducted by different departments and organisations at relevant levels.
Need for National and State Youth Development Website and Youth Portal

From the responses achieved it is observed that the authorities of the National and State Governmen;s

Other Youth Development Organisations and extensive Personal interactions and analysis it is observed that 65
per cent of the respondents felt that inkeeping with the National Youth Development objectives the Governments
need to create and have a daily updated Website and Youth Portal where State Government's Youth Policy and

all other related information is available.
Achievements of the State Government for Youth Development

From the responses achieved it is observed that the authorities of the National and State Governments,
Other Youth Development Organisations and extensive Personal interactions and analysis it is observed that 75
per cent of the respondents felt that the major achievements of the State Government with regard to youth

development have been

(a) Engagementofabout 85-95 per cent of children enrolled for primary education.

(b) Provide mid day meal to about 75-80 per cent students

(c) Engage 15-20 per cent Youth in various Institutionalised Youth Development activities like NCC, NSS.
NYKS, Scouts, Environment Clubs and UN organization conducted activities.

(d) Engage15-18 per cent Youth in institutionalized Skill development Activities.

(¢) Create 5-10 per cent opportunities for organized sector jobs

(f)  Provide orientation and financial support to a fraction of the percentage of the Youth

State and District Level Structures for Youth Development

her youth

]“I()m lh(: résponses receyg ( (] ]
£ § € (' » -1 - - P W f >
P CClVi Il()lll th dLl[hOI’lllCS Ofth Nalional and Sl'dlC G()\’CI’I]HI(‘H[‘ ? ot L .l.l\' Uf
O

Development organisations ; i

£ ns and extensive Pere : .
he various s wd extensive Personal mleractions and analysis it is observed that the availa
the various structures arcas obscrved indjcate ~ RO
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State &Districet 1 evel Youth Development Comission/Board/ Committees-55 per cent,
State &District Level Youy), Advisory Committees /Council- 45 per cent,

State &District Leve) Youth development ( rganisations - 65 per cent,

State &District Level Youtl Development Monitoring/Evaluation Mechanism - 35 per cent,

MC!:” l’fISCti m‘)d Objective wel] Defined Composition and Criteria for selecting the Office Bearers of
above Organisational Structures - 25 percent

State Governments Youth Policies, Structures, Budgets and Model

Table 5: State Governments Youth Policics, Structures, Budgets and Model

(Per cent)
Subject Existing with Not Need for it

Year existing Yes/No
State Government Youth 40 60 Yes 90
Policy&Year of declaration )
State Government Youth 40 60 Yes 90
DevelopmentVision
State Government Youth 20 80 Yes 80
Development Strategy
State Government Youth 35 65 Yes 75
developmentObjectives
State  Government Milestones for 0 100 Yes 75
specific Objectives
State  Government Structure for 30 60 Yes 80

Youth Development
Adequate State Government | Inadequate 90 Adequate 10 Yes 100
Budgetary Allocations for specific
Scheme/Program/head  for  Youth
Development Year-wise for last S
years

Planned annual budget for 2021-22 Inadequate 100 0 Yes 100
Present Status of Youth 40 60

Development

Youth Development Planning 10 90 Yes 75
System

State Government Current Model of 0 100 Yes 75

Youth Development and planned
changes if any

I'rom the responscs received it is observed that 40 pc_r cent State Governments have an existing Youth
Policyhowever, in majority of the cases they are very old in as, mucl: a§ more than 10 years. 90 pC.r cm}[
respondents agreed that there is a need fora Proper well dc[ju@d Youth Policy. I'rom the TeSPONSes receive d.u
is observed that 20 per cent State Governments have a existing Youth Development .\‘ll‘&llcg_\', h‘m\'cvcr, n
majority of the cases they are not well defined. 80 per cent respondents agreed that there is a need fora Proper

well defined State Government Youth Development Strategy.
From onses received itis observed that 20 per cent State Governments have a existing State
3 1€ responses ' , 8 B y N
Governme (1)]3 th (]L{/)Llopn’]cnl Objectives however, in majority of the cases they are not well defined. 75 per
nt Youth deve
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From the responses received it1s obse

Government Structure for Youth Development h ' ( are
per cent respondents agreed that there is a need for a Proper well designed Structure for Youth Deye

the State.

From the responses received it is observed that 10 per cent State Governmenys |,
adequateBudgetary Allocations for specific Scheme/Program/head for Youth Development Year-wige
over thelast 5 vears however, in majority of the cases they are not adequate. 100 per cent respondenyg -
that there is a need for enhancement of budget by the State Governments for the Youth developmeny 1, laiy
desired Objectives.

From the responses received it is observed that 100 % State Governments have sought enhance

annual budget for 2021-22 for adequate Youth development.From the responses received itis obscrved (jyy
of the State Governments have attained about an average of 40 per cent Youth Development in difierey

owever. in majority of the cases they are notwel] e

ds seen

majority
domains.

From the responses received it is observed that 10 per cent State Governments have a Yout)
Development Planning System however, in majority of the Governments this is being managed by existing oflicers
mostly not specially trained for this purpose nor having adequate exposure, oricntation or experience. 70 per
cent respondents agreed that there is a need for a appropriately structured professional expertise supported

Youth Development Planning System.

From the responses received it is observed that all the State Governments presently do not have a
defined and designed State Government Current model of Youth Development and are in the open (o planninga
New appropriate Youth Development model. 75 per cent respondents agreed that there is anced fora Proper
well deliberated, planned, designed and clearly defined State Government Youth developmentmodel.

Major Challenges

Existing Challenges: From the responses achieved it is observed that the authorities of the National and
plale Governments, Other Youth Development Organisations and extensive Personal interactions and analysis i
- observed tha_l.Challenges for Youth Development comprise a matrix of issues faced at different levels by
dificrent al‘nh_onmsfo ganisations depending upon local existing and emerging conditions, backgrounds, calegorics
of beneﬁc':lar.xes and gaps in objective achievement. These mainly comprise resource availability (80 per cent)
both.qualnau ve as w_ell as quantitative, structures (60 per cent), ﬁinding (80 per cent) and both competence anc
efficiency of Professionals involved(75 per cent) and most importantly the Leadership involved.

e ;}rlolr)“et‘}"; ;eSPOHSCS achieved it s observed.that the authorities of the National and State Government
_ pment organisations and extensive Personal interactions and analysis it is observed thal the
?:;c(rj;irg Ch;“e:;f; tc1> Yt?uth. development in the coming decades as visualized include job shrinkage owing 0
sectors, e:gnogmic an(Zi ;))%llcif;é;]cr% Ing corporatization leading to job losses in semi organized and unorgf““”,‘]
there would be some accretions 1p re;sures On communities and reduction of available Opporlunilics allhou;;C
factored in order to ensure the; 00 however wh_ether these could offset the entire inadequacics willneed 10
eir effect on educational and holistic development of the youth is taken carc Ot
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Human Resource/Manpow ¢ for Youth Development

In response to the :
: 1C question - v (3}
fuestion - Do the Governments have adcquate human resource/manpower for

ensuning complete implementat N i .
;‘ IC ntage ui,'xhnn ,,, .;‘mm ton ofits declared specific schemes for Youth Development?Broad Category and
creeniage : age 1l any 2 . 3% oh .

) : &c 1hany. the responses received indicate that there is a.Shortage of Planning Experts -90)

ercent. b. Shortage ; e .
T i ““mplcmcmmg Professionals - 75 pereentand c. Shortage of Monitoring & [-valuation
Professionals - 90 per cent. g

e ldP rom m?ohmy of the responses received itis observed that all the State Governments presently have
o ngc; oS ()ftagcs of Youth .D.CVCIOpmcnl'Planning, Implementing, Evaluating and designing Experts.
Thcr:c o maklng up the requisite numbers of professionals and experts for getting desired out comesof
the Youth Development in the States and the Country,

Budget Analysis Youth Development

From the responses achieved it is observed that the authorities of the National and State Governments,
Other Youth Development Organisations and extensive Personal interactions and analysis it is observed that
Budgets allotted for Youth Development needs to be analysed with respect to the aims and outcomes related to
eachof the Sch_eme/P rogram, institution, organization and department involved in the Youth Development. The
responses received and extensive interaction over a long period indicate that

(@  Specificamounts need to be allocated for the specific desired objectives defined clearly,
(b)  More important and prioritized objectives need greater resource allocation,
(©)  Meaningful economic engagement and empowerment merit greater allocation,

(d)  Allocations for projections, celebrations and non substsntive objective yielding events need least
resource allocation,

(e)  Overall budgetary allocations Department wise need to be evaluated for effectiveness, measureable
tangible outcomes and efficiency of expenditure

Opportunities and Avenues for Youth Development

From the responses achieved it is observed that the authorities of the National and State Governments,
Other Youth Development Organisations and extensive Personal interactions and analysis it is observed that 75
of the respondents felt that the major opportunities and avenues available for the Youth Development include
NCC,NSS, NYKS, Scouts, Environment Clubs and UN organized activities. 65 per cent respondents felt that
this axea néds greater deliberation with a view to strengthen and refine the current (.)pp.orlmliti.es for the immediate
short term and create innovative holistic Youth Development Programs for achieving desired National Youth

Development Objectives.
Review and Evaluation of the Existing System for Youth Empowerment

The Union and State Governmentsare required to review of the existing structures, institutions’
e Unio

owerment and analyse the need to meet emerging opportunitics
Orpznisati and programs for Youth Emp
ons, Schermes 217 Pro hieved it is observed that almost all the Governments do carry out the

hniques and competence being sub optimal the results arenot so well
Personal Interaction, for the purpose of the instant study also
re evaluatethe entire structure, procedures and processes

and challenges. From the responses ac
review, however their process, 100ls, tec '
defined in about 80 per cent cascs. Exlcnsdlvlc re
indicate that, there is a nced l'o ¢ d%cs‘s .‘-1:,,,15]::1nd{lccisi(m makers involvedsystem of review and evaluation
a’?ngwith the competence of th, pg&zz;‘cll‘ic‘icnc)’ and professionalism o attain the National Youth development
:gg;:z;‘;fﬁn?bﬁmgﬁ?;zhdivcring both qualitative and quantitative defined objectives.
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Table 6: Domains for Engagement ol Youth fo1 Develol ,
(Pereent)

Yes | No No Response

Subjeel :
Need for Enpaging Vouth for (Copnitive Development /0 10 20 ‘
and competence development ’
Need for Engaging youth for Skill Development and /5 10 15 f
Entreprencurship development _ |
Need  for ingaging vouth  lor Communily 50 20 30
Development. B -
“Need for Engaging Youth for Nation Building. 70 | 20 | 10
Need for ”l-‘,ng:ig'ihi:'\/'o'mh for Leadership development 05 20 15
and Character Strengthening. [ -
| for Lngaging YO for Social Skills 55 35 | 10

Need for Ingaging Youth

Development. - -
Need for  Engaging vouth for Lile Skills | 60 30 10

Development.
Need for  Eng

Development.

Need for Engaging

Sports.
Need for Engaging Youth for Participation in Decision 40 30 30

making at all levels and Political development.

12ing Youth for Sofl Skills | 45 45 10

Youth for Physical T'itness and | 05 25 10

ooy F $111)1 the responses achicved it is observed that the authorities of the National and State Governments
c y . . - e o . B iy . . ;
ma'o:-it f’;lm e\ ClOp(;ncm organisations and extensive personal interactions and analysis it is observed that
incJ] Udi; o e lzc.spon ents fcg :ihat the Governments need awell planned system of holistic Youth development
» the abovementioned defined competencie :
_ neics to be developed among rarious categorics of Youtht
I e oerions stages/lovels, ped among the various calegorics of Youthm

Encouraging Y ' ent iti
aging Youth Development - Competitions, Awards and Incentives

From the responses achieved it is observe !
e DC\'cloplzcm OFQZE::\llclglil;?c:) Zc-ltwd'mm i muh.orltlcs of the National and State Government.
need forPromoting and Encouraging Y(;l: " Di f?flswc personal interactions and analysis it is e Govem
been supported by majority o l‘:‘cs;()lldcnt ‘L\Q?)lopmcm -through Competitions, Awards and Incentives has
Governments and organizations toha\'cwcn ;,([f ‘PCr Ccnl).‘Therc < o noed for the National andthe o
n?cognizjng, encouraging and incentivizing b L lliﬁ‘qschcmcs[op holding Competitions at regular frequency for
.\‘xcldiQ ¢ at least certain level oi‘acl1icv‘cn§’cl;5‘l‘ per lo|m.1:mcc by Youth Leaders and organisationsin priority s
advertisements giving adequate time for plll::zj giving Awards and incentives for them (90 per cent). Prier

o clearly thetr

criteria for evaluation is . achicvements {or ..
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Social or Third Party Audit of the Ot ome of the Specific Youth

development objectives it g essential to have
obscrved that 75 per cent of the respondents mentioned that

Development Schemes and Programs. It was also
he € |.(\\'L‘ﬂ”“.'~'”'»\ are Yetto put in place a well defined objcctive professional mechanism to moritor and carryout
a social or third party audit of the outcome of the specific schemes for Youth Empowerment. Very few cases

whert an atiempl »hi“i.l‘m‘n madc to carry out a third party audit of the outcome of the specific schemes there
“ii.‘w.”wd for taking into account ofthe findingsina professional manner to define gaps and review essential
initiatives and measures required to bridge the gaps identified

Best Practices FFor Youth Development

Irom the responses achieved jt is observed that the authoritics of the National and State Governments,
Other Youth Development organisations and extensive Personal interactions and analysis it is observed that
65per cent of the respondents felt that for the attainment of the desired objectives of the National Youth development
objectives there is a need to incorporate best practices for the holistic Youth development.

Plan for Development of Professionals for Youth Development

From the responses achieved it is observed that the authorities of the National and State Governments,
Other Youth Development organisations and extensjve Personal interactions and analysis it is observed that 65
per cent of the respondents felt that inkeeping with the National Youth Development objectives the Governments
need to work out a comprehensive plan for Development of required numbers of Professionals for Youth
Development for all the Domains/priority areas. -

Plan and Curriculum Design

From the responses achieved it is observed that the authorities of the National and State Governments,
Other Youth Development organisations and extensive Personal interactions and analysis it is observed that 65
per cent of the respondents felt that inkeeping with the National Youth Development objectives the Governments
need to ensure plans and curriculum design by professional experts for ensuring holistic youth development,
create appropriate youth leaders in all desired domains, make Youth career ready, ensuring proper linkage between
skills desired by job givers and education systems/youth development organisations and reduce the percentage

of Youth unemployment at various levels.
Need for National and State Youth Development Website and Youth Portal

From the responses it is observed that the authorities of the National and State Governments, Other
Youth Development organisations and extensive personal interactions and analysis it is observed that 65 per cent
of the respondents felt that inkeeping with the National Youth Development objectives the Governments need to
create and have a daily updated Website and Youth Portal where State Government's Youth Policy and all other
related information is available.
Relationship Between Holistic Youth Development and National Building

Table 7:Relationship Between Holistic Youth Development and National Building
/ (Per cent)

Aspect Considered Substantial | Partial | Marginal | No |
relation relation | relation rclation !

65 35 0] 0 ;

|

Relationship Between Holistic Youth
Development and National Building )
‘Need for Nation Building Aspect 10‘ 60 25 10 03
be incorporated in all Programs of
Youth Development
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