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Unit Description in detail Weighting 
1 Nature and Scope of Managerial Economics 

Meaning and objectives of Managerial Economics.- Nature and 
scope of managerial economics.- Theory of decision making and 
business decision. 
  

25% 

2 Elasticity of Demand 
Price elasticity – Methods, types and Uses–Income elasticity – 
concept and uses- Cross elasticity –Concept, Types and Uses, 
Promotional Elasticity and its Uses.  
 

25% 

3 Demand Forecasting 
Demand Forecasting -Meaning, categories, purpose of forecasting. 
Steps involved in demand forecasting, determining scope of a 
forecasting exercise, determinants of demand forecasting, methods 
of demand forecasting 
 

25% 

4 Market Structure and Revenue Relationship 
Concepts and determinants – plant and firm- industry and firm- 
Revenue relationship. Breakeven point: Assumptions- arithmetic 
of breakeven analysis- evaluation. 
 

25% 
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