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E-Business
Semester: 111
Component of Marks
Course Course Theory/ Contact Exam
Tyvpe Code Name of the Course Practical Credit Hrs/Week Duration | Internal | External Total
yp in Hrs Total/ Total/ Total/
Passing Passing Passing
Foundation PMO3FMEBO2 | Start-Up Entrepreneurship Theory 4 4 2 50/20 50/20 100/40
PMO3CMEBo4 | E-Commerce Operations Theory 4 4 2 50/20 50/20 | 100/40
Management
PMO3CMEBO5 | Marketing Research Theory 4 4 2 50720 50/20 100/40
Core Commerce: Managerial
PMO3CMEBO06 . g Theory 4 4 2 50/20 50/20 100/40
Applications
PM03CMEBo7 | Mobile Applications Theory/ | 4 2 5020 | 5020 | 100/40
Development Practical
Marketing | PMO3EMEBog | Stratesic Marketing Theory 4 4 2 5020 | 5020 | 100/40
Management
Elective-I Finance PMO3EMEB(9 | Strategic Financial Theory 4 4 2 5020 | 5020 | 100/40
(Any One) Management
Human PMO3EMEB 0 | Strategic Human Resource Theory 4 4 2 5020 | 5020 | 100/40
Resource Management
Networking .
Elective-Il & Security PMO3EMEBI11 | Cyber Security Theory 4 4 2 50/20 50/20 100/40
(AnyOne) | p joramming | PMO3EMEBI2 | Website Development gr l;iﬁ% 4 4 2 50720 5020 | 100/40
Social/ PM03SMERBo2 | Social and Business Theory 2 2 1 25/10 25/10 50/20
Extension Perspective Development
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