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Unit Description in Detail Weightage (%)
I Overview of E-Business
Introduction — Meaning and Importance of E-Busies
E-commerce Framework — Difference between E-Businasd Traditional 2504
Business — E-business as a Strategy — Benefit®anters in E-business |-
Business Models for E-commerce — Mobile Commerdts -Applications —
Drivers of Mobile Commerce
Il Marketing in E-commer ce Environment
Internet Marketing and its Types — Techniques —tdfacfor Successful E-
tailing - B2B on-line Marketing — Effective Web é3ence — On-line 25%
Advertisement — Brand Building on the Web — Sodidt Working for
Effective Marketing
1] CRM , SCM and E-Payments
Meaning — Scope and Benefits — CRM ApplicationSEM — Scope and 25%
Benefits — E-payments and its Types — Securityelssa E-payments
IV | E-commerce Applications

Strategy Formulation and Implementation — E-govecea— E-HRM — E;
Finance — Tourism and Travel — Banking and Inswan@ductions - Data
Mining and Data Warehousing — Knowledge Management

25%

Basic Text & Reference Books:-
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Electronic Commerce: A Managerial Perspective: Byban

Electronic Commerce: A Managers Guide: By Ravi Kata
E-Commerce: By Laudon and Traver

E-Commerce Management — Text and Cases: By Samdedmamurthy
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