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Master of Arts 
M.A. in Sociology Semester I 

 
Course 
Code PA01ESOC53 Title of the 

Course 
Sociology of Tourism 

Total 
Credits of 
the Course 

05 
Hours per 

Week 05 

 

Course 
Objectives:  
 

1. To create understanding of Tourism from a sociological 
perspectives. 

2. To create understanding of Tourism Industry for skill 
development and economic opportunities. 

3. To know the impact and importance of Tourism. 
4. To explore the structure and policy of Tourism of India. 

 

Course Content 

Unit Description Weightage* 
(%) 

1. Introduction of Tourism and Sociology of Tourism. 
- Concept of Tour, Tourist and Tourism. 
- History and Origin of Tourism in India. 
- Sociology of Tourism – Meaning. Subject matter 

and need of study of sociology of Tourism. 
- Sociology of Tourism and other Social Sciences. 

20 

2. Theories and approaches of Sociology of Tourism 
- Main points of Theoretical role of Sociology of 

Tourism. 
- Sociological theories and Tourism. 
- Various approaches for study of Tourism. 
- Contemporary Sociological theories of Tourism and 

its issue. 

20 

3. Tourism and Changing trends of Tourism 
- Aims, Nature and Incentives of Tourism. 
- Main types of Tourism. 
- Advantages and Disadvantages of Tourism. 
- Changing recent trends of Tourism.  

20 

4. Tourism Industry 20 



SARDAR PATEL UNIVERSITY 
Vallabh Vidyanagar, Gujarat 

(Reaccredited with ‘A’ Grade by NAAC (CGPA 3.25) 
Syllabus with effect from the Academic Year 2021-2022 

 

Page 2 of 4 
 

- Components of Tourism Industry. 
- Economic and Professional aspects of Tourism. 
- Tourism policy and planning in India. 
- Tourism policy in Gujarat, Gujarat Tourism. 

5 Tourism Management 
- Management and Tourism 
- Different forms of management of Tourism. 
- Key aspects of Tourism Management 
- Serving mechanisms and organisation Management. 
- Managerial issues in Tourism Industry. 

20 

 

Teaching-
Learning 
Methodology 

- To deliver lecture on the topic. 
- Discussion on the topic. 
- Indicate the present and future importance of the topic. 
- To give synopsis of the topic. 
- To give list of the reference book. 
- To assign research project related to the subject. 
- To assign assignment and tutorial to the subject. 
- Special discussion and additional classes are requested topic 

by Student and additional lecture will be taken if needed. 
- Students will be guide for research Project. 
- Remedial class will be taken. 
- Audio / Video lectures will be used. 
- Field Visit 

 

Evaluation Pattern 

Sr. 
No. 

Details of the Evaluation  Weightage 

1. Internal Written / Practical  Examination (As per CBCS 
R.6.8.3) 

15% 

2. Internal Continuous Assessment in the form of Practical, 
Viva-voce, Quizzes, Seminars, Assignments, Attendance (As 
per CBCS R.6.8.3) 

15% 

3. University Examination 70%  
 

Course Outcomes: Having completed this course, the learnerwill be able to  
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1. Student will be able to gain the knowledge of Sociology of Tourism and 
Sociological theories. 

2. Student will be aware of the impact of Tourism. 

3. Student will get information regarding job opportunity in Tourism. 

4. Student will develop their skills for Tourism Development. 

5. Student will be able to understand the changing pattern of Tourism in 
India. 

 

Suggested References:  

Sr. 
No. 
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On-line resources to be used if available as reference material 

On-line Resources for Sociology of Tourism 

www.shodhgarge.inflibnet.ac.in 

www.tourism:conceptandtypesoftourism 

www.researchgate.net 

 

***** 

http://www.shodhgarge.inflibnet.ac.in/
http://www.tourism:conceptandtypesoftourism
http://www.researchgate.net/

