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Unit Description in Detail Weightage
(%)
I Introduction to Marketing Management 25%
¢ Concept, Nature and Scope of Marketing
¢ Importance of Marketing
e (Core Marketing Concepts
® Marketing Mix: Four P’s of Product Marketing & Seven P’s
of Service Marketing
II Market Segmentation, Targeting and Positioning 25%
e Market Segmentation: Meaning & bases of Segmentation
e Market Targeting: Evaluating and Selecting Market Segments
e Market Positioning: Meaning and Positioning Strategies
11 Product and Promotion (Marketing Communications) Mix 25%
e Concept of Product & Product Life Cycle
e New Product Development Process
® Concept of Marketing Communications Mix
e Deciding on Advertising Medias
IV Recent Trends in Marketing 25%
¢ Direct Marketing
¢ Online Marketing
® Relationship Marketing
e (Green Marketing
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Marketing Management by Philip Kotler
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Marketing Management by S. A. Sherlekar
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