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Objective: The objective of this course is to provide basic knowledge of concepts, principles,
tools and techniques of marketing.

Unit

Description of Detail

Weighting(% )

I

PromotionDecision

Meaning,Elementsof Promotion
AdpvertisingDecisions:Meaning,Functions,Objectives,AdvertisingMedias,Ad.
Copy-5SMsofAdvertisingDecisions|[ inbrief,Introductiononly]
PublicRelations&Publicity:Meaning,Concept
SalesPromotion:Meaning-Concept-Types-Tools
PersonalSelling:Meaning-Concept-Types-Process.

25%

I

MarketSegmentation,Targeting&Positioning:
MarketSegmentation:Meaning-Levels-Patterns&Procedure-BasesofMarket
Segmentation

Market Targeting- Positioning: [Meaning-Process-Techniques-Differentiation
Tools.

Strategic Marketing Planning: Meaning, Objectives, Scope &Process of
MarketingPlanning

25%

I

ConsumerBehaviour:
Meaning,factorsaffectingbuyersBehaviour,buyingdecisionprocess.
MarketingResearch:Meaning,Definition, Importanceandprocess

25%

v

MarketingOf Services
MarketingofServices:MeaningofServices-ConceptofServices-Classification
ofServices-ImportanceofServicesMarketing-ServicesMarketingEnvironment
inIndia-StrategiesforMarketingofServices(InBrief)

25%
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