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Title Of Paper: Advertising Management-11

Total Credit:3

Objective: The objective of this course is to provide basic knowledge of concepts, principles,
tools and techniques of marketing.

Unit

Description of Detail

Weighting(%)

I

STRUCTUREOFANADCOPY-I
Message

Types andstructure
Headlines

Basicsof writingheadlines
Functionsofheadlines
Essentialofagoodheadline
Differentformsofheadlines
Copy

TypesofCopy,
Featuresofagoodad copy
Logo

Typesof Logo
Brandldentity

25%

11

STRUCTUREOFANADCOPY-II
PrintCopyAdPreparationProcess

Appeal
Typesofappeals-Rational, Moral, Emotional
Essentialofadvertisementappeal

Layout

Formatoflayout

Componentsofalayout

25%

I

EVALUATIONOFADVERTISMENT
EvaluationofAdvertising
Post-MeasurementTechniques, Testingmethods-recalland recognition.

25%

v

TYPESOFADVERTISING

TypesofAdvertising,Retail,National,International,Political,PublicService.

OnlineAdvertising

25%

Basic Text & Reference Books:-

YV VYV

AdvertisingAndPromotionsAnImcPerspective,KrutiShah,AlenD.
BasisofMarketingManagement,Dr.R.B.Rudani
MarketingCommunications-Anlntegrated Approach,P R Smith
Advertising&IntegratedBrandPromotion,O’ Guinn, Allen,Semenik

D:\MUKESH F\SYLLABUS\SYLLABUS 2019\FACULTY OF COMMERCE\B.Com. I & 2 Sem. 70 30\B.Com. Sem II\UB02DCOM56 Advertising Management-Il.docx Page 1




