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Introduction to Marketing Research(MR):Definition and classification of
MR, The MR process, The Role MR in Decision Making, Management
Information System and Decision Support System. A case Study.

Defining MR problem and Developing an Approach: Importance of Defining [8]
MR problem, the process of defining the problem and developing an
approach, Tasks involved, Environmental context of the problem-Buyers
Behaviour, Legal and Economic Environment. Marketing and Technological
Skills.

Research Designs:(1) Exploratory research design using secondary data-
comparison of primary and secondary data. Advantages, uses and
disadvantage of secondary data. Classification and sources of secondary data.
(2) Qualitative Research using (a) Focus Group interview (b) Depth [8]
interviews (c) Projective Techniques.(3)Descriptive research through survey
and observations —Telephone Methods, Personal Methods, Mail Methods,
Electronic Methods and Observational Method. (4)Causal research — Basic
experimental designs — internal and external validity of experiments.

Primary Data: (i)Measurement and Scaling : Fundamentals. Comparative and
Non comparative Scaling Techniques (ii) Questionnaire and Form Design(iii) [8]
Sampling: Sampling Designs, Initial and Final Sample size determination.

Data Collection, Preparation, Analysis and Reporting: Field Work, Data
Preparation , Review of data compilation, data presentation and data analysis.
Brief Discussion on uses of multivariate techniques- multiple regression, [16]
discriminant and Logit Analysis, Factor Analysis, Cluster Analysis,
Multidimensional scaling and conjoint analysis, structural equations and Path
Analysis. Report Preparation and Presentation.
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