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Unit Description in detail Weighting (%)
1 MEASURING ADVERTISING EFFECTIVENESS: 25 %
Obijectives of measurements
Measuring sales and communication performance
Time of Measurement
Methods of Measuring Effectiveness
Advertising Audit.
2 ADVERTISING ORGANISATION: 25 %
General Advertising
Retail Advertising
Business Advertising
Facilitating Institutions
Advertising Agencies
3 ADVERTISING AGENCY: 25 %
Evolution of the Advertising Agency
Selection of Advertising Agency
Functions of Advertising Agency
Types of Agency Organization
Agency compensation.
4 FUTURE OF ADVERTISING IN INDIA: 25 %

Advertising in the Market Place
Advertising in Non-Business areas
Industrial Advertising

Rural Advertising

Political Advertising

Basic Text & Reference Books

Advertising Management: P.K.Agrawal.

Sales Promotion and Advertising Management: M.N.Mishra
Salesmanship and Publicity: J.S.K.Patel

Advertising, Sales and Promotion Management: S. A. Chunnawala
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