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Programme: BCOM
Semester: VI
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Course Code: UBO6ECOMO5 Total Credits: 3

CourseTitle: Computer Applications in Marketing

Unit Description in detail Weightage (%)

1 E-Marketing: 25 %
Introduction — The Emergence of E- Market, E- Maikavironment
Strategic Planning (SWOT Analysis &Strategic Ohjext),Planning Process
Six Steps in E- Market Plan, Overview of Ethicseg4l issues, An Overview
of Global E- Market Issues

2 Management I nfor mation System: 25 %
Introduction of MIS, Functions of MIS, ProblemsMfS, Need of MIS, Role
of MIS in Organization, Knowledge Requirement of3viinformation and
characteristics of Information, Techniques & Apptions of MIS, IT & MIS

3 E- Customer Relationship Management (e CRM) 25 %
Introduction — Different Levels of e-CRM, The Coptef Mobile CRM —
Evolution of e- CRM, Difference between CRM & e- IRThe need to Adopt
e-CRM, Modules of CRM, Tools of e-CRM, Scope of eNZ

4 Digital Marketing 25 %
Introduction — The Dig Market Environment (ChangeMarket World, what
makes Digital Market different), The Strategic DadiMarket Model, Stages in
Digital Market Model (6 Steps), An Overview of vauis types of Digital
Tools(brief), Digital Boom in the year 2020

Basic Text & Reference Books:

Electronic commerce — A managerial Perspectivefogid Turban, David king, Jea Lee & et al.
E- Marketing by Judy Strauss & et al

Management Information System — By T. Lucey

Digital marketing by R Prasad

Strategic Market in the Digital Age : BILL BISHOP.

CRM (Customer Relationship Management) - Dr. K @daBhat ( Himalaya Publishing House)
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