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Unit

Description in Detail

Weightage (%)

Concept of teaching commer ce, Commer ce and its relationship with other
disciplinesand L esson planning

Meaning, scope and importance of commerce

Aims and objectives of teaching commerce

Relationship of commerce with other disciplines - meaning, types and
importance, relationship of commerce with economics, mathematics, statistics
and social sciences

Content analysis of commerce

Objectives: General objectives and Specific objectives

Lesson Planning and Unit Planning: Concept, Steps and significance of
Lesson Planning and Unit Planning, Difference between a Lesson Plan and
Unit Plan

Blue Print

30%

Methods, Approachesand Major trends of future of Commerce
Methods

L ecture method

Project method

Assignment method

Discussion method

Supervised study method

Team teaching method

Seminar and symposium method

Field Trip Method

Self directed Learning resources- Internet, Library, PBL
Approachesin teaching Commerce

Inductive

Deductive

Indo-deductive

Major trendsfor the future of Commer ce teaching
Process Oriented teaching-learning

De-emphasis on text books

Swing towards self education

Devel oping technological capabilities

30%

Commerce: Content
As per prescribed syllabus of Centra Board of Secondary
Education and Gujarat State Education Board of standard X |

40%
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