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Objective: The objective of this course is to provide basic knowledge of concepts, principles,
tools and techniques of marketing.

Unit Description of Detail Weighting(% )

I INTRODUCTIONOF ADVERTISING 25%
DefinitionsandFeaturesof Advertising
ObjectivesofAdvertising Importanceofadvertising BenefitsofAdvertising

1I ADVERTISINGDECISIONS 25%
AdvertisingDecisions,Mission,Money,Message,MediaandMeasurement
111 ROLEOFCOMMUNICATIONINADVERTISEMENT 25%

Ethical,SocialandMorallssuesInAdvertisingManagement
Importanceofcommunication,AIDAModel
StepsinDevelopingEffectiveMarketingCommunication

v ADVERTISINGSTRATEGIES 25%
AdvertisingStrategies

OrganizationalStructureandFunctionsofAdA gency
CreativeStrategies,Role, GainingandloosingClients

Basic Text & Reference Books:-

AdvertisingAndPromotionsAnImcPerspective,KrutiShah,AlenD.
BasisofMarketingManagement,Dr.R.B.Rudani
MarketingCommunications-Anlntegrated Approach,P R Smith
Advertising&IntegratedBrandPromotion,O’ Guinn,Allen,Semenik
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