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Unit Description in detail Weightage (%)
I Consumer M ovement
Origin & Growth
Philosophy, Objectives
Consumer Movements in Developed Countries & Glob&xperience — A
Brief Overview.
Indian Experience, Reasons for Slack in Consumewevient. Future of
Consumer Movement in India.
Il Consumer Protection
Legal problems in buying & paying for goods & sees.
Consumer representation — Govt. Agencies, conswrganizations, legal
cells in industries, public interest legislation.
Quality control & standardization — national & gaib
1] Consumer Information
Need & significance
Sources
Consumer services — Public & Private — Merits &itations.
Institutional support — Corporate accountabilitypv@rnment policies &
responsibilities
Do’s & Don't towards better consumerism.
IV | Consumer Redressal
Consumer Protection Act, 1986.
Definitions of consumer, complaint, complaint seeyi unfair trade practices
as given in CPA.
Procedure for filing a complaint appeal to districttate & nationa
commissions.
Some tips for ensuring redressal.
\% Alternative redressal mechanism for consumenvariees.

Verbal & written complaints.

Media connected services.

Third party assistance — Arbitrator, ombudsman
Institutional assistance

Lok adalats

Public interest litigation

Government & other agencies

VI

Project & Researchin Consumer Affairs— Visit to Consumer Redress
Forums.
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