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Objective: The objective of this course is to provide basic knowledge of concepts, principles,
tools and techniques of marketing.

Unit

Description of Detail

Weighting(% )

I

IntroductiontoMarketing

Conceptual Framework:Meaning&Concept

Core Concepts, Marketing Philosophies, Functions of Marketing, Marketing
Strategy,conceptofMarketingMix

Consumer Behaviour: Meaning &Concept, Factors Influencing Consumer
Behaviour,BuyingDecisionProcess.

25%

I

ProductDecisions:

Product:Meaning-Concept,ProductMixDecisions
ProductLifeCycle(PLC):Meaning-Concept-StagesofPLC-
Characteristics&Strategies

New Product Development: Meaning-Concept, New Product Development
Process,Packaging&lLabelingDecisions

25%

I1I

PricingDecisions:
PricingDecisions:Meaning-Concept,objectives
StepsofthePriceDeterminationProcedure
PricingObjectives

PricingMethods

PricingPolicies

25%

10"

DistributionDecisions
Meaning,concept,importance,functionsofdistributionchannels,factors,types,
channelselectiondecision

25%
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