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§ Course Code: PB03SCOMO3
- Course Title : Corporate Communication-
| Objective: To deal with many types of audience and find that one can perform better and

- with finer sl\1|] in dealing with corporate stakeholder.

! Unit Description in 1 Detail Weight age
| (1 Corporate Communication: An Overview : 25% -

Introduction

Importance of Corporate Communication

Objectives & Functions of Corporate Communication
Forms of Corporate Communication

Myvths and realities of Communication

7Cs ol Communication (Completeness. Conciseness, )
Consideration. Concreteness, Clarity, Courtesy & Correctness)

%

_ {2 Neguli;ﬁinn and Decision Making 25%,
The teatures of negotiation

4Ps of Negotiation ( Purpose. Plan. Pace & Personalities)
'I'hc around realities ol negotiation

The factore for fdeal nevotiation

Srbns for Negotiation

| The | anguage of negotiation

Elements of effective negotiation
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{i’ | Meetings, Conference & Memorandum 25%,
Mcetings. Conference. Seminars. Workshops & Training :
Events of Meeting

i Purposes and golden rules for Mecting

l Good vs. Bad Meetings

i Conduct of Meeting { Conduct a mock meeting )

| | Circulars. Notices. Agenda. Minutes. Orders. Notification
Tender & Memorandum B

04 Case Study: 25%,
Concept and vbjectives of case analysis.
| How 1o anglyze a Case?

£

Process of Case Analysis,

Limitation of Case Analysis.

Role of Manager during the Case Analysis.
Barriers of Communication during Case Analysis.

| Basic Text Books:
~ Pradhan Homni & Pradhan N, S.. “Business Communication”. Himalaya
Publishing House. Mumbai.
» Rao Nageshwar and Das Rajendra * Communication Skills™. Himalaya Publishing
House. Mumbai.
~ Dev am| A & \.u(m\ samy 1\ ‘Executive Communication™ 4" Edition. Tata i
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