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SARDAR PATEL UNIVERSITY  

B.Com. Semester: I 

Syllabus with Effect From:June-2019 

 
Paper Code:UB01DCOM55 

Total Credit:3 
Title Of Paper: PrinciplesofMarketing-I 

 
Objective: The objective of this course is to provide basic knowledge of concepts, principles, 

tools and techniques of marketing. 
 

Unit Description of Detail Weighting(%) 

I IntroductiontoMarketing 

ConceptualFramework:Meaning&Concept 
Core Concepts, Marketing Philosophies, Functions of Marketing, Marketing 

Strategy,conceptofMarketingMix 

Consumer Behaviour: Meaning &Concept, Factors Influencing Consumer 

Behaviour,BuyingDecisionProcess. 

25% 

II ProductDecisions: 
Product:Meaning-Concept,ProductMixDecisions 

ProductLifeCycle(PLC):Meaning-Concept-StagesofPLC-

Characteristics&Strategies 

New Product Development: Meaning-Concept, New Product Development 

Process,Packaging&LabelingDecisions 

25% 

III PricingDecisions: 
PricingDecisions:Meaning-Concept,objectives 

StepsofthePriceDeterminationProcedure 

PricingObjectives  

PricingMethods  

PricingPolicies 

25% 

IV DistributionDecisions 

Meaning,concept,importance,functionsofdistributionchannels,factors,types, 
channelselectiondecision 

25% 
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� MarketingManagement,Analysis,Planning,Implementation &Control,PrenticeHall,NewDelhi. 

� KotlerP, 2004, Understanding foundations of Marketing Management, Analysis, Planning, 

Implementation&Control,PrenticeHall,NewDelhi. 

� RamaswamyV.S.&.Namakumari.S.,2008.MarketingManagement.Macmillan;Mumbai 

 

 


