Focus:
The main focus of this course is the identificatocdrtonsumer’s role in the market and problems gores's
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face in the market.
Objectives:
This course will enable the students to:

>

>
>
>

Understand the role of consumer in the market.

Become aware of marketing conditions, rights aspaasibilities of consumers.
Recognize the problem while purchasing goods /ices\from market.

Make them aware about various means of redressal.

Practical

Paper Code: UHO3CFRM 10

Title Of Paper: Consumer Education

Description in detail

1 Collection of articles on consumer education disdussion in the class room to
Enlighten the students.
2 Problems of consumer
Buying practices (Family Survey)
Problems related to weights and measures
Detection of food adulterants in commonly used fpoatucts
3 To make students aware about consumer rightsesponsibilities.
4 Collection and evaluation of
Advertisement
Labels
Packaging materials
5 Report writing and presentation on consumer ptime agencies
(Government. and Non Government)
6 Procedure to file a consumer complaint
7 Field Trip
8 Standardization
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VVVVVVVYVY
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Total Credit: 2
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